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Conferences 

DESTINATION: ATL 

The cream of the crop will 
hit the Peach State for 
Billboard's R&B/Hip-Hop 
Conference & Awards, Sept. 
6-8 at Atlanta's Renaissance 
Waverly Hotel. Register by 
July 4 and save $150. 
billboardevents.com 
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Los Angeles. Join us as we 
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For more infornuition . . . 
billboardevents.com 
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MECCA confer- 
I ence. Chuck D 
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on online marketing, major 
labels and the state of hip- 
hop. We've got the high- 
lights in a Web exclusive. 
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A rocker running for 
president? A top U.K. act 
wagering on the World 
Cup? It could only be 
happening in the wide, 
wide world of blogging. 
Warning: This stuff's habit 
forming. 

tddedinsider.com 
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Understanding The Potential 
Of NextrGeneration Retailers 



BY JEFFREY TO 

As the traditional music retail segment 
continues to shrink, nontraditional retail 
distribution channels will become increas- 
ingly important to entertainment compa- 
nies, inchiding suppliers of music, movies 
and games. 

Like music retailers and entertainment 
companies, merchants In segments such 
as grocery, specialt>-. apparel, department 
stores, mass value, restaurants, retail banks 
and pharmacies are rethinking their busi- 
ness models. Tliink Best Buy. McDonald's, 
Stops, Shop. jCPenney. Target. Starbucks, 
the Gap and other innovators. 

Entertainment companies and technol- 
ogy providers have an opportunity to en- 
large their share of the consumer-spending 
pie by creating marketing partnerships 
with these nontraditional retailers. 

Until recently, the majority of retailers 
focused much of their investment on back- 
end processes, particularly the supply 
chain, in an attempt to reduce operating 
costs and deliver goods more cheaply. Big- 
box mass-value retailers have been clear 
winners in this space. Faced with razor- 
thin margins, other retailers have learned 



Six Essentials For 
Next-Gen Retailing 

Interoperability: Like consumers, re- 
tailers will want the ability to play con- 
tent in platform-agnostic formats on 

any device. 

Infrastructure: Retailers need to invest 
in hardware, middleware and applica- 
tions for new delivery capabilities. 
Measurabillty: Retailers will require 
case studies, return on investment, 
short payback periods and measura- 
ble results before they roll out next- 
gen store capabilities en masse. 
Streamlined TVansactions: Entertain- 
ment companies that figure out how 
to partner on programs with retailers in 
a repeatable fashion, as opposed to 
engaging in costly "high-touch" deal- 
ings, will be in the best position to dom- 
inate the retail channel. 
Positive Reinforcement: Instead of 
suing their customers for bad behavior, 
entertainment companies should re- 
ward their most loyal customers for 
using legal means of obtaining con- 
tent. These rewards could come in the 
form of loyalty points, ringtones or 
other purchasing incentives. 
Good Content: We could strategize 
and technologize 'til we're blue in the 
face. But if the song lacks a hook and 
the movie a compelling story, the cus- 
tomer will be unmoved. 

~ Jeffrey To 
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that instead of competing on price, they 
could drive store traffic and build customer 
loyalty by identifying who their most im- 
portant customers are and by differentiat- 
ing themselves through a distinctive brand 
experience at the store level. 

This increased focus on the customer 
and on the retail front-end has led to a sig- 
nificant number of new "store of the fu- 
ture" pilots and rollouts by retailers in all 
segments, auguring a pervasive shift to- 
ward next-generation store capabilities. 
Fusing store design with technology, re- 
tailers are trying to find new ways to bring 
the right product in the right assortment 
to the right customer within an exciting 
shopping environment. 

The listening kiosks and DVD viewing; 
stations at Virgin Megastore, FYE and 
Barnes & Noble are quickly becoming old 
news. Consumers expect them from record 
stores. What's new is that retailers you 
would not expect are also experimenting 
with these technologies. Among these. 
Starbucks has emerged as an exemplary 
early adopter that has managed to lever- 
age musical content to go from purveyor 
of coffee to a distinct brand experience. 

Other retailers are following suit by in- 
stalling customer-facing technologies to 
create impactful "touch -points" through- 
out the store. Convenience and grocery re- 
tailers such as 7-Eleven. Circle K. Shaw's 
and Giant Food Stores are installing digi- 
tal kiosks loaded with multiple applica- 
tions that can include guided selling, gift 
registries, party and project plannuig, prod- 
uct preordering. DVD rentals, price check- 
ing and Internet access. 

Examples abound. fCPenney used tem- 
porary "pop-up" stores and kiosks in New 
York's Rockefeller Center to drive shop- 
pers to its Web site. Stop &. Shop puts dig- 
ital personal shopping assistants on 
shopping carts that can recognize a cus- 
tomer, cross-sell products and help locate 
those products within the store. Mass-value 
and specialty retailers are installing ■'intel- 
ligent" displays that provide targeted mes- 
sages as well as in-slore TV programming. 

And retailers overall are installing wire- 
less networks and middleware infrastnic- 
ture so different applications on different 
devices (including personal mobile de- 
vices) can talk to one another no matter 
where the devices are located in the store. 
They're increasing bandwidth in their 
stores in order to integrate their online and 
offline store operations. 

I n their efforts to create distinctive shop- 
ping environments, these retailers are in 
essence transforming themselves into de- 
livery vehicles of digital content. With up- 
graded digital "plumbing" and a desire for 
memorable brands and shopping environ- 
ments, they represent an unexploited chan- 
nel for digitized content. 

Consider McDonald's, which for the first 



Ok 



time in three decades plans to redesign 
30.000 of its restaurants around the world. 
In addition to premium coffee, hipper in- 
teriors, comfierchairsand a modern look, 
we can expect to see Wi-Fi access and dig- 
ital displays in "linger zones" that make 
customers feel at home to socialize and 
enjoy entertainment content. 



Even supermarkets are creating "desti- 
nation areas." Since 2002. the trade mag- 
azine Supermarket News has been giving 
out Supermarket Entertainment Retailer 
of the Year Awards. The winners — Giant 
Eagle (2002), Albertsons (2003). Stop & 
Shop (2004) and Schnuck Markets (2005) 
— have been chosen because they were the 
most successful in cross-merchandising 
entertainment products with their core 
grocery products. 

According to OneSource (an aggregator 
of data on global companies), there are 275 
retail companies worldwide with at least 
SIO million in revenue whose primary 
business classification is selling records 
and/or books. Widen the aperture to in- 
clude all other retail segments, and you get 
37,485 more retail companies (based on 
the same minimum revenue). That's 
?7.485 more retailers worldwide through 
whidi entertainment and related merchan- 
dise can be expwsed, sold — and cross-sold 
— with other purchases. U.S. retailers ac- 
count for almost half of these retailers. 

The potential exposure for entertain- 
ment content is astounding. ACNielsen 
points out that in 2004. the average Amer- 
ican household made 189 shopping trips 
per year or about 3.6 trips per week. The 
National Restaurant Assn. reports that the 
average American adult buys a meal or 
snack from a restaurant 5.3 times per week. 

Entertainment companies need to ask 
themselves: " How can I monetize that time 
in which my customers are waiting in line, 
actively browsing, leisure shopping, wait- 
ing for a friend or buying their daily house- 
hold goods?" Tlie opportunity is here to 
make more money and shape the next- 
generation consumer experience no mat- 
ter where your customers are. • • ■ 

Jeffi-ey To (jeff(§)innoiHxtionretaH.cx}m} is a 
strategy consultant at IBM's Retail Emerpng 
Business Opportunity group when he is not 
petfonning in his gftetto rock band. Kongfrete. 
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Blue-ray Beginnings 

Sony BMG bows format 
with John Legend 



Up Close & Personal 

Chris Brown boosts 
urban touring scene 



H&M's Material GIri 

Madonna suits up for 
an ad campaign 



'Durango' Dispute 

Bandmates fight over 
naming rights 



George Michael 

Kicks off first full-scale 
tour in 15 years 



EMI SETTLES 
PAY-FOR-PLAY 

OnJunelS, EMI 
became the fourth 
and final major label 
to settle with the state 
of New York over 
alleged radio pay-for- 
play violations, 
investigated by New 
York State Attorney 
General Eliot Spitzer. 
Under terms of the 
agreement, EMI will 
pay a $3.75 million fine 
(in the form of a 
charitable donation to 
New York State not- 
for-profit music 
education and 
appreciation 
programs) and agree 
to a sweeping list of 
reforms to Its radio 
promotion practices. 

BUSH SIGNS 
DECENCY ACT 

President George W. 
Bush signed the 
Decency 
Enforcement Act Into 
law June 15. The act 
boosts fines against 
broadcast licensees 
tenfold, the "per 
incident" maximum 
jumping from 
$32,500 to 
$325,000. Bush said 
the stiffer penalties 
"will ensure that 
broadcasters take 
seriously their duty 
to keep the public 
airwaves free of 
obscene, profane and 
indecent material. 
American families 
expect and deserve 
nothing less." 

-'> ^^FEDS LAUNCH 
APPLE PROBE 

The U.S. International 
Trade Commission has 
launched a probe into 
whether Apple 
Computer's iPod 
infringes on a Creative 
Technology patent, 
the latter company 
says. Creative filed a 
complaint alleging 
Apple imported into 
the United States and 
sold iPod devices that 
infringe on Creative's 
"Zen" patent. Creative 
asked the ITC to issue 
a permanent exclusion 
order and a 
pemnanent cease- 
and-desist order 
against Apple. 
Representatives for 
Apple were not 
available for 
comment, 
continued on >>p6 
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Streisand's Return 

Her First Tour In More Than A Decade— But Will She Fare Well? 



One of Barbra Streisand's most popular songs is called 
"Evergreen." It's a term that could apply to her tour- 
ing fortunes as well. The singer's first tour in years, 
which begins Oct. 4 in Philadelphia, is destined for 
huge grosses, given ticket prices that top out at $750 
and the singer's enduring popularity. 

Industry talk puts her per-show guarantee as high 
as $3.3 million for a minimum of 20 shows, which 
would be among the highest ever for a tour. 

Tour producer Michael Cohl would not confirm that 
figure, "I don't think the money's relevant," he says. 
"The only thing that's relevant is Barbra Streisand out 
doing probably her most ambitious American tour 
perhaps ever, but at least in the longest time." 

Streisand has pledged millions of dollars in proceeds 
from the tour, to various causes through her own 
Streisand Foundation. II Divo is the tour's special guest 

Streisand's manager Marty Eriichman. who has 
worked with the singer since 1961 , says there is always 
interest from promoters and fans in Streisand tour- 
ing, but she hasn't hit the road since 1993-94. 

"The thing that motivated her finally was she wants 
to give money to her foundation, she has lots of causes 
that she wants to participate in," Eriichman says. "I 
don't know why today rather than yesterday or tomor- 
row. The timing just seemed to come together, she 
said, 'OK. I'll do it.' " 

Ticket prices range from $100 to $750. "i think $750 
is reasonable," Cohl says. "The Super Bowl's in thai 
same [price] range. The only difference is you can see 
the Super Bowl every year, you can only see Barbra 
Streisand every decade or so." 

VI P ticket prices are likely to cost well into four fig- 
ures. " Because it's only 20 shows, we're trying to make 
it accessible to people, so there are packages that in- 
clude travel and airfare and hotels, and other packages 
that include dinner and souvenir gifts." Cohl says. "It's 
a huge range." Colli adds that VIP packages will take 
up no more than 1 .200 tickets per show, with most 
, shows ranging around 18,000 in total capacit>'. 
i Despite one source claiming that a presale through 
American Express — a telling barometer of a show's mo- 
; mentum before public on-sale — was less than stellar. 
; Cohl says he was "completely satisfied" with the presale. 

"Sales are absolutely on course for what we ex- 
i pected." he says. 

History shows that Streisand fans have not previ- 
I ously balked at high ticket prices. Tickets for the artist's 
; Sept. 27-28, 2000, shows at New York's Madison Square 



Garden, billed as her "farewell," were $2,500, $1,275, 
$375 and $150. according to Billboard Boxscore. Mil- 
lennium sellouts at the MOM Grand Garden Arena 
in Las Vegas also saw tickets top out at $2,500. She al- 
ways sells every ticket. 

Streisand has been credited with shattering the glass 
ceiling on concert prices with 22 dates in 1993-94 that 
sold out with tickets as high as $350. Prior to that, it 
was very rare to see a ticket price cross even the $100 
range. That tour grossed nearly $60 million; this tour 
could double that. 

In a remarkable shifting of gears. Cohl will move 
from the Rolling Stones' Bigger Bang tour — poten- 
tially the top grosser of all time — to Streisand, 

No problem, Cohl says. "It's what I do, just like it's 
what she does, it's what Mick [ [agger] does," he says. 
"This is the most substantial female act that I could 
ever work with, haven't worked with, love the oppor- 
tunity, love the challenge.' 

Although Cohl and Eriichman have never worked 
together, the latter describes negotiations as "not dif- 
ficult at all. When you've been around as long a.s 
both of us have you can talk shorthand." 

Eriichman says that while it's not yet negoti- * 
ated the possibility exists for a DVD. CD and/or 
TV special from the tour. "We're talking about 
it," he says. "And if Barbra and II Divo can find 
a song that they both like, they'll record it. 
They're both on the same label , so that makes 
life a little simpler." Both record for Colum- 
bia Records. II Divo is on Columbia through 
Simon Cowell's Syco imprint. 

Multiple dates could be added in some mar- 
kets if the public on-sale. which begins )une 19. 
warrants. "I'm optimistic it's going to be the home 
run of all time and away we go." Cohl says. 

Meanwhile, the Stones resume playing European 
stadiums july 1 1 in Milan and have dates booked until 
Sept. 3 in Horsens, Denmark. But 10 dates that were 
postponed due to Keith Richards' recent head injury 
still have to be rebooked, which begs the question, 
where will Cohl, who has missed only two Stones dates 
since 1989. be on Oct. 4? 

"Philadelphia," he replies, without hesitation. 
"You can count on that. I'm gonna be there on Oct. 
2. 3 and 5." 

BARBRA STREISAND kicks off her tour Oct. 4 In 
Philadelphia. She has pledged millions of its 
proceeds to her charity the Streisar>d Foundation. 
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»>USA, VIRGIN 
PARTNER 

USA Network has entered 
an exclusive agreement 
with Virgin Records to 
provide music for all the 
network's promotions. 
Virgin music will be used 
across all USA's 
marketing platforms, 
including on-air 
promotion, cross-channel 
advertising, digital and 
mobile. A Virgin micro- 
site will be available on 
USA's Web site, which will 
provide artist Information 
for the music heard on the 
network. Virgin's roster 
includes the Rolling 
Stones, Janet Jackson, 
Goriliaz and KT Tunstall. 

>>>NICOLI URGES 
U.K. TO INVEST 
IN MUSIC 

Speaking June 13 during 
the U.K. government's 
first Music Industry 
Summit at London's 
British Library, EMI Group 
chairman Eric Nicoli 
criticized the country's 
level of investment in 
music education and 
urged the government to 
stimulate grovrth in the 
music sector by adding 
music curriculum in 
schools and offering 
businesses financial 
incentives. The Music 
Industry Summit series is 
part of the government's 
Creative Economy 
Program launched last 
year; it is led by Shaun 
Woodward, the new 
minister of creative 
industries and tourism, 
which is part of the 
Department of Culture, 
Media & Sport. 

BMI TO HONOR 
REID, BABYFACE 

Kenneth "Babyface" 
Edmonds and Island Def 
Jam chairman Antonio 
"L.A." Reid will be 
honored Aug. 30 as BMI 
Icons during the 
performing rights 
organization's sixth 
annual Urban Awards at 
the Roseland Ballroom in 
New York. Previous 
honorees include James 
Brown, Isaac Hayes, Al 
Green and 2005 recipient 
the Gap Band. In addition 
to recognizing the 
songwriters, publishers 
and producers of its top 
urban songs, the BMI 
Urban Awards will honor 
the writers of songs who 
claimed No. 1 on 
Billboard's Hot R&B/Hip- 
Hop Songs and Hot Rap 
Songs charts. 

continupd on >>p9 
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The DRM Debate 

Do Apple Store Protests And Angry 
Norwegians Mean Change Is Afoot? 



Anti-digital rights management 
activists dressed in bright yel- 
low toxic waste suits staged 
what can best be described as 
sparsely attended protests at 
seven Apple Computer stores 
nationwide on June 10. 

The group, organized by the 
Free Software Foundation, car- 
ried "Eliminate DRM" pickets 
and handed out fliers as part of 
its "Defective by Design" cam- 
paign, to draw attention to the 
restrictions placed on digital 
music purchased from the 
iTuncs Music Store. 

Many greeted the spectacle 
with the sort of disdain normally 
reserved for fans at a " Star Trek" 
convention. But even if the tiny 
uprising seemed easy lo dismiss, 



it's harder to ignore the increas- 
ing calls for interoperability 
among digital masic service and 
devices around the globe. Apple, 
as the digital entertainment in- 
dustry's reigning champ, gets 
much of the criticism. 

The momentum is particu- 
larly great in Europe. Shortly 
after the French government 
backed away from a measure 
that would have legally required 
Apple and other digital music 
providers to open their DRM sys- 
tems to competitors, Norway at- 
tacked. Thecountry's Consumer 
Ombudsman and Consumer 
Council say that Apple's practice 
of limiting music purchased on 
iTunes to just iPod devices is 
against Norwegian law as are the 




'Down with DRM!' Activists 
staged protests outside 
seven Apple stores 
nationwide. 



terms of iTuncs' end-user licens- 
ing agreement Regulators there 
have given Apple until June 21 
lo revise its policies or face fines. 
Fellow Scandinavian govern- 
ments of Denmark and Sweden 
are reportedly considering sim- 
ilar actions. 

Meanwhile. U.S. research 
firm iSuppli issued a report this 
month claiming DRM is actu- 
ally hurting the music industry; 
record labels insist that DRM is 
necessary to protect music from 
piracy. But the lack of interop- 
erability among competing pro- 
prietary systems limits how 



legally acquired music can be 
used and as such reduces its 
value, explains Mark Kirstein. 
VP of multimedia content and 
services for iSuppli. 

There really is no good DRM 
out there right now," Kirstein 
says. "It elicits a lot of negative 
reaction, which is significant be- 
cause it enables piracy to con- 
tinue longer and prevents the 
legitimate business models 
from becoming viable." 

It also drives people into yel- 
low toxic waste suits to spend 
their weekends picketing Apple 
stores. Keeping in mind that the 



geek fringe was the first to adopt 
digital music and the iPod, it 
may not be a stretch for the 
backlash against both to begin 
here as well. 

"The only thing that forces 
Apple to change their policy is 
the consumer reaction once 
they figure out they bought 
SI, 000 of music that's going to 
disappear unless they get an- 
other iPod.' Kirstein says. "If 
you've built a reputation based 
on the perception that you're 
cool and hip and a consumer- 
friendly brand, tarnishing that, 
i t can be very damaging. " • - • - 
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The Changing Face Of iTunes 

TV Show Downloads, With Feature Films In The Wings, Vie For Digital Shelf Space Alongside Music 



The music business no longer 
has the digital distribution 
sales and marketing sandbox 
to itself. 

Downloadable video is 
quickly moving to challenge 
music for prime merchandis- 
ing slots inside Apple's ITunes 
Music Store. 

ITunes now distributes 
more than 100 TV shows— at 
$1.99 a pop— up from five just 
six months ago. And while 
feature film content Isn't for 
sale through iTunes yet, it may 
not be far behirni. Nothing has 
been announced, but reports 
are swirling that a wide- 
screen video iPod and movie 
downloads could be on the 
way later this year. 

Record company execu- 
tives are keeping their fingers 
crossed that a pending on- 
slaught of digital TV and 
movie product isn't a redux of 
10 years ago when DVDs and 
videogames permanently 
pushed CDs off store shelves. 

Before anyone hits the panic 
button, analysts and major-label 
executives note a key drfferer>ce 
between the impact of DVD and 
the new rise of competition 
from downk>adabte video: shetf 
space, in the digital world, it's 
virtually unlimited. As a result. 



Industry watchers are betting 
the potential impact from in- 
creased availability and mer- 
chandizing of digital TV and 
movie content isnt likely a neg- 
ative for the record business in 
the way competition from DVD 
and games once were. 

IrKleed, some music execu- 
tives view growth in TV and 
other video content as an op- 
portunity to expose more con- 
sunwrs to digital music. 

"It may mean fewer boxes 



tainment]," says Aram Sinnre- 
ich, an analyst with Radar Re- 
search. 'That doesnt represent 
lost sales opportunities to the 
music industry. It represents a 
net benefit for the retailer ar>d 
entertainment as a broad sec- 
tor. I'd rather have a third of a 
$10 billion industry than all of a 
$1 biltton industry." 

The industry will test that 
theory this fall when Apple 
ramps up the selection of TV 
shows offered through ITunes. 



as a launch pad for the coming 
fall TV season. 

"As we look at next season 
for TV we're going to be In a 
great position," says Eddie 
Cue, Apple VP of applications. 

The retailer will woo the TV 
business with a host of tools to 
help rapidly monetize program- 
ming, including buying the 
whole TV season of a show in 
advance with season pass of- 
fers and pre-order episodes of 
year-round shows like "The 



• 



Td rather have a third of a $ 10 
biUion industry than all of a $ 1 
billion industry.' 



-ARAM SINNREICH, RADAR RESEARCH 



on the home screen, but you 
may have all sorts of new peo- 
ple being exposed to music 
who wouldn't have come In 
before," says Larry KenswII, 
president of Universal Music 
Group's eLabs division. 

"Any distribution platform 
the music industry pioneers is 
eventually going to be colo- 
nized by other [forms of enter- 



Apple Inked its latest TV dis- 
tribution deal June 8 with net- 
work powerhouse CBS, picking 
up access to hit shows Includ- 
ing "CSI" and "Survivor." And 
with the company already 
claiming distribution agree- 
ments with the other three lead- 
ing broadcast networks— ABC. 
NBC and Fox— iTunes now has 
its sights set on using the store 



Dally Show With Jon Stewart" 
in bulk packs called multipasses. 

Apple executives are trying 
to create a new sales window 
for TV that captures fans of 
shows who may have missed a 
recent episode or have r>ot yet 
expkjred a series but dont want 
to wait for a DVD release. 

"What we've worked hard on 
is creating the idea that when 



something is on TV you need to 
be able to get it on ITunes the 
r>ext day," Cue says. 

So far the strategy works. 
Apple is selling more than 1 mil- 
lion video downloads per week, 
and the company has sold more 
than SO million videos since last 
October. Those figures also in- 
clude music videos and short 
films, but it's TV that's leading 
the pack, iTunes execs say. 

Despite the growing sales 
for TV, audio music still rep- 
resents more than 90% of the 
product merchandized on the 
home screens of ITunes and 
other digital retailers. 

Some music executives ques- 
tion the extent to which differ- 
ent entertainment categories 
directly compete with each 
other In the digital space. 

"Different consumer seg- 
ments go to stores like iTunes 
for different reasons," says 
Adam Klein, executive VP of 
strategy and business devel- 
opment for EMI Music. "Peo- 
ple who are looking to buy 
music or a music video are 
not going to buy a movie in- 
stead. Retailers are ultimately 
going to have to create clar- 
ity of pathways." 

Cue says the store is pushing 
a variety of discovery tools.* ■ • - 
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> 'MUSICAL* STAR 
GETS RECORD DEAL 

Vanessa Anne Hudgens, 
star of the Disney 
Channel's "High School 
Musical," has signed an 
exclusive recording deal 
with Disney's Hollywood 
Records. Her as-yet- 
untitled debut solo CD Is 
slated for a Sept. 26 
release. Hudgens made 
her feature film debut in 
Catherine Hardwick's 
"Thirteen." Most recently 
she co-starred in action- 
adventure film 
'Thunderbirds," and is a 
recurring guest star on 
"The Suite Life of Zach & 
Cody." also on the Disney 
Channel. "Musical" sold 
more than 400.000 
copies its first day, 
making It the fastest- 
selling TV movie on DVD. 

RADIOHEAD 
DEBUTS NEV^ SONGS 

Padiohead played its first 
New York show since late 
2003 on June 13 at the 
Theatre at Madison 
Square Garden and 
delivered eight new songs 
in consideration for its 
next studio album. The 
23-song set featured such 
old favorites as "The 
Bends." "Fake Plastic 
Trees" and "Lucky," mixed 
with the newer tunes, 
which included "House of 
Cards," "Bangers and 
Mash" and "Videotape." 
After the show, drummer 
Phil Selway told 
billboard.biz that there is 
no time table to release 
the follow-up to 2003's 
"Hail to the Thief." 

»>OPIE & 
ANTHONY PREP 
COMEDY TOUR 

Shock jocks Opie & 
Anthony are fielding the 
Opie & Anthony Traveling 
Virus— the Comedy Event 
of the Year! tour, a multi- 
act, festival-style comedy 
tour. Three dates have 
been announced so far, all 
promoted by Live Nation: 
Aug. 5 in Worcester. 
Mass.. at the DCU Center; 
Aug. 26 in Holmdel. N.J.. 
at the PNC Bank Arts 
Center; and Sept. 9 in 
Camden. N.J.. at the 
Tweeter Center. The tour 
is booked by Pete 
Pappalardo at Artists 
Group Internattorul. 

Compiled by Chris M. 
Walsh. Reporting by 
Jonathan Cohen, Brian 
Garrity. Juliana 
Koranteng. Gail Mitchell. 

Tony Sanders. Ray 
Waddell, Chris M. Walsh 
and Reuters. 
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Blu-ray Makes 
Market Debut 

Next-Generation DVD Format Battle Keeps Industries Divided 



The next-generation DVD for- 
mat war limps on in the com- 
ing weeks as Blu-ray — one of 
two formats vying to become the 
high-definition standard — offi- 
cially launches its first player 
and titles. 

The launch was previously 
pegged for May 23 but pushed 
to late June so studios and hard- 
ware companies could better 
coordinate a kickoff. The first 
wave of titles will arrive June 20 
from Sony Pictures/MGM 
Home Enlertainment, with 
more following in the coming 
weeks from Sony and Lions- 
gate. But two of the three Blu- 
ray players scheduled to hit 
stores for the launch have, in 
the past week, been delayed. 
Sony pushed its launch from 
June 30 to Aug. 1 5 and Pioneer 
from June 25 to September. A 
Samsung unit will be the sole 
player to market on June 25. 

"It's a flagship piece, and we 
want to make sure it works per- 
fectly," says Russell Johnston, 
senior VP of marketing and 
product planning for Pioneer 
Electronics (USA), when asked 



about the delay. He hints that 
the hardware was not perform- 
ing as expected. 

Blu-ray*s competing format, 
HD DVD. enjoyed a similarly 
underwhelming launch when a 
small number of titles and play- 
ers from Toshiba were first to 
market in April. 

"Regular consumers aren't 
paying much attention to this." 
says Laura Behrens, an analyst 
at Gartner Research. "It's too 
confusing at this point, but 
HD DVD is doing well with 
early adopters." 

" Both camps are not making 
a big of bang as ! would have 
expected them to make." For- 
rester Research analyst Ted 
Schadler says. 

" 1 1 doesn't seem to have been 
really well-executed in the ini- 
tial outlay," Newbury Comics 
DVD buyer Larry Mansdorf 
says. " Having these competing 
formats is difficult for retailers 
and consumers alike." 

The Consumer Electronics 
Assn. estimated in December 
that Blu-ray and H D DVD play- 
ers will generate $480 million 



in sales in 2006, surpassing Si 
billion in 2008. But the CEA says 
it is revamping those figures be- 
cause of delays, with new esti- 
mates expected in July. 

While Blu-ray has not proved 
it can get to market yet, the for- 
mat has the advantage of being 
backed by more studios, more 
hardware companies and the 
best-selling gaming console — 
Sony's PlayStation. 

"Having so many studios 
aligned with our format, it's 
going 10 be powerful to have so 
many titles," Johnston says. 

Of the six major studios. Uni- 
versal is the only one backing 
HD DVD exclusively. Para- 
mount and Warner Home Video 
are backing HD DVD and Blu- 
ray, and 20th Century Fox, 
Buena Vista/Disney and Sony 
are backing Blu-ray exclusively. 
Additionally, Lionsgate is back- 
ing Blu-ray, and New Line Cin- 
ema is backing both. 

The music business is begin- 
ning to choose sides as well. 
Sony BMG is backing Blu-ray. 
and has scheduled "Rod Stew- 
art, Live at Royal Albert Hall" 




and "John Legend, Live at the 
House of Blues" for release on 
the format this summer. Uni- 
versal Music Group is backing 
both formats, but no titles are 
scheduled for release, and EMI 
and Warner Music Group have 
yet to decide. 

Next-generation DVD is com- 
ing at an important time for the 
music business. According to 
year-end shipment numbers the 
RIAA released earlier this year, 
music DVDs were down in 
2005 — the first decline since 
tracking began in 1 998. The cat- 
egory posted increases of ap- 
proximately 50% in 2003 and 
2004 but slipped 3.8% in 2005 . 
to $539.8 million in shipments. 
The overall DVD market is 
showing the same trend, thanks 
to consumer collection satura- 
tion levels and other consumer 
options, according to NPD 



Group analyst Russ Crupnick. 

While it's too early to project 
a winner in the format war, an 
unintentional beneficiary may 
already be emerging — the gam- 
ing industry. 

By bundling Blu-ray drives 
with the upcoming game con- 
soles for PlayStation and mak- 
ing the new Xbox ready for an 
outboard drive, the consumer 
view of gaming products is shift- 
ing in a significant way. 

"Increasingly consumers 
think about their gaming console 
as a DVD player." CEA director 
of industry analysis Sean Wargo 
says. "For the previous genera- 
tions — Xbox and PS2 — it was 
something that was nice to have. 
Now it's become a required fea- 
ture that it will play DVDs. Con- 
sumers now look at this as a 
multifunctioned device and not 
just for games anymore." — ■• 
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BILLBOARD RADIO 
MONITOR, MUSICRYPT 
ANNOUNCE eNOTE 

Digital music distributor Mu- 
slcrypt and Billboard Radio 
Monitor have unveiled a new 
electronic music promotional 
tool dubbed "eNote." The 
product combines secure dig- 
ital song delivery with a digi- 
tal advertisement that can in- 
clude flash or video content, 
photos and album graphics 
and other promotional infor- 
mation for radio programmers 
and press outlets throughout 
North America. 

Based in Toronto, Musicrypt 
digitally delivers music from 
record companies to radio sta- 
tions in the United States and 
Canada through Its Digital 
Music Distribution Service. In 
Decemt>er 2004. Musicrypt en- 
tered an exclusive partnership 
with Billboard Radio Monitor 
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to market and p-omote DMDS 
in America. C ear Channel 
Radio and XM Satellite Radio 
have endorsed the service. 

"eNote answers the desires 
of big and small record labels 
everywhere," says John Kil- 
cullen. president/publisher of 
Billboard and Billboard Radio 
Monitor. "Delivering the whole 
package to Include the artist, 
images, videos and marketing 
collateral will lay the founda- 
tion for the next generation of 
music delivery." 

"With the laufKih of our e^4ote 
product, we are able to signifi- 
cantly enhance the promotional 
opportunity for our dients using 
our patented DMDS to deliver 
their music." says Chris Mont- 
gomery, executive VP of mar- 
keting and product manage- 
ment for Musicrypt. "We have 
already seen revenue from our 
Canadian label partners, and 



they are very enthusi- 
astic . . . Our lonq rela- 
tior\snip wttn bMtit>oaro 
continually strengthens 
as we both aim to de- 
liver the best marketing expo- 
sure for our label partners." 

Musicrypt will market eNote 
independently in Canada. 

RINGTONES GO GOLD, 
PLATINUM 

The RIAA, CTIA-The Wireless 
Assn. and Billboard heralded 
the coming-of-age of master 



ringtones as the cornerstone 
of the mobile music industry, 
introducing a gold ana plat- 
inum certification program for 
the format. 

At a June 14 New York press 
conference hosted by Bill- 
board, the RIAA unveiled the 
details of the new award cat- 
egories to recognize the sales 
of rr^ster ringtone recordings. 
Much like the gold and plat- 
inum record awards, labels 
may now request certification 
for their ringtone sales. 




Labels will have to provide 
the RIAA with sales data pro- 
vided by wireless carriers to 
certify their request, which 
the RIAA will have audited by 
an independent third party. 

Artists receiving the inau- 
gural gold and platinum mas- 
ter ringtone awards are Dem 
Franchize Boyz, Bow Wow, 
Bubba Sparxxx ar>d Rick Ross. 

"It is hard to believe, given 
the magnitude of the Indus- 
try's success, that four short 
years ago nobody was talking 
about gold and platinum sales 
levels for simple ringtones, 
never mind sales levels such 
as those for master ring- 
tones," CTIA president/CEO 
Steve Largent said at the un- 
vejlir>g. "In feet, four years ago 
no one was even offering 
master ringtones, demon- 
strating just how dynamic the 
marketplace has been." 

Billboard executive editor/ 
associate publisher Tamara 
Conniff also announced that 
Billboard's master ringtone 
chart woukJ launch this summer. 
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LEGISLATION LANDMARK 

Could A Bill That Just Cleared Subcommittee Cure All Your Licensing Woes? 



After more than two years of 
wrestling on Capitol Hill, major 
record companies, music pub- 
lishers and digital media com- 
panies have come together to 
support a bill that streamlines — 
and forever changes — the way 
recorded compositions are li- 
censed for digital distribution. 

"All the major players have 
agreed on a proposal that no one 
thought was possible," says 
David Israelite. CEO/president 
of the National Music Publish- 
ers' Assn. (NMPA). The group 
hammered out the new licens- 
ing framework with the Digital 
Media Assn. (DMA), with the 
RIAA negotiating in some es- 
sential adjustments for labels. 
Radio and satellite broadcast- 
ers, consumer electronics 
groups and the so-called "copy- 
right left" groups publicly op- 
pose the bill. 

The Section 115 Reform Act 
of 2006 was introduced and 
passed unanimously in the 
House Judiciary Subcommit- 
tee on Courts, the I nternet and 
Intellectual Property on lune 
8. Subcommittee leaders 
Lamar Smith. R-Texas, and 
Howard Berman, D-Calif.. in- 
troduced the bill. 



The new blanket-licensing 
system under the bill offers ad- 
ministrative simplicity, the 
freedom to innovate and legal 
certainly for digital compa- 
nies, DMA executive director 
fonathan Potter says. 
Currently, digital services or 
record companies must secure 
a compulsory license for each 
composition for digital phono- 
record deliveries (DPDs) 
through the Harry Fox Agency 
(HFA). directly from publish- 
ers or through the Copyright 
Office by following a myriad 
of procedures. Licenses for hy- 
brid offerings — those physi- 
cal formats that have a digital 
element like locked-content 
CDs and kiosks — must be in- 
dividually secured from pub- 
lishers or an agent acting on 
their behalf. 

Under the bill, digital music 
services can go to a limited num- 
ber of designated agents to se- 
cure a single-blanket license to 
reproduce and distribute com- 
positions that are subject to a 
compulsory license (i.e., non- 
dramatic compositions previ- 
ously recorded and released in 
the United States). 

The bill sets up a general des- 



ignated agent (GDA), expected 
to be H FA, to grant the licenses 
for all compositions- The Copy- 
right Office could certify other 
agents if they represent the re- 
production and distribution 
rights for at least 15% of all 
published compositions. Re- 
portedly, the only additional 
companies that currently qual- 
ify under this standard are EM I 

• •• 



Music Publishing and Warner/ 
Chappell Music. 

Other provisions of the 57- 
page bill, still subject to 
change, include: 

• Those who own or control 
rights in compositions will 
automatically be represented 
by the GDA until other agents 
are approved. 

■ Rights holders may enter 
into voluntary agreements with 
digital music services rather than 



participate in the blanket license. 

■ If the rights holder is sub- 
ject to a recording contract en- 
tered before June 1 , 2006. which 
permits the record label to re- 
coup an advance from mechan- 
ical or DPD royalties, then the 
agent would pay that label 
rather than the rights holder 
until full recoupment. 

• The license may only be ob- 



tained by a digital service 
provider, not by an aggregator 
or record company unless they 
qualify as a service provider. 

• Royalty rate and terms will 
be set by Copyright Royalty 
judges, with interim rates set 
upon request for new formats 
so that the process will not delay 
launching new products. 

• So-called intermediate 
copies — computer server, cache 
and buffer copies necessary to 



stream or deliver digital music 
— are included in the license; 
they are excluded if the service 
takes "affirmative steps to au- 
thorize, enable, cause or induce" 
the making of copies of recorded 
compositions accessible for "fu- 
ture listening" unless licensed 
for that use. 

It's this last point that Cox 
Radio, Entercom Communica- 



tions, XM Satellite Radio. Sir- 
ius Satellite Radio and the 
Consumer Electronics Assn. 
particularly object to; they joined 
the Electronic Frontier Founda- 
tion and 1 5 other companies 
and groups in a June 6 letter to 
the Subcommittee opposing the 
bill. They argue that by includ- 
ing these intermediate copies 
in a license, the bill effectively 
acknowledges that they should 
be licensed; they say these types 



of copies should not be under 
the control of copyright owners. 
The group also argues that re- 
ferring to a license for "future 
use" would stifle innovation and 
violate consumers' rights under 
fair use. This provision would 
likely cover the XM service and 
its new devices that record and 
store music for later listening. 

The Copyright Office also has 
some objections while support- 
ing the bill overall. It does not 
want the designated agent to be 
able to use the administration 
fees for lobbying, litigation or 
any purpose other than admin- 
istering the licenses. It also does 
not want the legislation to clas- 
sify a stream, which is a per- 
formance, as a distribution 
under copyright law. 

Meanwhile, the major players 
are negotiating to fine-tune the 
language before a full Judiciary 
Committee makes further 
changes, which will most likely 
occur in July. They are also meet- 
ing with senators to promote a 
companion bill. While support 
of the NMPA/DMA bill could 
crumble at any point in the ne- 
gotiations, it is clear that Smith 
and Berman expect the parties to 
work out their differences. 



The bill would simplify 
and streamline licensing 
compositions in the digital age. 
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Brown Plays Lead On 
Summer's Largest Urban Tour 

Lil' Wayne, Ne-Yo, Dem Franchize Boyz And Juelz Santana Join Him On Bill 



In a summer once again lacking in urban firepower, 
the Chris Brown Up Close & Personal tour is shaping 
up as the season's biggest trek for the genre. 

Jive artist Brown is packaged with Lil' Wayne, Ne-Yo. 
Dem Franchize Boyz and Juelz Santana for a 32-date 
tour that begins Aug. 1 1 at the Verizon Wireless Am- 
phitheatre near Indianapolis. Producers are also as- 
sembling acts for a preshow concourse stage. 

"It's the only lour of its kind going out this summer 
that will integrate rap and R&B and will be for the kids." 
says Dennis Ashley, the agent responsible for Brown 
at Creative Artists Agency. 

The festival -style tour will be promoted by Live Na- 
tion under Al Haymon's urban music division. Tickets 
are priced in the $30-$40 range reserved. The tour is de- 
signed to play primarily reserved seating at sheds, but 
lawn seating will be opened up if sales warrant. 

"It's gonna be a lot of screaming girls there, a lot of 
fans in general," Brown says of the upcoming tour. "It's 
gonna be a great all-around show that everybody, in- 
cluding myself, can have fun with." 



Brown has been a fast-rising phenom. with his self- 
titled 2005 debut release entering the Billboard 200 
chart at No. 2 last November and reaching platinum in 
six weeks. 

The spring tour played colleges, theaters and large 
clubs like the Electric Factory in Philadelphia and House 
of Blues clubs in Atlantic City, N.J., Chicago, Cleveland 
and North Myrtle Beach, S.C. The 1 3 shows on the spring 
tour reported to Billboard Boxscore grossed $457,550 
and drew 18.933. 

Despite Brown's short history, Ashley believes the 
teen is ready to headline amphitheaters. "That's why 
we packaged the show the way we did," Ashley says. 
"We put him on a multiact, formatted show where he 
can be successful." 

For an artist so early in his career. Brown is spend- 
ing a lot of time on the road, something not many urban 
acts are known for. " Live performance is definitely one 
of his focuses," says Brown's manager Tma Davis. "He 
is an incredible live performer. You really get a chance 
to see vocally what he can do, as well as his dancing and 



showmanship and everything creatively that goes 
along with it." 

Brown seems to have taken well to the road. 
"I love it, I can't even complain about it, that's 
the main thing I love to do," he tells Billboard 
via phone while "chillin' " prior to a one-off 
performance in Bermuda. "The [spring] tour 
was incredible, just bananas." 

Davis says Live Nation approached her 
about promoting Brown's tour. "Chris and 
I put it together," she says. "I told them who 
I wanted, and what we needed to pay them." 

Live performance will "definitely" con- 
tinue to be a focus in Brown's career, 
Davis says. 

"We plan to make sure that Chris always raises 
the bar for himself and the industry and continues to 
try to reinvent himself," she says. "I want everybody to 
see him become a full man from a young man as well 
as a great entertainer. He only strives to be as good as 
Michael Jackson and the greats before him." 
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R&cM Dresses Up 
Madonna For Tour, Ads 




Fashion Retailer Taps Artist For Campaign 



A partnershj p between Madonna 
and global fashion retailer 
H&M may, initially, cause some 
to scratch their heads. For 
many. Madonna has more in 
common with Versace than 
H&M*s inexpensive, yet fash- 
ionable, clothing. 

But at the wildly busy inter- 
section of music and fashion. 
Swedish brand H&M has 
signed on to supply Madonna 
and her entire touring company 
(band, stage crew, dancers) with 
offstage wardrobes during the 
artist's already- in -progress Con- 
fessions Tour. (Madonna's on- 
stage drag for the trek is 
designed by Jean-Paul Gaultier.) 

Madonna and some mem- 
bers of her entourage will ap- 
pear in a H&M ad campaign 
that launches in August. At the 
same time, the retailer will 
begin selling a specially de- 
signed track suit that it created 
for the superstar artist. H&M 
stores will also sell her latest CD, 
"Confessions on a Dance Floor." 

In the Confessions Tour pro- 
gram. Madonna thanks H&M 
via a full-page ad. 

Still scratching your head? 
Remember, both brands — 
Madonna and H&M, which has 
more than 1.200 stores in 22 
countries — revel in diversity 
and fashion freedom. Both are 
also constantly changing up 
their sartorial look. 

And lest we forget. Madonna 



was featured in a Gap ad cam- 
paign three years ago. Of 
course, she's also appeared in 
Versace campaigns. 

It should be remembered that 
H&M markets its affordable 
fashions to all consumers, in- 
cluding high-end fashionistas. 
Two years ago, the brand tapped 




Karl Lagerfeld to design a one- 
off collection for its fall line. It 
did the same last year with Stella 
McCartney. This year. Dutch de- 
sign team Viktor & Rolf will do 
the fall 2006 honors. 

"H&M is all about mixing 
and matching styles." the com 
pany's director of communica 
tions Lisa Sandberg says 
"That's where today's con 
sumers are going. It's about cre- 
ating a self-style." For Madonna, 
that could mean pairing H&M 
jeans with a Versace T-shirt. 

According to Sandberg, it was 
a mutual friend — an English ad- 
vertising film producer — who 
made the initial contact between 
Madonna and H&M. "Both 
sides were keen on making this 
happen." And so it has. 



JAVA WITH A KISS: Do 

we really need a Kiss-branded 
coffeehouse?That'sright, Kiss 
as in "Rock and Roll All Nite," 
"Beth" and "1 Was Made for 
Lovin' You." Through a deal 
brokered by the band's exclu- 
sive merchandising company, 
Signatures Network, the Kiss 
Coffeehouse opens fune 27 in 
Myrtle Beach. S.C. 

Kiss bandmates Gene Sim- 
mons and Paul Stanley will be 
on hand to cut the opening day 
ribbon. A scheduled perform- 
ance by tribute band Kiss Army 
will surely raise the entertain- 
ment bar, while a Kiss-infused 
fireworks display should offer 
more than enough "ooh" and 
"aah" opportunities. Or not. 

Brian Galvin, who owns the 
licensed coffeehouse, is confi- 
dent the cafe will become a 
major tourist attraction. 

ROAD TRIP: Bon |ovi is 

once again doing its bit for 
New Jersey. 

The band's "Who Says You 
Can't Go Home" is heard loud 
and clear in TV commercials 
for the New Jersey Office of 
Travel & Tourism. The spots are 
airing in New York, Pennsylva- 
nia. Maryland, Connecticut and 
Washington, D.C. 

Songwriters |on Bon |ovi 
and Richie Sambora donated 
the song for the spots free of 
charge. 



LITTLE STE VEN'S UNDERGROUND^ARAGE 

AR AG IE ROCK 



At last! 

We love celebrating Brian Wilson's birthday 
(June 20) because it means summer is here! OK. 
a day later. Beach Boys, Jan & Dean, Dick Dale, 
Palisades Park, reggae, "Tell Me," " Like a Rolling 
Stone," "Sgt. Pepper." Annette and Frankie, hot 
dogs and french fries. "Under the Boardwalk." 
"Up on the Roof." hot rods, surfboards, beach 
babes and sex, sex, sex! 

Yeah, baby! 

Speaking of Pepperland, this summer's hottest 
attraction will be the Cirque du Soleil Beatles 
show at the Mirage in Las Vegas. It's called "Love," 
and rumor has it. it includes 130 Beatles song 
fragments, some radically reinterpreted and some 
never heard before. 

The last time we saw Apple exec Neil Aspinall, 
he was genuinely enthusiastic about it and ex- 
tremely impressed by the job Sir George Martin 



and his son Giles were doing with the music. He 
had a glimmer in his eye, and 1 could tell he was 
tickled by the fact that Martin could still surprise 
him after a lifelong friendship. 

Primal Scream grabs the CSWTW spot with 
"Country Girl" joining Joan Jett and Cheap Trick 
in the cool -comeback-even -though -we- never-left 
department. Through the years, Bobby Gillespie 
has traveled, shall we say, a rather catholic music 
landscape — all right, schizophrenic might be more 
accurate. Alternative to rock to dance to whatever. 
"Riot City Blues" shows a return to the rock form 
of "Give Out but Don't Give Up" and "Rocks." 

Maybe after helping start the entire alternative 
scene — from the Verve to Coldplay to Franz Fer- 
dinand to Arcade Fire to the Yeah Yeah Yeahs — 
Gillespie feels the only true alternative left is 
garage rock! Welcome home, brother! 

Happy t>each blanket bingo, baby! 



COOLEST GARAGE SONGS 




COUNTRY GIRL 

CoJunibla RflOMds UK 



PRIMAL SCREAM 



KING OF THE FREAKS 

Scnatning Appt* 



THE MAGGOTS 



IF IT TAKES A LIFETIME 

BlgSRecottls 



CHEAP TRICK 



A 



AFTER THE GARDEN 



NEIL YOUNG 



EVERYONE KNOWS 

BtochhMrt 



JOAN JETT a THE BLACKHEARTS 



ARE YOU READY FOR IT? 



THE HOLOGRAMS 



2. 



HANDS 



THE RACONTEURS 



NOTHING TERRIBLY NEW 

UnhwHi 



THE HELLACOPTERS 



WORLD WIDE SUICIDE 



PEARL JAM 



Q 



LIFE WASTED 



PEARL JAM 



COOLEST GARAGE ALBUMS 




BROKEN BOY SOLDIERS 



THE RACONTEURS 



2. 



PEARL JAM 

J Rrcoida 



PEARL JAM 



A 



JOAN JETT a THE BLACKHEARTS 



A 



LIVING WITH WAR 



NEIL YOUNG 



ROCKFORD 

aq3R«coitfc 



CHEAP TRICK 
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FIRST IMPRESSIONS OF EARTH 

RCA 



THE STROKES 



2. 



WHATEVER PEOPLE SAY I AM. THAT'S WHAT I'M NOT 

Domino 



ARCTIC MONKEYS 



FLAT-PACK PHILOSOPHY 

Cooking Vinyl 



BUZZCOCKS 



La 



MONKEY TIMEI 

ScfBamtng Apple 



THE MAGGOTS 



0 



RIOT CITY BLUES 

Columbia Records UK 



PRIMAL SCREAM ^ 



Little Steven s Unaefground Garage column :s oroduced exclusively for Billboard. 
For rT>ore •nformat'or^ go to UNDCROROUNDOARAOEjCOM 
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0 ur- age 

(ktirj)n. 

The state or quality of mind or spirit that enables 
one to face danger, fear, or vicissitudes with 

self possession, confidence, and resolution; bravery. 



congratulations 

number 
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The Village 
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»>GOLDSMITH IS MITS MAN 

Veteran British llve-music impresario Harvey Goldsmith 
will be honored with the U.K. record industry's "man of the 
year" award in October 

Goldsmith, whose producing credits Include the Live 
Aid and Live 8 music events In 1985 and 200S, will receive 
the 2006 Music Industry Trusts' Award (MITS) Oct. 30 at 
London's Grosvenor House Hotel. 

During his 40-year career, Goldsmith has worked with 
some of the world's biggest acts, including the Rolling 
Stones, the Who, Bob Dylan, Bruce Springsteen, Elton 
John, Luciano PavarottI and Barbra Streisand. 

The annual MITS honoree is chosen by an industry 
panel. The event raises funds for two main charities: 
Nordoff-Robblns Music Therapy, which uses music to 
support and care for adults and children, plus the BRIT 
Trust, which includes the United Kingdom's BRIT School 
for Performing Arts and Technology. —Juliana Koranteng 

»>INGENIOUS INDIE FUNDING 

U.K.-based label Independiente has obtained funding from 
venture capital fund Ingenious Music VCT to bankroll the 
second album by British singer/songwriter Martina Topley- 
Bird. The album Is scheduled for release early next year, 
and will be produced by U.S. producer/DJ Danger Mouse. 

Details of the funding were not disclosed. According to 
an Ingenious statement, this Is "the first in what Is 
expected to be a numt>er of 
deals" between the 
companies, and Ingenious 
would provide a 
"multlmilllon-pound sum" to 
support the label's new and 
established artists. 

During the past two years, 
Ingenious has raised more 
than £41 million ($75.6 
million) through two venture 
capital funds to Invest In 
specific music projects. In 
January, Ingenious 
announced its first artist 
Investment: funding 
alternative rock act the 
Heights' forthcoming debut 
album in a joint venture with U.K.-based venue 
operator/label Channelfly Group (Billboard, Jan. 18). 

—Juliana Koranteng 

»>QUEEN HONORS AUSSIES 

Australian music Industry veterans Michael GudlnskI and 
Olivia Newton-John were recognized In the Queen's 
Birthday Honours June 12. The United Kingdom's Queen 
Elizabeth II names the annual honorees on the advice of 
the Australian prime minister and government. 

The awards recognize special achievements by a 
Commonwealth country's citizens. Among the 76 
Australian awards, singer Newton-John was made an 
Officer of the Order of Australia for services to 
entertainment, cancer research and the environment. 

Mushroom Group founder/chairman GudlnskI was made 
a Member of the Order of Australia for promoting the 
Australian music industry and advocating young people's 
entry into the business. —Christie Ellezer 

>>>NEW TERM FOR BOURDOISEAU 

Stephan Bourdolseau has been re-elected president of 
French independent labels body UPFI for a second two- 
year term. Bourdolseau is president of Wagram Music and 
a board member of European indies' body Impala. He was 
first elected to the UPFI post In 2004. 

Bourdolseau was re-elected at the French independent 
association's annual general meeting June 6 in Paris. He 
says that under his presidency, UPFI will focus on 
"allowing digital reproduction and distribution to be 
monetized" and on lobbying for such initiatives as the 
French government's tax credit scheme that was 
proposed in January and which will allow labels to offset 
part of their recording costs. —Aymeric PIchevIn 




CHICKS ON SPEED RACED 
OFFSTAGE IN SPAIN 

At Festival, Things Get Weirder Than Usual For Art-Rocking Group 
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chicks on Speed, the BerHn- 
based indie foursome, is no 
stranger to weird. They have 
belted out their brand of elec- 
tro punk wearing costumes 
made out of gaffer tape and 
newspapers. They embrace an 
amorphous creature made of 
a half-dozen (or so) breasts on 
videoscreens while they per- 
form and in their own publi- 
cations. They once sold a 
promo poster that pictured 
nothing but wet pubic hair. 

But even by Chicks on 
Speed's standards, things got 
pretty weird at the |une 1 0 Ox- 
igena music festival in Spain, 
when they were physically 
dragged offstage. Depending 
on whose story you believe, the 
group either showed up late 
and were no longer welcome 
to play, or they were removed 
by promoters in an attempt to 
trigger insurance payments to 
recoup losses from the poorly 
attended event. 

Oxigena was the first con- 
cert organized by Ortiz 
Padillo Promoters. That com- 
pany's Manolo Padillo says 
Oxigena sold 1 ,200 tickets al- 
though he had anticipated 
more than 2.000. 

According to the Oxigena 
Web site, the Chicks were 
scheduled to go onstage at 
12:45 a.m. on June 11. Accord- 
ing to the band's Melissa Logan 
and the band's manager, Adi 
Nachman, all correspondence 
from the festival promoters 
said that Chicks on Speed were 
scheduled to play at 1:30 that 
morning. "We have the docu- 
mentation to prove that, and 
we have all the e-mails from the 
promoters." Nachman says. 

"There was a serious misun- 
derstanding over the timeta- 
bles given to the bands. 



including several local outfits," 
says Eduardo Mateo, booking 
director for Decoder Muzique, 
the company that Ortiz Padillo 
Promoters recruited to book 
non-Spanish acts for the festi- 
val. Mateo also booked La- 
dytron and French electronica 
act Black Strobe for Oxigena. 
"Chicks on Speed arrived late, 
but this happens in all festi- 
vals," Mateo says. 

Padillo insists the band ar- 
rived a half-hour late. "We ex- 
plained we have a timetable 
that must be adhered to," 
Padillo says, noting that 
Parisian electronic act Black 
Strobe had to play afterwards, 
"if we went over time, we 
could be fined," Padillo says. 
"They were intransigent, and 
1 began to think the whole 
thing was some kind of pub- 
licity sham ... it was clear no 

friendly agreement would be 

reached, so we told them they 
could not play." 

Sometime around 1:30 
a.m.. Chicks on Speed took the 
stage anyway. 

Logan says Mateo and 
Padillo then approached the 
band in front of the crowd. 
"They said to us. 'Please come 
offstage, please don't play,' " 
she recalls. "We turned our 
backs and said, 'No. we're play- 
ing. We came all this way to 
play, and we have e-mails prov- 
ing our stage time." " 

Chicks on Speed's Alex Mur- 
ray-Leslie remembers seeing 
an imposing figure "dressed in 
red" barking orders to the pro- 
moters. Logan says, "They 
called him 'the insurance guy.' 
That's all we know." 

After about two minutes of 
performance, power was cut 
to the stage. Security was then 
sent to create a barrier be- 



tween the stage and the in- 
creasingly irate audience. 
Chicks on Speed began 
singing a cappella. 

"They ran onto the stage, 
and began telling the audience 
that we would not let them 
play," Padillo says. "They were 
trying to get the audience to 
turn against the promoters 
and organizers." 

Padillo adds that, despite 
being repeatedly asked to va- 
cate the stage for the next act. 
Chicks on Speed refused to go. 
"1 felt terrible," he says, "this 
should have been one of the big 
moments of my life with my fa- 
vorite group. Everything was 
ruined. We had to hustle them 
off — without using violence." 

Padillo may define "vio- 
lence" differently than some. 
A clip now circulating on the 
video-sharing site YouTube 

.com shows a tangle of people 

wrestling onstage, including 
what appears to be security 
guards and the band. 

"I was trying to hold on to 
the monitor." Logan says. 
"Eventually, 1 was just pulled 
down the ramp and put down 
on the ground. Then the guy 
just left me there, and 1 tried 
to go help [the rest of the band], 
but they blocked the way. Then 
they pushed (Murray- Leslie) off 
the ramp." 

Manager Nachman says 
Murray-Leslie lost feeling in 
her shoulder for about three 
days. She adds that much of 
the band's equipment was de- 
stroyed in the fracas, and notes 
that the band's photographer 
had her digital camera 
smashed and its data card 
stolen. Nachman says the band 
will take legal action against 
Ortiz Padillo to recover med- 
ical fees and the costs of bro- 



ken equipment. 

Logan says she was told that 
Ortiz Padillo Promoters could 
collect insurance on the poorly 
attended festival if one of its 
headliners did not perform. 

The band's booking agent is 
Chris Hearn at London's Pri- 
mary Talent. As well as Chicks 
on Speed. Hearn also had Is- 
land Records U.K. signing La- 
dylron on the Oxigena bill. 
Ladytron played its set earlier 
that night and has been paid 
in full, Hearn says. 

"We always recommend 
our acts to have a 50% deposit 
paid a month upfront." 
Hearn notes, "and most are 
happy for us to collect the full 
fee for them. But the Chicks 
like to work differently; they 
like to collect the payment in 
full themselves." 

Hearn says Primary Talent 

is working with Decoder to get 

the band paid in full for the 
show. "It's simply unaccept- 
able for an act to be treated like 
this," he says. 

Padillo insists the band will 
not be paid due to breach of 
contract and says he will not 
pay it even if a court case en- 
sues. Every other band on the 
bill was "very, very profes- 
sional," Padillo claims. 

Mateo says he, too, has con- 
tacted lawyers to see whether 
a case can be made against 
Ortiz Padillo to pay Chicks on 
Speed its performance fee. 

Mateo puts the incident 
down to the promoters' inex- 
perience. "These were third- 
division people trying to play 
in the first division," he says. 
"The organization was chaotic, 
they became nervous, but I do 
not understand why they re- 
acted so strongly to the girls' 
late arrival." 
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Band Members Fight 
Over Naming Rights 

Grupo Montez De Durango's Singer, Leader In Legal Dispute 



|os6 Luis Terrazas and Alfredo 
Ramirez were more than just 
business acquaintances. 

As the long-recognized 
leader and lead singer, respec- 
tively, of Grupo Montez de Du- 
rango. they helmed the most 
popular group within the du- 
ranguense movement, the re- 
gional Mexican subgcnre that 
has dominated Billboard's Latin 
sales charts since 2003. 

"I trusted him like a father." 
Ramirez says of Terrazas. 

"Imagine. 10 years working 
together." Terrazas says sadly. 

Now, several million albums 
later, Terrazas and Ramirez are 
embroiled in a bitter legal dis- 
pute over ownership and rights 
to the valuable Grupo Montez 
de Durango name. 

The case, scheduled for trial 
in September, casts a dubious 
spotlight on the handshake 
mentality that still permeates 
much of Latin music, regional 
Mexican in particular. 

"Whenever you have a group 
where the singer isn't the owner, 
you have issues." says Disa CEO 
Domingo Chavez, who has seen 
dozens of name fights during 
his 30 years in the business. 
"The problem is, this is a suc- 
cessful group. It's the No. 1 
group. I hope they don't end up 
being too damaged, either eco- 
nomically or morally." 

Terrazas and Ramirez remain 
on the same label, Disa. with 
Terrazas recording as Grupo 
Montez de Durango. 

The band, via a succession of 
chart-topping albums and sin- 
gles, popularized a kind of 



techno-banda, danceable music 
known as musica duranguense 
and spearheaded a movement 
that catapulted literally dozens 
of groups. 

Although the public did not 
know it, court documents indi- 
cate that as early as 2004, own- 
ership of the group's name had 
become an issue. 

But things unraveled only last 
fall, when Ramirez, along with 
the band's manager Martin Fa- 
bian, parted ways with Terrazas. 

On Nov. 2. 2005. Ramirez 
filed a complaint alleging false 
designation, fraud and breach 
of fiduciary duty. 

Terrazas countersued for 
trademark infringement and 
unjust enrichment, among 
other allegations. 

According to court Hlings 
from Ramirez and bass player 
Ismael Mijares. it was Mijares 
who came up with the idea to 
form a band while in Durango, 
Mexico, and discussed it with 
Ramirez. Later in Chicago, Ter- 
razas was persuaded to join. 
Ramirez thought up the idea of 
emphasizing the tuba, saxo- 
phone and flute through a syn- 
thesizer, the filing claims. The 
other two each suggested 
sounds, ultimately creating 
their unique duranguense style. 

Terrazas* court documents tell 
a different tale: that he created 
the group; selected the members; 
produced, financed and selected 
the songs; created the name; and 
landed a record deal. He claims 
that the members signed agree- 
ments to perform exclusively for 
him. He registered the trade- 



mark as the owner in the United 
States, while Ramirez and oth- 
ers in the group claim that Ter- 
razas said he would register it for 
the partnership. 

The battle spilled into the 
media, with the relationship 
souring so badly that Terrazas 
filed suit in Mexico, resulting in 
two months of jail time for 
Ramirez and several of his band 
members earlier this year, on 
charges of having benefited il- 
legally from the Grupo Montez 
de Durango name. 

Meanwhile, the public has 
had a hard time determining 
what is what. 

Grupo Montez de Durango's 
new album (with Terrazas) de- 
buted at No. 1 on Billboard's Top 
Latin Albums chart last month. 
Ramirez's album, a compilation 
titled "Unidos," came out two 
months ago and peaked at No. 
1 1 on the Top Latin Albums list 

To the chagrin of concert pro- 
moters, both Ramirez and Ter- 
razas are touring as Grupo 
Montez de Durango, with a 
court denying preliminary in- 
junctions from both of them 
barring the other from using the 
band's name. 

Both parties say they will as- 
semble new groups if the court 
rules against them. 

"This time, I'll register the 
name everywhere so there is no 
confusion," Terrazas says. "Un- 
fortunately, there isn't an ency- 
clopedia to guide you through 
things like this." 

Additioital reporting by Susan 
Butler. 
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On* night only where it all began at the Whisky on the Sunset Strip: 
Johnny Echols with Baby Lemonade - Vince Flaherty and The Invincebles 



PraMfited by Johnny Echf>fs and Judtth Jordan 
For aovwica ticketo send check to: 
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Michael Plans Live Euro Trek 



First Extensive Tour In 15 Years Kicks Off Sept. 23 In Barcelona; 



Dromoters were cor- 
rect to put their 
faith in George 
Michael's first European 
tour in 15 years. 
Since going on sale In 
April. Michael's 47-date 25 
Live tour, which begins Sept. 
23 in Barcelona, has moved 
close to 600,000 tickets, 
catching even Michael's han- 
dlers somewhat by surprise. 

Michael's manager Michael 
Lippman calls the demand 
"over the top. It was beyond 
our expectations in terms of 
speed, but I never doubted 
we'd sell the tickets." The 
tour celebrates Michael's 25- 
year career. 

Michael has never been 
known for extensive concert 
treks, having last toured in 
1991 in support of his "Cover 
to Cover" album. "He did 
tour with Wham!, and he did 
tour on the 'Faith' album," 
Lippman says. "But there 
were only about 40 dates in 
America." 

But 15 years is a long ab- 
sence from the live market 
for any artist. Lippman says 
a series of personal and pro- 
fessional setbacks— many of 
them well documented in 
the press, including suing 
Sony in 1993— kept Michael 
off the road. 

"He just became a bit 
reclusive, not really wanting 
to go out and engage the 
public," Lippman says. "Now 
he's fit and ready to go and 
he wants to go out and play 
his music for people and in- 
teract with people." 




Apparently, there was 
considerable pent-up de- 
mand to see Michael live. "I 
never take anything for 
granted— it is dangerous to 
do so in this business," says 
tour producer Barrie Mar- 
shall of Marshall Arts. "How- 
ever, people have been ask- 
ing me every year for at 
least the last 10 years, 
'When is George going to 
play dates?' " 

The tour will wrap with a 
series of U.K. dates, includ- 
ing MEN Arena in Manches- 
ter (Nov. 17-18), SECC Arena 
in Glasgow (Nov. 22), Earl's 
Court in London (Nov. 25-26. 
28), NEC Arena in Birming- 
ham (Dec. 2-3), and a four- 
night stand at the newly re- 
furbished Wembley Arena in 
London (Dec. 11-12, 14-15). In 
the United Kingdom, tickets 



are priced between £40 and 
£100. ($74-5184). 

Marshall, who will pro- 
mote all the U.K. dates ex- 
clusively and work with local 
promoters in the various Eu- 
ropean countries, is partic- 
ularly enthused about the 
run. "George has appeared 
from time to time in major 



superb. When you have a 
voice that is this good, you 
can only have the best." 

Lippman says the set list 
will be a career retrospective, 
including hits from Wham! 
and Michael's solo career. 
"We've got a band, we've got 
a crew, we've got a set being 
built and designed, we're way 



'We're all going 
to wear T-shirts 
saying, ''Let's make 
sure George has a 
good time." ' 

-MICHAEL LIPPMAN, MICHAEL'S MANAGER 



charity concerts where I 
have always been reminded 
of just how brilliant a singer 
and performer he is," Mar- 
shall says. "He is a perfec- 
tionist in everything he does 
[so] I know that the musi- 
cians and singers will be 



ahead of the game," Lippman 
says. "We're all ready to go 
and can't wait for these dates 
to begin." 

With overwhelming suc- 
cess of Europe, is there any 
chance Michael will test the 
waters in the United States? 
"I am very optimistic that we 
will," Lippman says. "Let's 
get up and running. We're 
all going to wear T-shirts 
saying, 'Let's make sure 
George has a good time.' I 
can't imagine it won't come 
to America." ■ ■■ 
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Shooter Guns 
For Widespread 
Appeal 

Younger Jennings' Sound Embraced 
By Country, Rock Fans 



Just as his late father. Waylon 
lennings. had enough of a 
cool factor to play Lolla- 
palooza. Shooter Jennings 
can do country festivals one 
night and open for Alice in 
Chains the next. 

The younger Jennings, 
whose latest record is "Electric 
Rodeo" on Universal South, is 
equally at home in front of bik- 
ers and two-steppers. 

"We're playing with [Lynyrd] 
Skynyrd. all these festivals, 
we're headlining some shows, 
we're kinda just all over the 
place." [ennings says. 

He adds that recently open- 
ing for Alice in Chains defi- 
nitely exposed his band to a 
new audience. 

"We were playing to an au- 
dience that had never really 
listened to us," Jennings says. 
"I just came out there and 
said. 'Ain't it cool that a coun- 
try band can play with a rock 
band? We're country, but this 
is what we think country 
should sound like.' That kinda 

gave 'em permission lo listen, 
and they liked it. It worked re- 
ally great, and now we're try- 
ing to hound (Alice in Chains] 
for a tour in the fall." 

Jennings' current band is 
a hard-toiiring unit, even 



more so than his previous 
band, the hard rock outfit 
Starrgun. "Starrgun toured a 
lot. but not nearly as much as 
we do now because we just 
didn't have the work." he says. 
Starrgun would play about 
100 dales per year. Jennings 
says, whereas now he books 
about 250 gigs annually. 

"Touring has been a big 
part of our focus since day 
one," says Marc Dottore, Jen- 
nings' manager. "And it's 
been great lo build. We can do 
well In Dallas or Chicago or 
the West or New York. It 
seems to work everywhere." 

Jennings does not want to 
leave any stone unturned. "It's 
like we're covering all of our 
bases, and it's important that 
we do that," he says. "All three 
bases: Southern rock, rock 
and country: let's do it." 

Even so, Jennings says he 
does not tailor his set list to 
his audience. "I'm not a big 
believer in doing that, be- 
cause I don't want to lead the 

audience into believing we're 
something we're not," he 
says. "With Alice in Chains, 
even though we did play all 
of our rocker stuff. I defi- 
nitely made sure we had 
some real coutitrv in there so 






Concert Grosses 
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that people could understand 
the whole spectrum of what 
we do." 

As the rooms get bigger, 
jennings is breaking on the 
road, as opposed to on the 
radio. "Well, that's the only 
option we've got right now," 
he says with a laugh. "Play- 
ing live is the best thing about 
us and the thing we love to do 
the most. But 1 love cuttin' 
records and making music 
that's my own. so I'll always 
have a big love affair with 
going in the studio and mak- 
ing music." 

Dottore is gratiBed that |en- 



nings is getting press atten- 
tion for his live shows. "I have 
waited a long time to find a 
guy that has that kind of edge 
and it's still based around 
great songs." Dottore says. 
"So much of what we feel is 
important has to do with 
being on the road. It's old 
school as hell, but we love 
doing it this way." 

Jennings is booked by 
fames Yelich at Monterey 
Peninsula Artists/Paradigm, 
with key input from Brandon 
Mauldin, who works with Dot- 
tore, "Brandon worked with 
Bonepony for years and really 



knew the rock ciub scene out 
on the road," Dottore says. 
"Brandon is why we were able 
to get out and tour early, be- 
cause he worked his club con- 
tacts so well. He has brought 
some good young indie pro- 
moters to the table that would 
otherwise fly under the radar 
of MPA." 

lennings' road manager is 
veteran production guru 
Stephen T. Gudis, whose 
resume includes stints as 
production manager at Star- 
wood Amphitheatre in 
Nashville and a few Farm 
Aids. 
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Country-Soul (Identical) 
Duo Gets Spotlight 



After receiving second 
I billing on Jenny Lewis' 
k solo debut"Rabbit Fur 
^Coat." the Watson 
Twins are stepping out of the 
shadow of the Rilo KUcy singer 
and have found a welcoming 
partner in indie retail. 

Chandra and Leigh Watson's 
debut EP, "Southern Manners," 
gracefully explores the kind of 
country-soul that the Twins 
helped bring to "Rabbit Fur 
Coat," a sleeper hit on indie 
Team Love that has sold more 
than 71 ,000 copies in the United 
States, according to Nielsen 
SoundScan. "Southern Man- 
ners" is available exclusively at 
indie retail via Junketboy, the dis- 
tribution arm of the Coalition 
of Independent Music Stores. 

The Watson Twins hope to 
record a full-length in the next 
year, and are shopping for tour- 
ing partners for this fall. They're 
not exactly eager, however, to 



sign with a label, and for now, 
would prefer to stay indie. 

"Maybe we shouldn't say 
this," Chandra Watson says, "but 
we don't really want to be on a 
major 1 just think for our sound, 
we're better suited for an indie." 

For now at least, Junketboy 
has taken the pressure off find- 
ing a label for the Watson 
Twins. As the duo spent more 
time on the road with Lewis — 
with whom the act will con- 
tinue to tour this 
summer — demand became too 
great for the act to handle on 
its own. Now managed by Lisa 
Klipsic with Don't jump Man- 
agement, the Watson Twins for 
much of the past year leaned 
on their mom in Louisville, Ky., 
to handle bookkeeping for the 
EP. 

"She's so organized, way 
more organized than I could be," 
Leigh Watson says. "She'll show 
me this spreadsheet on all the 



CDs that have been out and how 
many we've sold." 

To date, the album has sold a 
litde more than 1 ,000 copies, but 
it just hit indie stores this month. 
The EP was recorded with Chan- 
dra's husband Russ Pollard (Se- 
badoh), J. Soda (Wifey), Brian 
Lebaiton (Beck) and Lems. Once 
the Watson Twins start work on 
a full-length, they say they'll start 
to more deeply investigate the 
label offers that have been com- 
ing their way. 

IT'S OFFICIAL: Af^er the 
expected June 5 announce- 
ment that Bill Hein would re- 
place Rick Williams as the head 
of Caroline Distribution (Bill- 
board, June 3) , EM I vice chair- 
man David Munns spoke to 
Billboard regarding the direc- 
tion of the EMI-owned indie 
distributor. There were few 
specifics, but Munns spoke 
generally on why he believes 



Caroline needs a change. 

"There have been a lot of de- 
velopments on the indie distri- 
bution scene and the indie label 
scene recently," Munns says. "I 
think we needed to develop Car- 
oline a bit more than we've been 
doing. I 've got some plans for it, 
and we've got plans that will 
show Caroline as unique, and 
offering labels a well-rounded 
seamless service." 

As has already been hinted, 
expect Caroline to put a greater 
emphasis on marketing, as well 
as pitch labels on worldwide dig- 
ital deals. Munns notes that the 
topic of upstreaming — in which 
an indie-label act is moved up 
into the major-label system — is 
one that Caroline will continue 
to evaluate. The distributor has 
a sort of incubator label in As- 
tralwerks, and has long offered 
labels the abiUty to move up to 
EMI Music Marketing, if so de- 
sired. 



"Upstreaming is a word 
everyone loves to use, but 
there's a question in what it 
means," Munns says. "It can 
mean different things to dif- 
ferent labels and different 
artists and different distribu- 
tors. It's quite a complex sub- 
ject. You need significant 
flexibility in that area." 

Munns notes that Caroline 
was working on models that rec- 
ognized the fact that "independ- 
ents get frightened because they 
think [the major] is going to take 
their artists." 

As for Hein's plans, we got 
the former Rykodisc head on his 
second day on the job, and he 
notes that he's still in his "un- 
boarding phase." 

"I think I've walked into a 
good situation," Hein says. 
"The obvious thing to say is 
we're going to do more digital, 
but that's a talking point [for] 
everyone." •■«• 
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Sizing Up NARM's Merchandiser Nominees 



Practically every time NARM 
announctts the finalists for its 
merchandiser of the year, it 
Ignites a debate. 

The controversy usually 
centers around which compa- 
nies are nominated, which 
were omitted and/or the size 
category some companies are 
placed In. 

This year Is no exception. 

Take, for example, that 
Paramount Home Video is a 
finalist in the large-size distri- 
bution category. While video 
distributors have been nomi- 
nated in the past, this marks 
the first time one has fcwcome 
a finalist. "Wouldn't it be 



At a Best Buy In-store In 
Schaumburg, III., the 
members of CHEAP TRICK 
flank Best Buy regional 
entertainment manager 
MICKEY GENTILE. From 
left are RICK NIELSEN, 
TOM PETERSSON, Gentile, 
BUN E. CARLOS and 
ROBIN ZANDER. 
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funny If Paramount won?" a 
head of a major music distrib- 
utor asked in a tone that made 
It clear he didn't think It would 
be funny at all. 

Still, as record stores evolve 
into home entertainment stores, 
why shouklnt the nujor music 
distributors be challenged and 
compared to distributors In 
other product categories? 

Moving on, it's Interesting 
to note that Fontana, the in- 



dependent distribution arm 
of Universal Music Group Dis- 
tribution, was nominated in 
the midsize music distributor 
category after only one year 
In existence. Some might 
complain about how Fontana 
lands Its labels (Billboard, 
June 17), but It's clear that the 
merchants think the new dis- 
tributor Is doing something 
right. 

Probably the most interest- 



ing development in this year's 
list is tha introduction of 
ITunes to the fray. It becomes 
the second Internet merchant 
to be a finalist: Amazon was 
a finalist In 2004 as well as this 
year (for a full list of nomi- 
nees, see billboard. biz). 

But some question why 
prunes has been placed In the 
midsize retailer of the year cat- 
egory and not In the large-size 
category. After all, last year It 




was a top six or seven account, 
dapanding on which supplier 
you asked; this year it is a top 
five account for some. 

If that's the case, some re- 
tailers and label executives 
wonder how It could be In the 
midsize category. 

There is no easy answer, 
mainly because NARM refuses 
to reveal the specific criteria it 
uses In placing companies in 
categories. But It's not the 
first time this has happened, 
nor will It be the last. 

It has to do with NARM's 
dues structure. The amount 
that companies pay to be a 
member depends on their an- 
nual volume, which is calcu- 
lated on a July-June year. 
Also, NARM basically uses the 
honor system and doesn't 
check on whatever annual vol- 
ume is reported by a member 
company. Volume determines 
the three size categories. 

In the past, there have been 



instances where some member 
companies have clearly been 
miscategorized because they 
reported— how can I put this— a 
volunrw that made you wonder 
If the pants were on fire for who- 
ever filled out the NARM applh 
cation at that company. 

Clearly, ITunes is only re- 
porting its volume, not 
Apple's In Its membership, 
which Is entirely appropriate. 
After all. year after year some 
labels owned by the majors 
are in the midsize category 
based on their own specific 
volume, not their parents. 

Likewise, Fred Meyer is nom- 
inated in the midsize retail 
category. Meyer, a 128-untt dis- 
count department store chain, 
is owned by the giant Kroger 
company, which has around 
2,200 stores. Clearly, Meyer 
didnt take Into account Its rev- 
enue base, which has to be In 
the hundreds of milikins, if not 
blllkms, of dollars, when it filled 
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Syracuse University To 
Offer Music Biz 101 

EMI's Marty Bandier Helps Alma Mater Establish Program 



out Its membership application, 
let alone Kroger's revenue. It 
must have registered for NARM 
solely based on the music and 
video volume. 

But even if only ITunes' vol- 
ume is taken into consideratton, 
son>e still wonder how ft could 
fall into the midsize category. 
If ITunes did, say, $150 million 
in the second half of last year 
and will do, say, $250 million in 
the first half of this year, that 
puts it at about $400 million in 
volume. Billboard estimates. 

ITunes didn't respond to a 
call for comment. 

NARM won't say that vol- 
ume level Is used as the cut- 
off point to divide between 
midsize and large size, but 
whatever it is. NARM clearly 
changes it from time to time. 
A few years back when RED 
went over $100 mltlion in vol- 
ume. It was moved into the 
large-size category. Now, 
when It, as well as Alternative 
Distribution Alliance, are flirt- 
ing with $200 million In vol- 
ume, they are both in the mid- 



size category. 

At an estimated $400 mil- 
lion, ITunes is clearly smaller 
than any of the merchants com- 
peting in the large-size cate- 
gory. The smallest is Tower 
Records, whkrh sources say had 
about $441 million in volume. 
After that comes l-lastings, 
which had $537 million In vol- 
ume in Its most recently com- 
pleted fiscal year. On the other 
hand, Hastings music revenue, 
including portable players, to- 
taled about $135 million. So 
Hastings clearly has less music 
market share than ITunes. 
Tower's music volume, what- 
ever it is, is obviously smaller 
than iTunes' as well. 

Others criticize the NARM 
awards process for another 
reason: Whatever its volume, 
iTunes shouldn't compete 
against brrck-and-mortar 
merchants since many believe 
its business is so different. But 
in Retail Track's view, that's 
plain hogwash, because the 
bottom line Is both types of 
merchants compete for the 



consumer's buck. 

A few other thoughts on the 
NARM awards: It's Interesting 
to note that Wal-Mart and Star- 
bucks didn't receive enough 
votes to become finalists. 
What's with that? Still others 
wonder why other video dis- 
tributors as well as Amoeba 
aren't among the finalists. 
That's because you have to be 
an active member of NARM to 
receive nominations, and 
Amoeba, and some major 
video distributors, are not. 

ROCK FORTH: Cheap Trick 
Is out promoting its best album 
in 20 years. On street date 
(June 6), the band did an in- 
store at a Best Buy in Schaum- 
burg, ill., where it sold more 
than 350 copies of "Rockford." 
The act followed It with an In- 
store at a Wal-Mart the follow- 
ing day, where more than 400 
people showed up, according 
to Tim Hibbs, head of sales for 
Blg3 Records, which distributes 
Cheap Trick Unlimited through 
EMI Music Marketing. 



Music publishing may be the least understood 
branch of the industry. Even some of the most 
successful artists, songwriters, managers and 
lawyers don't have a firm grasp on how composi- 
tions earn revenue or how publishers collect roy- 
altie.s and handle business deals in a global market. 

That may change for some future executives. 
Thanks to a personal financial gift from EMI 
Music Publishing chairman Marty Bandier, New 
York's Syracuse University is launching a spe- 
cialized undergraduate program so that aspir- 
ing executives can learn the business of music. 

The Bandier Program for Music and the En- 
tertainment Industries is a 128-credit program 
geared to nonperformers that will lead to a bach- 
elor of science d^ee. The program joins courses 
offered by the university's College of Visual and 
Performing Arts, S.I. Newhouse School of Pub- 
ic Communications, the Martin J. Whitman 
School of Management and the College of Arts 
and Sciences. It was designed with input from 
educators, prominent industry leaders and re- 
cent SU graduates. 

Through a gift from EMI Music Publishing, 
the university is also establishing the EMI Cen- 
ter for Internship, Mentoring and Career Devel- 
opment on the SU campus. It will help students 
identify and coordinate internships in New York, 
London, Nashville, Los Angeles and elsewhere 
for academic credit. 

The programs were announced earlier this 
month at a special event held at MTV's "TRL" 
studio on Times Square. About 60 SU students 
joined music executives and university leaders 
to celebrate and participate in a Q&A session 
with Bandier, Alicia Keys, MTV president of pro- 
gram development John Sykes and Virgin 
Records president Jason Flora. 

Bandier spoke humorously and passionately 
about music pubUshing and S U , his alma mater. 
"What better thing could I do than to marry the 
affection, care and concern that I have for both 
of those than to start this program.'" he said. 
Bandier believes that now more than ever, the in- 
dustry needs qualified individuals. He wants this 
program to feed educated and ambitious minds 
into the music business. 

Keys spoke about a music teacher who was 
the first woman she knew that wrote, played 
and sang music. She inspired Keys to express 
herself in that way. Keys said that she was 
also inspired by the block where she 
grew up as a child watching pros 
titutes. 



ALICIA KEYS, left, 
and MARTY 
BANDIER were 
present at the 
announcement of 
Syracuse University's 
new curriculum for 
students of the 
music business. 



" I remember saying to myself, ' I will never let 
that be me." So I worked my ass off with that in 
mind, that I want something good for myself, 
and I'm not going to rest until I get that." 

Sykes compared today's technology explosion 
to pre- MTV days when broadcasting executives 
ignored his ideas to start a music channel. "If 
we today forget that there's a whole new wave 
of technology coming in, then we will go by the 
wayside and be roadkill like all the executives 
whose names I 've forgotten who wouldn't lei me 
in the office in 1976." 

Flom urged the students who feel inexperi- 
enced not to discount the amount of knowl- 
edge they have gained simply by growing up 
with the Internet; tomorrow they will be teach- 
ing today's executives. 

The program will begin in the fall of 2007 with 
about 28 students, with a goal of growing to about 
80 students by 2010. The amounts of the finan- 
cial gifts were not disclosed. 

SIGNING5: EMI Music Publishing has ex- 
panded the territory of its publishing deal with 
singer /songwriter Nelly Furtado to include North 
America. It is now a global arrangement. 

For her upcoming CD "Loose," Furtado co- 
wrote all the songs, many with artist/producer 
Timbaland who co-produced the album. Cold- 
play's Chris Martin also co-wrote one of the songs. 

Furtado's first single, "Promiscuous," is No. 
TK on The Billboard Hot 100 this issue. The 
album is scheduled for a June 20 release on Gef- 
fen Records. EMI says Furtado's first two albums 
have sold 7 million copies combined. 

In other news, Wamer/Chappell Music ex- 
tends its pubUshing agreement with Nickelback 
worldwide. The Canadian band's Chad Kroeger. 
Mike Kroeger, Ryan Peake and Daniel Adair 
signed with W/C in 2000. 




DIGITAL MUSIC 



BY ANTONY BRUNO 



Labels Like Online Ad Boom 

EMI Music Licenses Catalog To Free Download Site For Share Of Ad Revenue 



to the Interactive Advertising 
Bureau, and is growing at a 
rate of about 30% per year. 

According to Brian Morris- 
sey, senior interactive re- 
porter for Adweek, more than 
80% of the money is spent on 
the most trafficked sites — 



Free, ad-supported digital mu- 
sic services have become the 
business model du jour for a 
music industry growing in- 
creasingly flexible in its li- 
censing practices. 

The most recent example is 
EMI Music's agreement to 
provide its catalog to Qtrax — 
a peer-to-peer file-trading net- 
work that aims to let users 
download free music in return 
for viewing an advertisement 
in advance. Half the advertis- 
ing revenue is then kicked 
backed to the labels. 

The service — which won't 
go live until similar deals 
with the other three major 
music labels are finalized — 
follows similar ad-supported 
music offers from subscrip- 
tion services Napster and 
Rhapsody. 

For the music industry, giv- 
ing away free music in return 
for a share of advertising rev- 
enue is a cautious experiment 
to determine whether it can 
monetize free music without 
devaluing it in the process. 

"It's a natural evolution of 
two coinciding facts — music 
moving online and an increas- 
ing portion of advertising dol- 
lars moving online," says Ken 
Parks, senior VP of strategy 
and business development at 
EMI Music. "It's at that inter- 
section that we're trying to 
pursue experiments like 
these. There's a lot of money 
fiowing into the same space 
that our content is flowing, so 
we're just trying to see where 
it's all going to go.** 

Online advertising spend- 
ing is at an all-time high of 
about $12.5 billion, according 



PEPSI'S PLUG-IN POSTERS |> 

Pepsi has installed about 
100 interactive posters in 
Toronto and Vancouver 
subways that allow pas- 
sengers to plug in their 
headphones to hear 30- 
second song clips of select 
artists participating in the 
soda maker's Pepsi Access 
online music promotion. 

Listeners are prompted to buy a bottle of Pepsi 
and redeem the promotional code under the cap 
at its pepsiaccess.com Web site to dov^nload the 
full song for free. 

Pepsi's ad agency. BBDO Canada, spearheaded 
the poster campaign, which has gained no small 
amount of attention among marketing and tech- 
oriented bloggers. 

Now if they only streamed music via Bluetooth 
and incorporated mobile downloads . . . 

—Antony Bruno 



their business model. But 
now that a lot of money is 
going into online advertising, 
everybody wants a piece." 

Advertisers also like target- 
ing sites that cater to cutting- 
edge tastemakers. such as 
those using digital music 



files can be played before the 
user must either buy the 
track or become a monthly 
subscriber. 

Analysts largely have ap- 
plauded such moves, even 
though there's little indica- 
tion yet that advertising rev- 



such as Google, Yahoo, MSN 

and AOL. As online advertis- 
ing becomes more sophisti- 
cated and targeted, he expects 
niche sites like digital music 
services to realize a greater 
percentage. 

"Now that online advertis- 
ing has become a real eco- 
nomic proposition, you're 
seeing a lot more people sell- 
ing advertising than ever be- 
cause it never made sense 
before," Morrissey says. "Dig- 
ital music services are trans- 
action sites — they sell music 
and subscriptions. That's 




services today. 

"It makes a ton of sense to 
focus some dollars on a niche 
like that," says Ben Garvin, 
media director of ad agency 
Leo Burnett's independent 
media services division, Star- 
com. "A lot of our targeting 
goes beyond demographics. 
We're looking at psycho- 
graphics . . . are these infiu- 
encers? You can make a 
pretty strong argument that 
music enthusiasts, and espe- 
cially ones that are actively 
downloading and sharing on 
the Internet, most likely fit 
some kind of infiuencer 
profile." 

The challenge to the 
music industry is to walk 
the fine line between 
providing music to ad- 
supported sites without 
cannibalizing their pay-to- 
play initiatives like ^ la 
carte downloads and 
monthly subscription 
fees. Currently, the strat- 
egy is to offer several tiers 
of service. Napster, Rhap- 
sody and the pending 
Qtrax service all offer the 
opportunity to listen to music 
for free, but with restrictions. 
Rhapsody limits users to 25 
free streams a month. Nap- 
ster limits each song to five 
free spins. Qtrax ups the ante 
by allowing users to download 
the actual file, but it will limit 
the number of times those 



'There's a lot of money 
flowing into the same space 
that our content Is flowing, 
so we're just trying to see 
where it's all going to go.' 

-KEN PARKS, EMI MUSIC 



enue will have any significant 
impact on labels' bottom 
lines. While digital sales rose 
to 6% of global music rev- 
enue last year, advertising 
revenue remains a blip on the 
music-biz balance sheet. 

"From a music label or 
publisher standpoint, the 
vast majority of revenue 
they've been generating 
digitally have come from 
digital track and album 
downloads and ringtones," 
says Richard Greenfield, a 
media analyst with Pali Re- 
search. "But the more ways 
there are to monetize music 
is just good for the business 
and can lead to growth in the 
industry." 

Exactly how much growth 
is not something anyone is 
willing to forecast yet. Labels 
are very interested, to be 
sure, but also stress that it is 
a very nascent business 
model that they are still try- 
ing to fully understand. 
Hence the current spirit of 
experimentation. 

"We're looking at things 
like consumer acceptance, 
advertisers' willingness to 
pay, what kinds of econom- 
ics are there," EMI's Parks 
says. "What are you looking 
for when you fly to the moon 
for the first time? You kind 
of have a general idea, but 
you don't quite know until 
you get there." 



BITS & BRIEFS 



BAND BY BOLT 
Emerging social networking 
site Bolt Media Is holding on* 
line auditions for what It calls 
a "collaborative band" via Its 
Web service. Every week, Bolt 
will review original submis- 
slons from users contributing 
different Instrumental tracks. 
The winners of ea^ round will 
be the band member for the 
selected Instrument: drums, 
bass, vocals and guitar. 

The Bolt Media team and 
band members from Three 
J Days Grace Judge Mie submis- 
sions each week. Auditions 
can be linked from existing 
MySpace and YouTube post- 
ings as welt. 

The contest will run ttirotigh 
June, and Is sponsored by fast- 
food chain Wendy's. 



AGENCY LAUNCHES 
LICENSING SITE 
Rumbleflsh, an independent 
music marketing and licens- 
ing agency, will launch an 
online music licensing store 
I June 19 that aggregates pre- 
cleared music for use in TV 
ads, films, videogames and 
podcasts. 

The catalog will lean prima- 
rily toward Independent musi- 
cians. It was created in part a* a 
promotional vehicle for un- 



signed artists seeking exposure. 

Licensing costs for the serv- 
ice vary from $5 per song for a 
podcast license to more than 
$50,000 for TV commercials. 
Users may browse and fully 
sample all songs In the data- 
base and download the li- 
censed files In multiple for- 
mats, with or without digital 
rights management. 

MORE RINGTONE SITES 
The mobile music hype machine 
shows no signs of slowing, as 
evktonced by ttw addition of w>- 
other two direct-to-consumer 
wireless content Web sites fo- 
cusing on ringtones. 

Mlxxer, formerly SGUpload, 
Is taking a decidedly Indie- 
music approach by allowing 
unsigned acts to upload their 
own ringtones to the service, 
which Mlxxer then provides 
to Its 4 million-strong mem- 
ber base. It also Includes a 
music recommendation en- 
gine and a create-your-own 
ringtone feature. 

UrbanWorldWireiess has 
launched a similar Inltiattve, fo- 
cused on hip-hop. Ringtones 
are organized into categories 
such as Dirty South and West 
Coast, both featuring top-name 
DJs, as well as emerging, un- 
signed artists and producers. 
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This week, the 
Atlanta rapper's 
debut album 
"New Joe City" 
takes a bow at No. 
lonTopR&B/Hip- 
Hop Albums and 
No. 3 on The 
Billboard 200. 

There will be no 
escaping the diva 
this year. Her 
second solo 
studio set drops 
Sept. 5 white her 
star turn in the 
film "Dreamgirls" 
opens in 
December. 
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UpFront 




BY MELINDA NEWMAN 



At Bay 7, the Los Angeles recording studio producer 
Howard Benson calls home, there are parking spaces 
L reserved for Spinal Tap's David St. Hubbins and Nigel 
Tufnel. While Benson can't include Tap on his resume, plenty of 
rock acts have called on Benson in his 20-plus year career. 

Trained as an aerospace engineer, Benson's producing breakthrough came with Los Ange- 
les hardcore band T.S.O.L. in the late '80s. "I was able to [take] this band that was a bunch of 
drug addicts, they were out scoring drugs all the time, and [get] it done," he recalls. 

Since then, Benson has produced an abundance of acts, including Motdrhead, Sepultura, 
Ice T & Body Count, the Ail-American Rejects, P.O.D., My Chemical Romance, the Used, Cold, 
Three Days Grace, Less Than Jake, Flyleaf and Hoobastank. 

Benson has also held posts as staff producer at Elektra, Giant and the Enclave. He now has 
a deal with Warner Bros, to produce four acts per year. He also has his own imprint, Sparky 
Dark, which will release its first album this year from Sound the Alarm through a nonexclusive 
deal with Geffen. 

When Billboard caught up with Benson, he was wrapping his second album with Papa Roach 
as well as working on projects for developing acts Saosin (Capitol) and Melee (Warner Bros.). 



Q: Bay 7's vocal booth is a tiny. 
windoivUss cupola accessible only 
by a steep spiral staircase. What 
is the strangest thing that any- 
one has ever done up there? 
Al [A certain singer] couldn't 
get inspired one night. So I 
said. "What do you need?" He 
said. "Do you have any Vi- 
codins?" Somebody had some, 
so he took one and shoved it 
up his ass 'cause he says it 
works really fast. In 20 min- 
utes, this guy was singing like 
I'd never heard before. . .And 
he sang the whole song with 
no clothes on. I've had proba- 
bly a quarter of my singers 
completely strip naked up 
there and sing without clothes 
on. I told them, "When you go 
up to that vocal booth, as long 
as you sound great, don't tell 
me what you're doing." 

Q: At South by Southwest, you 
said labels frequently give you an 
all-in budget to make an album 
and what is leji over ajier mix- 
ing is your fee. Isn't that encour- 
aging the producer to scrimp as 
much as possible? 
A: No. The reason it works 
with me, and I'm not being a 
jerk by saying this, but I'm not 
looking for their money. I'm 
looking to make the points. So 
I don't care if I'm making 
$10,000 less or $20,000 less. 



It's not going to kill me. But 
for a young producer that's got 
bills every week, every month, 
I would not recommend that. 
I would say half my records are 
like that. There's a point where 
you obviously want to get paid 
doing this thing, but it's not 
where I'm going to say. "Look, 
we're not doing strings on this 
record because I've got to 
make some more money." 

Q: You were an aerospace engi- 
neer before you became a producer. 
How did your technical back- 
ground affect your producing? 
A: Serious technical back- 
ground, but I had to lose a lot 
of that. That was the biggest 
hindrance I think I hadforthe 
first few years of my career. I 
had to force the emotional part 
of me to become more a part 
of my life. 

Probably the biggest influ- 
ence in my career was meeting 
Keith Olsen. the producer. In 
a very bad part of my career, 
about 14 or 15 years ago, he was 
brought in to take over a record 
I had done, and [that] had never 
happened before. And 1 
thought, "Either I'm going to 
make lemonade out of lemons 
or I'm fucked right now." 

What I learned from him 
was his organizational ability 
was really strong, and he only 



thought about the vocals in the 
songs. I started thinking. 
"Now I get it" ... I delegate 
great, but when it comes to the 
vocals, 1 do them all myself. 
There's no one between me 
and the singer. 

Q: you have worked at a num- 
ber of labels as a staff producer. 
How has that experience helped 
you with record company politics ? 
A: It's an incredibly important 
thing to do. That's why I think 
I've done so well, because 1 un- 
derstand it. I don't hate A&R 
guys, I like them. Their job is 
unbelievably difTicult. No mat- 
ter how good your product is, 
you're throwing it into the 
lion's den, and everyone wants 
to chop it up, eat it up, blow it 
out and hate it because they 
have their competing records. 
Survival of the fittest. So [A&R 
execs] better be bulletproof 
when [they] walk into that 
[A&R] meeting, you better be 
sure of what you got. 

Q: You're at the stage in your ca- 
reerwhere you couldfocus on es- 
tablished artists, yet you still do 
a lot of new acts. Why? 
A: I think it's just because 1 "ve 
gotten used to that method of 
survival. Ml name these names 
because I've always thought 
these were the best producers. 




I learned a lot from watching 
Tom Werman, Olsen. Beau 
Hill, Michael Wagner produc- 
ing superstar acts, and their ca- 
reers are over because once 
those acts are gone and don't 
sell, once those bands are ex- 
pired, what band is going to 
want you to produce ihem.^ 
You're done. 1 remember 
watching that going, "The 
problem with these guys is they 
never went outside of their 
box." They kept producing the 
same friggin' things over and 
over again, and I said. Tm not 
going to let that happen to me." 
So I always develop stuff, like 
Flyleaf. I knew I'd never pro- 
duced a female [rock] vocal. 

Q: Is there anyone you're dying 
to produce? 

A: I like producing people that 
want me to produce them. 
That's always the best mar- 
riage. There's a few people I'd 
like to work with, but a lot of 
times they come with their 
own problems, those big su- 
perstar acts. [ Jon] Bon Jovi had 
come up to me once and 



wanted me to produce him. 
[The band] said. "We're going 
to do a song that's going to take 
a week." Then someone from 
the label said. "Dude, it's not 
going to take a week, it's going 
to take a month. It could keep 
going forever." And I can't deal 
with that. 

Or I got a call from Steven 
Tyler and I could tell that if I 
decided to do an Aerosmilh 
record, I'd be basically stop- 
ping everything I'm doing for 
the next year. I can't imagine 
the guys that worked with Axl 
[Rose]. I mean, what happens 
to your career at that point.* 

Q: why don't you work with 
more solo artists? 

A: I've had horrible experiences 
with solo acts. It's just too com- 
plex. There's always a band you 
have to put together, and the 
artist doesn't like this or 
doesn't like that or doesn't want 
this . . . If you're going to do a 
solo act, I agree with [Geffen/ 
A&M president] Ron Fair: You 
get what he calls an empty ves- 
sel, someone who cannot vmte. 



can't do anything but sing, that 
way you can control the whole 
thing and get it done right. 

Q: But groups can be difficult, 
too. You had a contentious rela- 
tionship with Motdrhead and 
Lemmy Kilminster. 
A: I don't even know what to 
say about Lemmy. He influ- 
enced me a lot: in completing 
things, in getting them done. 
I actually ended up in the hos- 
pital once, just from stress, he 
was just so hard to work with, 
difficult. But he kept hiring me 
because he knew I fought him. 
He did an article with Billboard 
[where] he said, "I love work- 
ing with Howard because he's 

the best arguer I 've ever met." 

It's like a badge of honor to 
keep working with the guy. I 
couldn't lake it anymore, but 
he's the real deal. He's the orig- 
inal, and you leam as a producer 
what to look for when someone 
is giving it their all — like, is this 
what Lemmy would do? He 
would always go all the way with 
it. There's very few people out 
there [like that]. 
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"Begin Movie. 
Begin Album. 
"Next Movie. 
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"First Single." 
"Talie Vacation." 
Start World Tour. " 
"Shoot Video." 



Beyonc^ stared at these words, neatly 
printed on metal strips. It was the sum- 
mer of 2004, and she sat in a room with 
her strategic team. Slowly she placed 
each project on a board. This would be 
her schedule for the next two years. 

Beyonce may be the most driven and 
organized 24-year-old in the music 
business. But she has learned to do things her way. Early this year, after wrapping 
a six-month shoot for her film "Dreamgirls," a big-screen adaptation of the Broad- 
way musical loosely based on the Supremes. Beyonce's calendar gave her two op- 
tions: "Take Vacation" or "Begin Album." She opted for the latter, but she did not 
tell anyone — not her manager/father Mathew Knowles or her record label Sony 
Urban/Columbia Records. And she kept quiet until the project was finished. 
"I called my dad, I called my label, and I said the record was done," Beyonce says. 
She says the film shoot itself was a vacation, "Just being in one place for six 
months was a break for me. It's different from being on tour and traveling non- 
slop. So when the film was over, 1 was ready to work on my music." 

The album, "B'Day." will be released Sept. 4 (her 25th birthday) internationally 
and in the United States Sept. 5, 

"We asked Beyonce to do her timeline for the next two years," Knowles says. "I 
think she realized that she really had to do this record now if she wanted to be able 
to shoot another movie next year. Beyonc6 has really stepped up to be the conductor 
of all aspects of her career." 



Having been a performer since she was 7 years old. Beyonce has learned a few 
things about the music business. She booked her own time at Sony Studios in New- 
York, paid for it herself and finished the album in three weeks — a very smart move, 
considering most artists have the label pay for studio time and then have to recoup 
it from album sales. "I'm conscious of budgets." she says. "This might be the cheap- 
est record I've ever done. We were focused." 

Beyonce arranged, wrote and produced all the songs with her dream team — Scan 
Garrett, Rich Harrison. Rodney ]erkins, the Neptunes and Swizz Bealz. 

She may have chosen the five hottest producers in the biz. each with a discog- 
raphy of hits that reads like the track listing to a "NOW" compilation. But it did 
not slop her from shrewdly playing each producer off the other. 

"I called up Sean, Rich and Rodney. I got them each a room at Sony Studios, and 
we went to work." Beyonce laughs at the memory. She says she would leave Har- 
rison's room and go check on Garrett and say. "Wow. Rich has some great beats." 

"It was healthy competition," she says. 

JOY AND PAIN 

Her last solo album. 2003's "Dangerously in Love," was about the joys of love. 
With "B'Day." Beyonc^ wanted to go back to the pain of love, more like her 
former group Destiny's Child's multiplatinum album "The Writing's on the 
Wall' (1999). 

Beyonce, who is in a long-term relationship with music mogul Jay-Z, says her love 
life is rather "boring," but she likes it that way — "I'm happy in my life." So for this 
album, she channeled her acting chops by putting herself in a moment of pain, of pas- 



Animal Attraction Artists And Their (Sometimes) Meaningful Mascots 



^ With the first single off her new album, "D6ji Vu," already blowing up at radio, and mes- 
-^kg sage boards around the Web on fire with fans posting about her upcoming album, 
Beyonce's buzz is big enough to be heard— and seen. Visit beyonceonline.com, and a 
f '*Cs,. little bumblebee bounces around the home page. 

\ Beyonce's friends and family all call her "B"; her new album, "B'Day," is being 

I ^ released on her 25th birthday. Why not have a bee be her mascot? 

\ "It was my idea," she says with a smile. "It's cute, right?" 

Sony Urban Music VP of strategy and product marketing Quincy Jackson says the 
bee will be everywhere —on the album packaging, in the marketing material. Even a 



bee buzzing-inspired instrumental track will intro the album. 

Visually. Jackson says that the creative team took care for the bee not to look "scary" 
or have a "big stinger." No, this is a happy Beyonc^ bee. "Beyonc6 wanted to show a 
different side of herself," he says. "The bee represents nature, her natural path ... All 
of the new images show Beyonc6 in a more natural, less posed-atl-the-time way." 

Father/manager Mathew Knowles says Beyonc^ will likely use the bee for a juniors 
line under the House of Dereon fashion label. 

Billboard polled the experts on some other prominent artists' pet projects. 

—Tamara Conniffand Michael Paoletta 



MARIAH 
CAREY 

The Butterfly 
Carey introduced 
the critter with 
her 1997 chart-topping 
"Butterfly" album. 




DMX 

The Dog 

DMX has one love: 
Boomer, his pitbull. 
The MC has a tattoo of the 
deceased Boomer on his back. RIP. 



THE 

GRATEFUL 
DEAD 

The Dancing Bear 
Nothing says "Pull me 
over, I have a bong in my 
car" like this icon of '60s psychedelia 
on your bumper sticker. 



MORNINGWOOD 

The Unicom 

The unicorn adorns the 
rock band's drum kit an 
merchandising. A T-shirt shows 
the horny one "in flagrante. 



^6 



ROBERT PASSIKOFF The butterfly deals with grace, light, 

President. Brand Keys: renewal, beauty and rebirth. 
company specializes in 
brand and customer loyalty 



You have a tough rapper and a fierce 
dog, the pitbull. Both are aggressive 
and loyal to their friends. 



Dancing animals and insects are 
releasing their creativity. They have 
the freedom to do what they want. 



The unicorn deals with symbolism and 
semiotics, which you must know to 
appreciate the inside joke here. 



JOSH RABINOWITZ Because her voice speaks to me, I see 
Director of Music, Mariah more as a bird. A butterfly Is 

silent. Mariah has a powerful voice. 



Grey Worldwide agency 



His dog is the pitbull. There is a direct 
correlation between artist and 
mascot. 



With the Grateful Dead, it has to do 
with the color, look and design of the 
dancing bear. 



I initially think of kids and fairytales. 
But there's also something more 
mature at work here between the 
band's name and the unicorn's horn. 



NED CROWLEY 

Executive VP/Group 
Creative Head, Leo 
Burnett Chicago agency 



Is the butterfly really her thing or a 
character she is trying to brand? 
When you see a butterfly, do you think 
of a butterfly or Mariah? 



You must put weight behind an icon to 
make it work. The pitbull is an 
aggressive dog. That's what DMX is 
about. 



Artists didn't put much thought into 
iconographic images years ago. This 
one happened organically. 



If not the unicorn, the band could've 
easily gone with the trouser snake. 



NICHOLAS DODMAN She might be taking the standard 
Director. Animal Behavior imagery of metamorphosis, like the 
Clinic at Tufts Cummings jj^^ qj j^e ugly duckling who turns 
School of Veterinary 

Medicine: author of O"* to he a swan. 

"Dogs Behaving Badly" 



If you have a fighting dog, you're a 
fighting man. Pitbulls bite and don't 
let go. 



Dancing bears appeared in circuses 
and street performances In Russia. It 
was a very cruel form of entertainment. 
Maybe the bears' chains were the 
band's drugs— their bondage. 



A unicorn has a horn coming out of Its 
forehead. And the band named Itself 
Morningwood. Maybe they're just 
being lewd. 
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Beyonc^ Band Wannabes 
Strut Their Stuff 

"Casting call for female musicians at least 18 years 
and older who play drums, keys, bass, guitar, 
horns and percussion . . . Prepare to perform Be* 
yonce's hit song. 'Work It Out' for a minimum of 
one-minute solo, f^lusicians auditioning for Bey- 
once's touring ensemble must be able to play by 
ear as well as read music." 

The ad was for musicians to create an all-female 
band for Beyonce to take on the road to support 
her new album. Hopefuls who read it flocked to Cen- 
ter Staging, a studio/rehearsal facility in Bur 
bank, Calif., on June 12 to try their shot at 
fame. Auditions were also held concurrently 
in New York. Atlanta. Chicago and Houston. 

Mathew Knowles (right) says every la*', 
person got a chance to perform for Beyonce's 
creative team. Once the candidates are narrowed 
down, she will make the final selection herself in 
the coming weeks. The move to pull together an 
all-female band falls in step with Beyonce's over- 
all mission for her new album "B'Day." which she 
says is "about the strength of women." 

"There are so many great female musicians that 
don't get the opportunity to play," Knowles says. 
"This is really to empower females . . . We hope, 
that even for those who don't make the final cut, 
it will inspire them to continue their craft." 

The band will tour with Beyonce this fall. 



to Cen- 
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sion. that (ct-iing of bfiii^ 
I iltf d by a lover to write an 
l)um that "speaks for 
every woman." 

"This is about female 
empowermenl," she says. 
"This album is different, 
it's toiiceptual. and I do things with my voice that 1 haven't done before." 

Thcmatically. "B'Day" is about the roadblocks and consequences of relation- 
ships. "Like you leach him everything, you take him to all your favorite clubs and 
then begets another girl and takes her there." Beyonce says that's enough to make 
any woman mad. 

"Deja Vu," featuring )uy-Z and produced by jerkins, went to radio June 14. only 
four weeks after she informed her label the album was done. 

When asked about the new album. )ay-Z beatns. "This is all her. I bet it will sell 
a million" in the first week. 

Sitting in the New York recording studio. Beyonc^ plays what will probably be the 
next two singles: "Ring the Alarm." produced by Swizz Beatz.and "Freekum Dress." 
produced by Harrison. She bounces up and down in her seal and sings along. 

"Ring the Alarm" shows a harder side of Beyonce — she goes from screaming 
mad through a megaphone to belting Aretha Franklin-like verses. "I love working 
with Swizz. He's challenging. His beats are so complex it's hard to find a melody. 
But this just clicked." 

Bealz produced four songs on the album. "She is so creative. I think we made 
history." be says. "This is going to be the biggest thing coming out in R&B." 

One of her favorites is "Freekum Dress." Beyonce laughs and explains: "You 
know, when your man starts taking you for granted ar»d you put on that one dress 



a star on Hollywood's Wnik of Fame in 
March; a still from BEYONCE'S 
upcoming film 'Dreamgirls'; with 
boyfriend JAY-Z 



that makes htm go, "Wow." and not want you to leave the house." 

Her work is just beginning. Beyonce will promote the 
album internationally during |uly. then prep for a worldwide 
digital and mobile album launch campaign for late summer. 
(Two mobile games, one centered on Beyonc^ and one on 
Destiny's Child, will also be released.) Sony Urban presi- 
dent Lisa Ellis says there are also plans to do something 
"huge" around the MTV Video Music Awards in August. 
(MTV is also turning 25.) 
For the launch of the album in September. Ellis says Beyonce will literally "swing 
in and out of time zones" to hit as many cities for release parties Sept. 4-5. New 
York. Paris and Tokyo are on the list. 

"I've never seen anybody work as bard she does." Ellis says. 
Also in September. Beyonce will showcase her House of Dereon line during 
Fashion Week in New York. To bring everything full circle, "B'Day" will also be sold 
al Macy's and Marshall Fields stores in the House of Dereon section. 

In October, she will gear up for "Dreamgirls." and plans to have simultaneous 
singles on radio — one from "B'Day" and one from the movie's soundtrack. She 
will start doing press and media to promote "Dreamgirls" in November, to coin- 
cide with the release of the soundtrack. The film premieres Dec. 5 and will be re- 
leased nationwide Dec. 22. Alsocxpeci a winter TV special. Then it's time to "Start 
World Tour." which Knowles says will kick off in spring 2007. "Hopefully she'll do 
a movie between now and her world tour," he adds. 

Additionally. L'Oreal. one of Beyonce's celebrity endorsements, is planning a 
campaign around "B'Day" and the "Dreamgirls" soundtrack. 

Knowles says that at some point Beyonce needs to return to those neatly printed 
metal strips, to log in "Vacation." 

"She's ignited, and she has a passion." he says. "Passion is a key word for Bey- 
once. But it's also important that she take some needed time ofT." •••• 
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INDECENT 
BEHAVIOR? 

LANGUAGE AND CULTURAL BARRIERS MAY GIVE 
SPANISH BROADCASTERS A PASS WITH THE FCC 



"Pobre nalga. diceri que licncs granitos dc montar tanta guagua." 

Tlicwocs of a pimple-ridden bull, set to the tune of Don Omar's 
hit "Pobre Diabla." greets listeners of Miami morning show "El 
Vacilon" on WXD| (EI Zol. 95.7 FM). a Spanish Broadcasting Sys- 
tem (SBS) Spanish top 40 station. It's 9:30a.m., and hosts Enrique 
Santos and joe Ferrero are on a roll, happily alternating between 
discussions on immigration and sexually Ihemed parodies. 

"I rented a Barney video for my 2-year-old. and it had porno- 
graphic images on it." a woman supposedly calling a video 
store says. "I've never seen bigger testicles in my life. Sir. have 
you ever seen testicles that big on your TV screen?" The at- 
tendant mutters no. "Then." the woman adds, "he flipped her 
around and gave it from behind. I had to tell my child it was 
a black hole." 

Further up the Miami dial, D|s on Univision tropical WRTO 
(La Kalle98.3 FM) are doing their best to keep up. with a parody 
of a cable guy who comes calling on a lonely housewife. 

"Where should 1 put my cable?" he asks. 

"Sonia, who has no cash, bares her breasts," a narrator in- 
tones. " 'Where do you think?" " she coyly answers. 

Welcome to Spanish-language morning shows. Sophomoric. 
Hugely popular. Sometimes even hysterically funny. And quite 
often skirting the FCC's boundaries of decency. But. unlike their 
English counterparts, they almost never get fined. 

The reason, e.xperls say. is basic: There simply are not as many 
itidi-ttncy cuiiiplainls nU-J wilh \hv FCC aj^ainst Spanish- 
language broadcasters. And. when they are filed, they are hard 
to follow up on because of language and cultural barriers. 

Although the number of overall indecency complaints to the 
FCC has skyrocketed in the past two years — since Janet Jack- 
son's 2004 Super Bowl halftimc show "wardrobe malfunction." 
to be precise — only one fine has been levied against Spanish- 
language radio and TV stations for indecency, profanity or ob- 
scenity issues since 1 999. The increase is attributed to organized 
letter writing campaigns by conservative activists. 

Since 2000. the FCC has issued 43 notices of apparent liabUity 
(NAL) to TV and radio stations, which the FCC issues prior to ac- 
tually fining someone. Only six pertained to Spanish-language 
broadcasts. Actual fines were levied in 14 cases to date, including 
the one Spanish radio infraction. In other words, approximately 
7% of fines were directed toward a Spanish broadcast. 

"There is definitely a heightened focus on indecency en- 
forcement right now in general." says Francisco Montero, a part- 
ner with Washington, D.C.. law firm Fletcher. Healdand Hildreth. 
He specializes in Spanish-language media, and his clients in- 
clude the Puerto Rican Broadcasters Assn. and Bustos Media. 
"And I think it would be logical, if it hasn't already happened, to 
seesomeof that spillover Into the Spanish-language media. But, 
you need complaints to be filed. And for a Spanish broadcast to 
be so offensive to somebody that they would file a complaint, 
first of all. they would need to understand it. And that rules out 
a good portion of the potential complainants in the market." 
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Even when offended. Latins tend to simply switch the dial 
In part, this may be because some of the most daring 
Spanish-language morning shows also happen 
to be those deeply entrenched in the com- 
munity. El Cucuy de la Maftana. for exam 
pie. the morning DJ at regional Mexican 
KLAX Los Angeles (La Raza). has a repu- 
tation for very risque comments, but he 
is also a man of many philanthropic ven- 
tures that range from a health center in 
Los Angeles to telethons and fund-raisers 
for multiple causes around the world. 

Moreover, the process of complaining 
to the FCC is alien to many listeners. Dr. 
Mari Castaneda, an associate professor of 
communication at the University of 
Massachusetts at Amherst, says Latinos 
may be less likely to file complaints. 

"There is a cultural component that 
has to do with political repression in 
Latin America.' Castaneda says. "You 
don't want to rock the boat if it means 
oppression, or in the case ofthe 
United States, if you're undocu- 
mented (you could riskj deportation. 
Although 1 know lots of people in the 
Latino community who are very dis- 
turbed by the amount of 'indecent and 
vulgar' language. But they also feel like 
the system is so big and confusing, that 
what can be done?" 

The FCC says it does not classify specifically 
how many of its complaints refer to Spanish-language media 
and that it does not monitor a station or broadcast unless 
someone files a complaint. 

"They get away with it simply because not enough com- 
plaints have reached the ears ofthe FCC in Washington," says 
Bill Tanner, longtime SBS senior VP of programming, who 
now has his own radio consultancy. Bill Tanner & Associates. 
"Those shows are funny as hell. And they're dirty as hell." 

What constitutes "dirty" gets fuzzy with Spanish 
language media. 

For one, the FCC's rules regarding the broadcast of ob- 
scene, indecent and profane programming are very clear — 
it is not allowed. But the guidelines to determine what is 
obscene, indecent or profane are often highly subjective. 

Obscene speech, which is prohibited from airing at 
any time, must meet a "three-prong standard": The av- 
erage listener must determine that it can incite lust- 
ful thoughts, the material must offensively describe 
sexual conduct and the material must lack serious 
literary, artistic, political or scientific value. 

CUCUV STEVE GRANITZ. SANTOS & FERRCRO JOHN PARRA/WIRCIMAGE COM 




Few complaints have been filed over the raunchy 
banter of such morning show hosts as. from left. KLAX 
Los Angeles' EL CUCUY DE LA MANAMA. WSKQ New 
York's LUIS JIMENEZ and MOONSHAOOW. and WXDJ 
Miami's ENRIQUE SANTOS and JOE FERRERO 



Profane language (the " F" word, for example) cannot be broad- 
cast between 6 a.m. and 10 p.m. Neither can indecent material. 
The FCC defines indecency as "any language or material that, 
in context, depicts or describes sexual or excretory activities in 
a way that is patently ofFensive as measured by contemporary 
community standards for the broadcast medium." 

Applying these standards to English-language content is chal- 
lenging. For Spanish, it is sometimes impossible. 

"In our case, our on-air talent has all the FCC guidelines." says 
Eduardo Leon. VP of programming for Liberman Broadcasting, 
which owns nine radio stations and four TV outlets. "But in Latin 
radio, especially in regional Mexican stations, we use a lot of 
double-en tend re. There isn't an exact translation for many words." 

The word "chingar" is a good example. It can be applied to a 
sexual act. Or to hitting someone. Or to something that's amaz- 
ing. Or excellent. 

The word "tirar" means "to pull." It is also applied to 
a sexual act. And the list goes on. 

"if someone wanted to file a complaint with 
the FCC with words like this, they would have 
a really hard time." Leon says, noting that the 
FCC has never fined Liberman for obscenity 
or indecency broadcasts. 

In fact, none of the maior Spanish- 
language networks have been fined for in- 
decency. The .sole fine against a 
Spanish-language station for indecency 
came in 2001 , against WLDI Puerto Rico. 
^^^^^^^ The $1 6,800 fine was for broadcasting 
>^Udl||Mfl^^^^^^B graphic sexual language on the ~ Morn- 
^^^^^^^^^^^^^^^^ ing Party" morning show on sta- 
^^^^^^^^^^^ tionWCOM (FM) in 1999, which at 
^^^^^^^^^^^^^^^ the was a licensee of WLDi. 
^^^^^^^^^^^^^^^L Univision one of the few 
^^^^^^^^^^^^^H to pay a fine to 

^^^^^^^^^^^^^m the FCC. for 
^^^^^^^^^^^^^^ decency. The 
^^^^^^^^^^^^^k stemmed from a 2002 incident 
^^^^^^^^^^^^^B which a gay man was dur- 
ing a phone call broadcast on 




the "Raul Brindis and Pepito Show" (see sidebar). The show aired 
on stations then owned by Hispanic Broadcasting Corp. The fine 
was for unlawfiilly failing to obtain consent before broadcasting 
the conversation. 

Perhaps the most notorious Spanish-language FCC fine was 
imposed on WXDJ Miami after Ferrero and Santos got Cuban 
president Fidel Castro on the phone by pretending to be his friend 
Hugo Chavez. The 2003 prank was reported internationally and 
resulted in the FCC levying a $3,500 fine — again, not for inde- 
cency, but for failing to obtain Castro's permission to air the call. 

Ferrero and Santos raised the fine money, in pennies, and per- 
sonally delivered it to the FCC's offices in D.C.. becoming local 
heroes in the process. I ronically. Tanner says, their FCC fine has 
given them a free pass to say pretty much anything in Miami. 

Whether they are worried about fines or not. Spanish stations 
certainly take precautions with their programming. Sources say 
most morning shows now run on delay, and many extreme prank 
calls are staged. 

Clear Channel, which last year expanded into Spanish -language 
programming, does not allow anything offensive on the air, re- 
gardless of format or language, insists Alfredo Alonso, the com- 
pany's senior VP of Hispanic radio. 

"Every year, every on-air talent in the company has to go through 
a test of what is acceptable and what is not acceptable. There re- 
ally isn't a set of words. When you listen to something that crosses 
the line, you know it ... In Spanish radio, there is the percep- 
rion that the raunchier you get, the more ratings you get. 1 think 
that will change when you get a big fine," Alonso says. 

But until that big fine drops.^ According to Arbitron, the high- 
est-rated morning show overall in New York, for example, is the 
notoriously racy "El Vacilon De La Maftana" on tropical WSKQ 
(97.9 La Mega) where sex is a daily topic and risqu^ equals ratings. 

"Not everybody likes a dirty joke," Tanner says. "But enough 
people do that it's an accepted form of humor in America. Now. 
does that mean thai it is permissible to have outrageous filth on 
the radio while mommy is taking Billy and Susie to school.^ No. 
But the issue is where you draw the line. I used to have a rule 
with my morning shows: 'Guys, if it's going to be dirty, it better 
be exponentially funny.' Because ifit's just a little bit funny and 
real dirty, you are in serious trouble." •••• 



ESPANOI. 

"When Indecency happens [in Spanish-language 
radio] it is very homophobic and very sexist," says 
Lisbeth Melendez, a soctologist and convener of 
the National Latino Coalition for Justice, based in 
Washington, D.C. 

In Los Angeles, Liberman Broadcasting's regional 
Mexican outlet KBUE airs "Los Guapos De La 
Manana" weekday mornings from 5 a.m. to 11 a.m. 
The show veers from deeply socially conscious to 
irreverent. A supposedly gay character, for exam- 
ple, is called Ano B^rbaro (Awesome Anus), a play 
on the name of popular norterta singer Ana Barbara. 

"We're actually appalled with this character," says 
Monica Taher, a media director for the Gay and Les- 
bian Alliance Against Defamation (GLAAD). 

"We see a difference between the way Spanish 
and mainstream media refer to gays and lesbians," 
she says. "I'm not saying Latinos or Spanish- 
language media are more homophobic. What I'm 
saying is there is a tremendous lack of information 
on gay and lesbian issues in [Spanish] media." 

In addition. Taher says, most morning DJs come 
from Latin American countries, where making fun 
of gays and lesbians on the air is commonplace. 

Melendez adds, "If you don't know anything dif- 
ferent, you're not hearing anything different." 
Taher is crusading to change attitudes. 
For example. GLAAD is educating Univision Radio 
staff at stations in the top 10 Hispanic markets. The 
training teaches how to cover gay, lesbian, bisexual 
and transgender issues in a fair, accurate way. 

"It's OK to have a gay character on the radio, es- 
pecially on the morning shows," Tiher says. "But 
there is a big difference between humiliating the 
character— as we Latinos have traditionally seen— 
and making the character a part of the cast." ••>• 
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Regional Mexican Rising 



Latin Music's Most Popular Genre Is Finding New Momentum 
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Bridging The 
Digital Divide 

Regional Mexican Music Is Finally Catching Up 
With The Times And Moving Online 

o By Leila Cobo © 



REGIONAL MEXICAN MUSIC IS THE TOP-sELi iNG LATIN music genre in the United States, accounting 
for more than 50% of all Latin music sales, according to Nielsen SoundScan and the RIAA. -- 
From the cdginess of the Kumbia Kings to the classic sounds of Los Temerarios to the corridos of 
Los Tigres del Norte, there is a broad and rich variety of subgenres, including norteno, ranchero, 
grupero, duranguense and niariachi. There seems to be room for everyone at the table, which 
is no surprise since L:itins of Mexican descent make up 65% of the U.S. Latin population, 
according to U.S. Census numbers. ::■ Delve beyond physical CD sales, though, and you will find 
a startling fact: Regional Mexican music is barely a blip in the digital sales world. 



The reasons for this range from lack of product availability to 
lack of inroi maiion. And while some remain oblivious to the 
possibilities of regional Mexican music online, others are quickly 
trying to play catch-up. 

"I think part of the problem is there has not been a lot of re- 
gional Mexican content [available digitally]," says Angela Sanchez, 
director of online sales and marketing for Universal Music Group 
Distribution (UMCD). 

Univision and Fonovisa. for example, the powerhouse labels 
in regional Mexican, began to offer digital tracks only a little 
more than a year ago. Disa came onboard only this year. 

"Now ihe music is there." Sanchez says. "Our goal has been 
to work band in hand with the dijiital retailers to do as much 
promotion and visibility as possible." 

The plan extends not only to digital retailers, but also to 
sites like AOL Latino, which has a dedicated regional Mexi- 
can page, and MySpace, which only recently — and in reaction 
to a Billboard story — added regional Mexican to its list of 
music genres. 

"The digital divide is being bridged at a huge pace," says 
Bruno Lopez. VP/GM of Univision Online. 

At univision.com. which is launching its digital store this 
month, pop is the most popular Latin genre among visitors. 
Then comes reggaeton, followed by regional Mexican. 

According to Lopez, the site doubled the number of regional 
Mexican pages during a one-year period starting in April 2005. 
The number of users visiting these pages grew by 80% in the same 
time period. 

"A few years back it was true that relatively few users were 
seeking regional Mexican music on the Web or participating in 
online communities related to the genre, but when you look at 
the numbers you can see the audience embracing digital media," 
Lopez says. " Regional artists arc slowly but surely working hard 

to build a fan base in the digital realm." 

Digital retailer MisroIas.com, for example, recently signed 
deals with several indie regional Mexican and Tejano labels, and 
now carries product from Freddy Records, Hacienda, Morena 
Music and others. 

"For a lot of them, digital distribution wasn't even on the map. 
because their core business was with the one-stop distributors." 
Misrolas.com CEO Grant Goad says. "I think there is also a mis- 
conception that people that consume that music aren't onhne. 
I don't think that's true. A lot of those consumers just haven't 
been able to find the music' 



The reasons for the lack of music online are threefold. 

First, in digitizing their catalogs, several major labels initially 
espoused the theory that regional Mexican buyers weren't on- 
line, and. therefore, it was more pressing to digitize other cata- 
logs like pop, tropical and reggaeton first. 

Also, a substantial portion of the regional Mexican catalog has 
hard to define publishing, which makes it difiicuit to clear the rights. 

Finally, many mainstream digital stores simply haven't made 
the genre a priority. 

At emusic.com, for example, the regional Mexican ofTerings 
are limited to just a few titles and do not include any of the big 
indie catalogs. 

Even at iTunes, which has a broad catalog, the situation isn't 
that heartening. The store doesn't divide Latin music into cate- 
gories, although a "Tejano" category can be found by browsing 
the Latin section. 

However, regional Mexican music does find its way to key 
locations on the iTunes Latin page. Last month, for example, 
featured acts included jenni Rivera and El Noble. 

UMGD had a recent promotion with Disa act Grupo Montez 
de Durango, offering a free digital track to those who purchased 
the physical album at Wal-Mart. 

Those promotions are common in the Latin popandreggael6n 
worlds, but it was UMGD's first such foray in the regional Mex- 
ican arena. 

Because key regional Mexican acts and 
albums have only been available online 
for less than a year, according to 
Siinchez. it is difficult to measure just 
how popular the music really is in terms 
of downloads. 

"I am unaware that the regional Mex- 
ican consumer is any less technology- 
savvy than the pop consumer." says 
Sergio Lopes, VP of marketing/digital 
development and distribution at EMI 
Music Latin America. 

At EMI Televisa, all regional Mexican 
releases are digitized, in accordance with 
the company's global policy for all releases . 
But often, pop acts produce digital prod- 
ucts — master tones, ringtones and wall- 
paper, for example — at a quicker pace than 
regional acts. 



" If [regional Mexican acts) are not selling, it is not be- 
cause it's a genre that doesn't have a space in the digi- 
tal world." Lopes says. "It's because the products for 
that genre are not available." 

But now. Lopes says, EMI is taking things a step 
further, planning digital strategies before acts even 
enter the studio. Such is the case with Intocable and 
Kumbia Kings, who are scheduled to begin recording 
new albums this year. 

Additionally, regional Mexican acts are stepping up 
to the plate in much the same way as other acts, with 
promotion and exposure online. 

One example is Disa act PatruUa 81. which ac- 
tively serves its online community on message 
boards at univision.com. 

At MySpace. where the regional Mexican genre was 
added just two months ago, there are now 1.910 acts 
that describe themselves as regional Mexican. Here, 
the presence is palpable. Acts to be found among the 
site's top Latin lists include Ram6n Ayala, La Mafia and 
Kumbia Kings. 

"It's a market we have to cater to." says Angel Sepul- 
veda. senior programmer for music and entertain- 
ment at AOL Latino. "It's a huge market, and it is 
growing on the Internet." 

The genre. Seputveda says, is one he tracks as closely 
as he does all others, and increasingly he is in con- 
versations with labels to bring in top regional Mexi- 
can talent for AOL Sessions and other promotions. 

The fact remains, though, that digital sales, for the 
most part, reflect the physical world. It stand.s to reason, 
then, that regional Mexican's time to blow up on the in- 
ternet is just around the comer. 

'It is going to catch up really soon," Goad says. • • • ■ 
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TRACK LISTING 
Intro 

No Qulere Novio 
Vena 

Que Se Tiren 
Vamos □ Sacorta 
Pflla 

Adrenaline 

Pompea 

Voy 

10. Stand Up 

1 1 . Nos Matamos 

12. Paramelo Atif 

13. Resttoya 

1 4. Dejale Caer to Peso 

1 5. Sacoki 
16.5 MInutos 

1 7. Romper Lo Disco 
1 S. Ven y Pegate 

19. Beat 

20. Beat 

21. Beat 

22. Beat 
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Franco, Mr. Philips, Dalmata, Aldo Y Dandi, Arcangel Y De La Getto. 
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New Sounds 



From Duranguense To 
Musica De La Sierra, There Is Always 
Room For One More Style 



•1 



oBy Ramiro Burro 
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TWO YEARS AFTER THE DURANGutNSE and ticrra 
calic-iitu movements broke uito the burgeoning 
regional Mexican market, the styles continue to 
thrive. Popular duranpuense bands include 
Grupo Montezde Durango. PatrullaSl and K-Paz 
de la Sierra, while the eUte representative for tierra 
caliente remains Beto y Sus Canaries. 

Other up-and-Lommg sounds include mu- 
sica de la sierra — al^u known as musica de gui- 
larras — whose leaders include Los Cuates de 
Sinaloa and Los Al^res de la Sierra, and to a 
lesst^r degree, the norteno-progressive and 
norteno-romantico boy bands like Control. La 
Contra. Palomo and La Cima. 

Several factors are fueling these offshoots: 
youthful looks, an original sound and the red- 
hot immigration issue and changing demo- 
graphics of the United States. 

For decades, despite — or perhaps because 
of — immigration reform, Mexican immigrants 
have flowed across the U.S. border in massive 
waves, fueling sales of regional Mexican 
music. In turn, the exploding Latino popula- 
tion has helped expand the breadth of regional 
Mexican music and drive new subgenres. 

RISE OF DURRNGUENSC 

A major factor behind the rapid growth of 
duranguense is the eternal quest for freshness 
and innovation. 

"The success of these new groups comes from 
the necessity for change, for a new sound to ex- 
cite people," says Albert Garcia, president of 



Guadalajara, Mexico-based Viva Music, whose ros- 
ter includes La Hola Duranguense, Los Ategres 
de la Sierra and Banda Maguey. "Like banda or 
tedio banda 1 0 years ago, sometimes a new sound 
comes along and it finds a way to move people." 

To some veteran ears, though, duranguense 
simply sounds like a variant of banda music be- 
cause, like banda, duranguense uses lots of ex- 
uberantly played horns and percussion. It 
sounds like pure street-party music- 

Yet while some say duranguense. which orig- 
inates in and around the Mexican state of Du- 
rango. is really an old style, former Grupo 
Montez de Durango singer Alfredo Ramirez ar- 
gues it is a new sound. 

" Duranguense may sound to some like banda 
music, but there are key differences," he says. 
"The original banda music does not use key- 
boards, and we do. We use synthesizers to recre- 
ate a lot of the sounds, like certain horns." 

Another distinction is that duranguense 
groups use the tambora. the big bass drum often 
seen in school marching bands. 

Whatever the similarities to previous sounds, 
duranguense remains hot. Acts like K-Paz de la 
Sierra, Grupo Montez de Durango, PatruUa 81 
and others have maintained a steady presence 
on the charts for almost two years. 

For Manolo Gonzalez, senior VP of national 
promotion and regional Mexican A&Rfor Uni- 
vision Records, the rise in new styles is a natu- 
ral part of the music landscape. 

"Like everything in life, continued on »p32 
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there are cycles. Everything changes. People are always 
looking for new or different things," Gonzalez says, 
adding that Univision's top duranguense groups in- 
clude Alacranes Mustcales and Mazizo. 

LAND OF HOT MUSIC 

Tierra caliente, which literally means "land of the hoi 
sun," is another popular new sound. But compared to 
the exploding duranguense scene, tierra caliente has 
managed to make its mark only in certain regions. 

Like duranguense, tierra caliente comes from a spe- 
cific region — the area in and around the Mexican state 
of Michoacan. It is often described as similar to straight 
norteflo but with a lot more horns, or as a cross between 
the traditional acordeon/bajo sexto norteflo and the 
big-horn marching band sound of banda. 

Leading the pack is Beto y Sus Canarios, while other 
popular groups include La Dinastfa de Hizantla and 
Raza Obrera. 

In Houston, Gil Romero, VP of El Dorado Commu- 
nications, says tierra caliente concerts pack venues. 
"Top groups like Beto y Sus Canarios and La Dinastia 
de Tuzantla are the most popular," he says. "These two 
groups co-headlining together in Houston will guar- 
antee you anywhere from 3,500 to 5,000 people at a 
dance [club) at no less than S25 a pop.' 

OTHER STYLES ON THE HORIZON 

Another new style is musica dc la sierra/musica dc gui- 
tarras. To newcomers, an apt description of this sound 
is acoustic folk-pop norteho. 

Flag-bearers include Los Cuales de Sinaloa, whose 
members, cousins Gabriel and Martiniano Berrelleza, 
hail from Sinaloa, Mexico. 

The Berrellezas recorded seven albums independently 
before Sony BMG signed ihem last year. Now their major- 
label debut. "Nifla Coquela." features the usual array of 
cumbias, polkas and rantheras. but the emphasis is on 
the guitars and the cousins' smooth vocal harmonies. 
Bass, drums and other instruments play a very minor role. 

Meanwhile. La Chio. a female singer from Los An- 
geles, is also making waves with her album. 'Quien 
Sera." on Sony Nortf. 

Part of musica de la sierra's appeal is "its sincerity 
and simple approach." Viva Music's Garcia says. "The 
music projects a lot of feeling, and it has a small pueblo 
allure, which is how ii manages to find favor." 

Like folk or singer/songwriter music, musica de la 
sierra's emphasis is on ihv lyrics and the narrative. 
Meanwhile, other smaller subgenres like nortefto- 
progressive. norteno-Tejano and 
norteno-romantico boy bands 
|H|^3jQ2^^^to have had less success as dis- 
"^JhSbMpMI^ cernible movements. But even 

FffiffBTWiffiMW^ so. groups like Intocable, Duelo, 
'''U^j|£l|IO^^^^B Palomo, Iman and La Cima have 
IL^ il.vUiiu^^^^ Started to put their names on the 
regional Mexican map. •••• 



On The 
Radio 

Despite Reggaeton's 
Surge, Regional Mexican 
Rules The Airwaves 

©By Tony Sanders ^ 




REGIONAL MEXICAN RADIO IS WELL-POSITIONED TO 

expand at a fast pace during the next few years, al- 
though the format faces some competition for the 
18- to 34-year-old demographic from the contem- 
porary and rhythmic formats. Last year, several 
major-market regional Mexican stations flipped 
to become reggaeton outlets. In mid-2005, Uni- 
vision flipped its San Francisco/San Jose, Calif, 
stations KWZ and KWF from regional Mexican 
to reggaeton and changed the stations' identities 
to "l.a Kalle." Univision also flipped a few other 
stations to "La Kalle" but they were not regional 
Mexican-only outlets. This year, Univision has 
added other regional Mexican outlets. 

Univision bought Hispanic Broadcasting's KDXX Dallas in 
September 2003 bul the station became a regional Mexican out- 
let only this year, having flipped from the Spanish oldies for- 
mat it had aired previously. 

There are more than 300 regional Mexican stations in the 
United States, according to the latest tally by research company 
M Street. That is a significant statistic betausf there are only 
a few hurban- formatted stations, and a like number of romantica 
or Spanish contemporary stations. 

Even after combining the raw counts for hurban and ro- 
mantica stations, and then including several formal variations 
such as Spanish hits and Spanish oldies, the regional Mexican 
format still wins out in terms of sheer number of stations pro- 




gramming the format. 

However. Arbitron's format trend reports 
show that the Spanish contemporary for- 
mat is gaining share while regional Mexi* 
can is holding steady over the long term 
with some recent slippage. 

In the 18-34 demo, regional Mexican had 
a 6.8 share in Arbitron's fall 2005 ratings 
book, while Spanish contemporary had a 
5.1 share. 

The regional Mexican format has main- 
tained such a high number for many Arbi- 
tron surveys, and even scored a 7.4 in the 
summer of 2005. Spanish contemporary, 
on the other hand, has been building 
steadily. 

According to Peter Davidson, president of 
Davidson Media, which owns 28 Hispanic- 
formatted stations and another dozen "in- 
spirational" stations, feels that regional 
Mexican radio's domination could be facing 
some changes in the not-too-distant future. 
The reason? The shifting demographic makeup of the 
U.S. Latino population. 

-Regional Mexican has been the hot format for the past 
five years," he says, "but as the composition of Hispanic im- 
migrants coming into the U.S. changes, so will the Spanish 
formats that evolve." 

Right now. though, regional Mexican is still by far the biggest 
Latin radio format in the United States, and the fastest grow- 
ing. When a new station crops up in a secondary market, more 
often than not it will either accommodate all types of program- 
ming — from talk to a variety of music — or it will be purely a re- 
gional Mexican station. And because regional Mexican has so 
many subgenres, as the number of radio stations grow, so do 
the formats within the genre. 

"Not too long ago, you would see just a regional Mexican 
station. Now it is regional Mexican oldies, and some of our sta- 
tions are even more segmented [into] ranchero, norteno," says 
nduardo Leon, VP of programming for Liberman Broadcasting. 

I n fact, Leon predicts even further segmentation, akin to what 
happens in the general market. "We're going to see different 
variations of all the formats," he says. "For example, in a mar- 
kel where you have 10 Spanish stations, five will be regional 
Mexican, and the other five will fall under other formats." 

In other good news for programmers of regional Mexican 
radio, this year's round of format changes did not affect the 
current station count. 

According to Billboard's survey of M Street's reports, an equal 
number of stations have moved into regional Mexican as have 
moved out of the format this year. Most of these changes were 
at .smaller-market stations. 

According to Davidson, the measure of success with His- 
panic radio is often directly tied to the number of Hispanics 
that are in a market. "We find that a market needs to have at 
least 90,000 Hispanic residents to make a Spanish station suc- 
cessful," he notes. 

A report published in mid-February by Banc of America Se- 
curities (BofA) analysts says that Spanish radio groups and 
"niche operators" like Radio One or Salem are taking shares 
away from the general market, but at a relatively slow pace. 

In the case of Spanish radio's listener growth, analyst 
Jonathan facoby wrote that the entry of Clear Channel and CBS 
Radio into Hispanic radio could have an effect on shares cur- 
rently garnered by Univision or Entravision. 

"We note that competition from general -market operators con- 
tinues to increase, and also believe there is perhaps some slow- 
down to increased Hispanic radio listenership." Jacoby wrote. 
Spanish Broadcasting System had the best year-over-year 
gain in average quarter-hour shares for adults 25-54, ac- 
cording to the BofA study, which looked at results for 
10 public groups. 

Most of S BS ■ gain was attributed to one station , regional 
Mexican KRZZ San Francisco, which was acquired and 
reformatted in late 2004. Excluding KRZZ, BofA says SBS' 
ratings share improved "only 1%" year-over-year. 

Additional reporting by Leila Cobo in Miami. 
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Smaller Labels Struggle 

To Compete With The Majors 



THE MA|OR LABELS CONTROL THE MARKETPLACE with 

massive marketing and promotional muscle, but indies 
are still able to find cracks wide enough to slip their own 
sounds through. One perennial headache for indies is 
radio airplay, which is critical in promoting new artists. In- 
dies simply cannot compete on the airwaves against the 
majors' big budgets and crucial influence. On the other 
hand, indies have lower operating costs and are leaner and 



nimbler. These advantages come into play when 
exploiting regional tastes and niche marketing, o "Indies 
excel at artist development like discovering talent, 
nurturing them and guiding them through the creative 
process at a professional level," says entertainment attor- 
ney David Garcia Jr., who represents regional Mexican 
artists and record labels. "Indies are also willing to take 
risks on new and developing genres." 



To compensate for smaller budgets, indie labels 
often resort to a variety of approaches, including 
aggressive street marketingand the Internet. 

In San Antonio. A.R.C. Discos went after 
smaller-market radio stations last year to push new 
duranguense group El Guero y Grupo Centenario. 

"We worked hard to make sure El Guero was 
physically present at radio festivals to perform," 
A.R.C. Discos promoter Carlos Alvarez says. 

In addition to performing at places like KH H L- 
FM Austin's Valentine's Day event and KROI-FM 
Houston's Cinco de Mayo celebration. El Guero 
was taken to Miami in April, where he performed 
on national shows like "Sabado en Gigante" and 
"El Gordo y La Flaca." 

MAJORS NEED BIG BUSINESS 

Signing with a major label is a high-stakes game 
for new artists. Sometimes unrealistic sales goals 
are set, or the artist gets lost in the constant shuf- 
fle of the label's priorities and campaigns. 

"We feel a greater responsibility now," says 
Gabriel Berrelleza of the band Los Cuates de 
Sinaloa, who are on Sony Norte. "Actually we felt 
it from the first time a big label like Sony took an 
interest in us. We were working long and hard 
before, so we just continued." 

Abel de Luna, CEO of Los Angeles-based Luna 
Music, points out that indies' smaller rosters allow 
them to offer more personalized service with at- 
tention to detail. 

"We offer better productions, because we're 
more involved in the process and are close to the 

artists." he says. "We're more in tune with the 

promotions, and indies are the ones that are al- 
ways on the streets — especially in the smaller 
markets — looking for new talent." 

De Luna adds that like other small labels last 
year, Luna Music paid more attention to smaller 
markets with acts like Los Gamma. Los Cami- 
nantes and Resenia Flores. 

For veteran promoter/booking agent "jumpin* " 
)esse Rodriguez, Houston's indie label Bravo 
Records offers more than just personal attention 
and direction. 

"They can get in-house management, booking 
and promotion." he says. "Also, they support the 
dance promoters and managers more with more 
product and promotion." 

As an example, he cites Bravo's neo-trad con- 
junto act Carlos Maldonado y Grupo Fuerte's 
album "Lagrimas de Amor." Bravo reps managed 
to get the band involved in the 2006 Tejano Music 
Awards and Univison's Piemios a La Musica event 
in San Antonio. 

The group was heavily promoted during the 
Bravo Records showcase during TMA weekend, 
and label reps personally met with concert pro- 
moters, dancehall owners, club managers and 
DJs. "We brought them full packages, with CDs 



and photos," Rodriguez says. 

Bravo also took advantage of Internet radio, get- 
ting the act airplay and exposure on such Tex-Mex 
stations as bnetradio.com, amigosradio.com and 
tejanoclassics.com. 

NEW SOURCES OF REVENUE 

In the past year, ringtones have become another 
opportunity to exploit. 

For A.R.C. Discos, it was the hits by label 
owner/ songwriter Ramon Gonzales Mora that 
opened up the possibilities for their other acts 
like Aniceto Molina, El Guero, Thieno, Montu 
and Los Fieros. 

"We were getting requests from several compa- 
nies because they were familiar with his hits 'Nece- 
sito Decirte' and 'Morir de Amor,' " Alvarez says. 

Yet from that initial contact, A.R.C. was able 
to secure ringtone deals for Molina's cumbia hits 
"El Negro Altenero" and "Teresa' and El Guero's 
"Adios Amor." 

"We have seen a dramatic increase in purchases 
of truetones for cell phones," Alvarez says. "For 
us. ringtones have become a new and quickly grow- 
ing source of revenue." 

Chris Leick, president of Tejas Records — whose 
roster includes Ramiro Herrera, Latin Breed and 
Sunny Sauceda — says that while majors are best- 
suited for established artists with national appeal, 



LAS 3 DIVAS became an 
impromptu hit for Tejas Records. 



indies are best at pushing regional talent. 

"As an artist I would much rather be devel- 
oping on an indie," he says. "The majors have 
tossed development out the window, have cut 
their production budgets to the bare minimum 
and rarely break new acts." 

Case in point: Lieck points to Las 3 Divas, a 
new trio comprising Elida Reyna. Stefani and 
Shelly Lares. 

The three singers got together at a Tejano music 
convention in Las Vegas last August during an 
impromptu tribute to the late Laura Canales. The 
fan reaction was so strong, Tejas got the three into 
the studio to produce their self-tided album in less 
than a month. 

Since then, Tejas Records has managed to 
get the tracks "Hey Boy" and "La Cumbia del 
Oeste" on Tejano stations, including KXTN-FM 
San Antonio. 

For De Luna, majors may have the upper 
hand, but there is always opportunity for indies 
to crash the market. 

"The majors control the market." he notes 
bluntly. "For the indies it is extremely hard, 
because there are small or no budgets for pro- 
motions, which is always important. In my ex- 
perience, one key for indies is just having a 
hit. That helps a lot, because radio is so hard 
to penetrate." •••• 
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On The 
Charts 
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The chart recaps in this Latin music special are 
year-to-date starting with the Dec. 3, 2005, 
issue— the beginning of the chart year- 
through the May 27, 2006, issue. 

Recaps for Top Latin Albums and Top Re- 
gional Mexican Albums are based on sales in- 
formation compiled by Nielsen SoundScan. 
Recaps for Hot Latin Songs and Hot Regional 
Mexican Airplay are based on gross audience 
impressions from airplay monitored by Nielsen 
BDS. Titles receive credit for sales or audience 
impressions accumulated during each week 
they appear on the pertinent chart. 

Recaps compiled by chart managers 
Anthony Colombo and Ricardo 
Companioni. 



Hnt Latin Rnnofti 



■ ROMPE -Daddy Yankee -El 
Cartel/interscope 

2 LLAME PA' VERTE W:sin S VanafeZ-Machete 

3 EIXAWO Aventura Featuring Don 
Omar-Premium Latin 

4 RAKATA Wisin S Yandel-Has Flow/Machete 

5 VENBAILALO/4n9e/(S 
Kto:?-Luar/MVP/Machete 



Latin Albums^ 

Pofc Tm£ .ArtW *TtyTt/LjdtV 

■ BARRIO FINa. EN DIRECTO -Daddy 
Yanltee-B Cariel/lnlerscope 

2 DA HITMAN PRESENTS REGGAETON 
LATINO Don O/ror-VI/Machete/UMRG 

3 PA'LMUNDOVWsni /sndeZ-Machete 

4 NUESTRO AMOR ffSD-EMl Televisa 

5 REBELDE raO-EMI Televisa 

Hot Regional 

B0«. ARTIST CAb C?Wrft>cf ^*eSJ ^ripnnt^jCKV 

■ BETO Y SUS CANARIOS (2) Disa 

2 CONJUNTOPRIMAVERAOJPonoi^/sa 

3 INTOCABLE (3) EMI Televisa 
0) Sony BMG None 

4 LOS TIGRES DEL NORTE r'<;Fonowsa 

5 GRUPOMONTEZDEDURANGO a; D/Sa 

Hot Regional Mexican 



P0& IMFnNT (Ml Owretf 7X«&> 

■ DISA (29) 

2 FONOVISAC25; 

3 UNIVISION 06) 

4 SONY BMG NORTE (72) 

5 EMI TELEVISA (-9; 



Hot Regional Mexican 



Pm. LABEL (i^o ChyffitfntfeS) 
■ DISA (30) 

2 FONOVISAf26J 

J UNIVISION (76; 

4 SONY BMG NORTE (72) 

5 EMI TELEVISA ra) 

Hot Latin Regional 

MpYiran flirnlav 



■ PERO TE VAS A ARREPENTIR -K-Paz De La 
Sierra With Jose Manuel Zamacona-D\sa 

2 NOPUEDOOLVIDARTEeeto/Sus 
Canar/os-Disa 

3 ALGO DEMI Conjunto Prinr>avera-Fonov\^ 

4 SI YOFUERATU AMOR 4/acranes 
Mus/ca/-Univision 

5 LAGRIMILLASTONTASGrupoMontezOe 
Durango~D\sa 



Top Re] 



ional Mexican 



■ RAMON AYALA Y SUS BRAVOS DEL 

NORTE (2) Freddie 

2 GRUPO MONTEZ DE DURANGO (4) Disa 

3 LOS TIGRES DEL NORTE (•4;FonowsaA/G 

4 VICENTEFERNANDEZ(2)SonyBMGW0rte 

5 K-PA2DE LA SIERRA a; D/sa 



Top Regional Mexican 

Pol. LAfie. (^Q Ou<(ed 

■ DISA (30) 

2 FONOVISAOT 

3 SONY BMG NORTE ra) 

4 FREDDIE (2J 

5 EMI TELEVISA (2) 

Top Regional Mexican 



■ DISA (31) 

2 \JG(28) 

3 SONY BMG NORTE O; 

4 FREDDIE r2; 

5 EMI TELEVISA a; 
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TTTl£ .Artist ^rcm^l^O^ 

■ ANTOLOGIAOE UN REY SamonAyala Y 
Bus Bravos Del None- D isa 

2 MASCAPACESQUENUNCA^'-Pa^Deia 
S/erra-Dtsa 

3 LOS SUPER EXITOS:LAGRIMILLAS 
TONTAS Grupo Montez De Durango-Disa 

4 LAHISTORIADELREYJose/A/fretfo 
Jimenez-Sony BMG Norte 

s X /ntocatj/e-EMI Televisa 
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Indie Companies Are 
Keeping Up With 
Mainstream Distributors 



Distribution On Demani 



INDEPENDENT DISTRIBUTORS' BUSINESS HAS REMAINED Steady Over 

the last year thanks to some key advantages over mainstream 
distributors: a keen sense of market tastes, faster reaction time 
and lower overhead. "It is simply logical, the smaller you are. 
the faster you can move and react," says Armando Sanchez, GM 
of Houston-based South Central Music. "You can get a call from 
a small label or artist saying they have a CD and want it out by 
mid-)une. I can do that. But if it were a major, they would prob- 
ably say they would have it out by August." 

A recent success for South Central was an indie release by Joel 
Guzman, an accordionist from Buda, Texas. Guzman's "Polkas, 
Gritos y Acordiones," an album of conjunto classics featuring 
guest artists David Lee Garza and Sunny Sauceda of Grupo Vida, 
won best Tejano album honors at the Grammy Awards and Latin 
Grammy Awards. 

" I was lucky enough to be part of that project, working the busi- 
ness side of it," Sanchez says. "And then to have it win a Grammy. 
I can't describe that feeling." 

Another independent album that has also done well for South 
Central is "The Power of Friends" by Tejano big brass band Aviso, 
which features guests Little Joe, David Marez, Augustin Ramiez 
and Jay Perez. It was also nominated for best Tejano album at 
the recent Grammys. 

Sanchez says the key to a good independent distributor is an 
accurate assessment of the marketplace, including realistic sales 
goals and knowledge of regional tastes. 



Albert Dutchover, VP of San Antonio-based Vista Media Records 
and Distributors, adds that majors are designed to work more ef- 
ficiently with big numbers. 

An example he cites is El GUero y su Banda Centenario, a du- 
ranguense act on A.R.C. Discos whose album, "Amigo de tus 
Penas," is distributed by Vista Media. 

"1 anticipate selling more than 30,000 units of that CD. and 
for us that is a huge success," he says. "But not for a major. They 
would need bigger numbers to make it worthwhile." 

For independent distributors, catalog sales of established artists 
are a big part of business. 

At Vista Media, perennial top sellers include norte&o legends 
Ace de la Sierra and Lalo Mora and Tejano pioneer Sunny Ozuna. 
Meanwhile, the label has signed Tejano singers Adalberto and 
Eddie Gonzalez. 

Another factor in the distribution landscapje is the changing 
demographics fueled by continuing Mexican immigration and 
a booming Latin population. 

" I think the demand for Latin music product is much more than 
what the retailers are allocating," says Alan Baxter, president of 
Platinum Artists Management. "The stats will show that Latin 
music [sales] is on the rise and other genres are flat or declining." 

According to the year-end numbers released by the RI AA, Latin 
music sales jumped 16% in dollar value for 2005 compared with 



2004. which is a stark contrast to the 3.9% decline the general 
marketplace saw. 

Regional Mexican makes up 48% of all Latin music shipments, 
pop/rock came in at 39% and tropical was a distant third with 9%. 

As a whole, Dutchover says he sees "the industry is moving 
more toward regional success, rather than national success. And 
that's where [independent distributors] have the advantage. We 
have the experience and we can tell the retail chains exactly where 
the product needs to go." 

That is happening more often as Wal-Mart. Kmart, Circuit 
City, Best Buy and other retail chains across the country realize 
that Latinos make up a large share of their buyers. 

"You're starting to see in these chains that there are more re- 
gional Mexican customers," Dutchover says. "Before it used to 
be that to fmd regional Mexican artists, customers had to go to 
mom-and-pop stores. But now that the indies have stepped [in], 
there's much more regional Mexican product in the chains." 

Richard Hernandez, owner of Dallas-based AurMarc Records and 
Artist Management, believes majors still have the advantage, though. 

"Majors have a larger catalog and usually prominent artists in 
high demand," Hernandez says. "Indie distributors usually have 
to be frugal with their monies and struggle to get their product 
into retail chains with lesser-known names." •••• 

— By Ramiro Burr 
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selling genre in Latin Music — Regional Mexican. Billboard salutes this genre and its 
ongoing impact on the music industry. The summit will focus on trends in publishing, 
digital, radio and touring as they relate to this genre and will provide a networking 
arena for retailers, managers, marketers, advertisers and concert promoters who want 
to reach this incredibly powerful audience. Don't miss the opportunity to connect to 
the power players behind the music and celebrate Regional Mexican CON ORGULLO! 



^ Billboard . 

Regional 

MEXICAN 



■ i; 

Register Today! i 




SSi^wvmBillb<DardEvents.co 




Copyrighted material 




FROM LOS ANGELES, THE NATION'S LARGEST 
HISPANIC MARKET, KLAX-FM ("97.9 LA RAZA") 
RANKS AS THE TOP MEXICAN REGIONAL RADIO 
STATION IN THE NATION.* 

LONG-TIME MORNING PERSONALITY 
RENAN ALMENDAREZ COELLO, 
"EL CUCUY DE LA MANAMA 




NiwvoiiK HEW ram Mimi miimi mumi nkmi lesiKGiiES iisiacius 



me9a 



SIN iRKcisco cHictea PUERTO mco puEmomcD puEmomct ruEiiTOiiica pieiito iico will 




9# 



meSta.. 

i06.9fm 



(•ma) 

■^^^^ lamusica com 



SPANISH BROADCASTING SYSTEM 

SBS TOWER • 2601 SOUTH BAYSHORE DRIVE, PH II, COCONUT GROVE, FLORIDA 331 33 • NASDAQ SYMBOL-SBSA 
WWW.SPANiSHBROADCASTING.COM • FOR SALES AND SYNDICATION INFORMATION PLEASE CONTACT MARKO RADLOVIC (305)441-6901 

*ARBITRON, WINTER 2006. AQH SHARE 12 + . MON-SUN. 6A-12MID 



liO 

VE 

IS THE MESSAGE 



YOU ARE THE MESSENGERS 



Proudly celebrating the legacy of Philadelphia International Records. 

With respect and admiration, 
SONY BMG MUSIC ENTERTAINMENT 




mm 



SPECIAL FEATURE 



PHILADIzLPHIA 



RNATIONAL 



RIECORDS 



ILLUSTRATION BY JOHANNA GOODMAN 



CO 



BY JANINE COVENEY 



KENNY GAMBLE 
& LEON HUFF'S 
SOUL MACHINE 
OF THE VOs 
MARKS ITS 35TH 
ANNIVERSARY 
BY LOOKING TO 
THE FUTURE 



I^^l lip your TV channels these days, and you're likely to 
hear the O' Jays' classic "Love Train" as part of Coors' 
new ad campaign, sounding as inspiring and dance- 
able as it did when it topped Billboard's Hot Black 
Singles chart in 1973. ■ That O'Jays hit also pops up 
on the soundtrack to last year's comedy hit "Hitch," while the 
group's 1976 anthem "Family Reunion" appears on the sound- 
track to the soulful comedy "Madea's Family Reunion." And no 
episode of the Donald Trump reality TV hit "The Apprentice" 
is complete without the O'Jays' "For the Love of Money" theme. ■ 
The continued popularity of the O'Jays' brand of slick urban soul 
is a testament to the legacy of the immortal Philadelphia 
International Records (PIR). the label founded in 1971 by 
writer/producer executives Kenny Gamble and Leon Huff. 



In its '70s heyday, the label earned 175 gold and platinum al- 
bums and revolutionized the world of not just R&B but pop 
music with hits by stars including Harold Melvin & the Blue 
Notes, Teddy Pendergrass. Dee Dee Sharp, Billy Paul, the Three 
Degrees, the Jones Girls, Archie Bell & the Drells. MFSB. Mc- 
Fadden & Whitehead, Jean Carne, Patti La Belle and Lou Rawls. 

As Gamble & HufT celebrate the 35th anniversary of the label 
knovm for innovating the Philly Soul sound, they are looking for- 
ward, not back. The pair continue to promote PI R through strate- 
gic marketing, promotional tie-ins, synchronization deals, catalog 
reissues and other projects. 

An appearance by Gamble & Huff on last year's "American 
Idol" competition also upped the label's profile, reminding TV 
viewers, the music community and cor- continued on »p46 
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People All Over The World... Join Hands... 
™ In Celebration of 



Gamble-Huff Music 



Philadelphia International Records ^^Z^. 
35 th Anniversary 



Philadelphia International Records Artists 



Archie Bell and The Drells 
Billy Paul 
Bunny Sigler 
Dee Dee Sharp 
Dexter Wansel 
Edwin Birdsong 
Harold Melvin & The Blue Notes 
Jean Cam 
Jerry Butler 



Leon Huff 
Lou Rawls 
McFadden & Whitehead 
MFSB 
Patti Labelle 
People's Choice 
Phyllis Hyman 
Sharon Paige 
Soul Survivors 



Teddy Pendergrass 
The Ebonys 
The Futures 
The Intruders 
The Jacksons 
The Jones Girls 
The O'Jays 
The Stylistics 
The Three Degrees 



Over 4000 Songs Written & Produced * Over 200 Chart Topping Hits 

alerial 




Interest in 
the label's 
brand of 
sophisticated 
urban soul 
remains 
strong. 
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porate America of the power of the PI R catalog, 
which includes indelible hits like "Me and Mrs. 
Jones." "Back Stabbers," "Now That We've Found 
Love." "Bad Luck," "Love TKO." "You'll Never 
Find (Another Love Like Mine)" and "When Will 
1 See You Again." 

Last month in London, the British Academy 
of Composers and Songwriters presented Gam- 
ble & Huff with its special international honor 
at the 5 1st Ivor Novello Awards for songwriters. 

Interest in the label's sophisticated brand of 
urban soul — a combination of gospel, jazz and 
blues overlaid with unabashedly romantic or so- 
cially conscious lyrics — remains strong as ever, 
thanks to a number of contemporary artists. 
Those who have recently covered or sampled PIR 
classics include Angie Stone, [aheim, T.I.. Jen- 
nifer Lopez. Ne-Yo. Mary J. Bligeand Faith Evans. 

Today. Gamble & Huff are the proprietors of 
Philadelphia-based Gamble-Huff Music, a divi- 



sion of PIR that oversees the catalog and devel- 
ops new projects. Executive VP Chuck Gamble, 
a nephew of Kenny's who has been with the label 
since 1997, has refocused the label on its future: 
digitalization, catalog exploitation and licensing. 

In the early '60s, after toiling as writers for 
separate music production firms, Gamble and 
Huff joined forces and became a potent song- 
writing/production team. They formed their 
own band. Kenny & the Romeos, through a 
network of musical friends. wVf!!fW!f!f^Pff!!!M 
and the group became the 
foundation of what would 
become their famed in- 
house recording band, 
MFSB. 

Flush with hits for the In- 
truders. Dee Dee Sharp, 
Archie Bell &. the Drells, Jerry 
Butler, the Soul Survivors, 
Peaches & Herb, Wilson Pick- 




ett and Dusty Springfield, among others, the 
pair also established the labels Gamble and Nep- 
tune to release some of their product. 

But independent record promotion was a tan- 
gled web of indie promoters and radio stations 
that required more resources than they had. 
Gamble & Huff began seeking a new distribu- 
tion avenue for their work and found an admirer 
in Clive Davis, who was then the newly ap- 
pointed president of CBS Records. 

"Our production company was hot at that time, 
and we was hot enough to be recognized by Clive 
Davis." Huff recalls. "We went to New York, had 
a sit-down and we ended up signing with CBS, 
and Clive Davis gave us autonomy to let our cre- 
ative juices just flow." 

Gamble, inspired by the example of Berry 
Gordy and Motown, immediately came up with 
a name for his enterprise. "1 loved Motown." he 
says. "This was the inspiration for black Amer- 
ica. It gave me the idea, continued on >>p48 
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class, n. 

[Fr. classe; L. classis, a class of people] 

1. Kenneth Gamble and Leon Huif. 

2. People drawn together because of their 
complimentary talents. 

3. Thirty five years of working together in harmony. 

clas'sic, adj. 

[L. classicus, relating to the highest class; hence superior] 

1. Songs of the Mighty Three Music catalog. 

2. Always hip; never goes out of style. 

3. Timeless. 

class'y^ adj. 

[L. classicustus, relating to Kenny and Leon's legacy] 

1. Writing and producing songs that continue 
to inspire, uplift and edify. 

2. Re-developing under-served neighborhoods. 

3. Never forgetting where you came from. 
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If they can do it. we can do it. Theirs was the 
Motown sound — so we'll make ours the Philly 
sound. It wasn't hard to come up with Philly In- 
ternational." 

The timing for the newly minted label in the 
changing music industry was also fortuitous. 
Gamble recalls. "It was hard to get a black artist 
on pop radio back in the *50s and even in the 
70s until black radio went FM in the '70s. which 
was a blessing for us." he says. "In the '60s it 
was pretty much AM radio. That made the dif- 
ference in our exposure. 

"Also, the industry became an album indus- 
try; before it had been a singles industry. That 
was the difference between Motown and Philly 
International. 1 would imagine most of their re- 
leases were mono, and they were 45s. We tried 
to come up with album concepts." 

Gamble & Huff brought in Thom Bell, the 
third partner in their Mighty Three Music pub- 
lishing company established some nine years 
earlier, to help with songwriting, arranging and 
orchestrations for the new label venture. 

Bell, a classically trained pianist/ songwriter, 
and arranger Bobby Martin were an integral part 
of the PIR sound. However, Bell continued to 
work independently with such non-PIR groups 
as the Spinners, the Stylistics and the Delfon- 
ics. He says he turned down offers to be PIR's 
third principal. 

"I'm a music person," Bell says. "Put me in 
the studio, and I 'II work with songs, artists , mu- 
sicians, engineers all day long. When it comes 
to talking about 'cross-collateralization of some 
publishing of the European markets and in- 
dustrialization of marketing,' man, I don't want 
to be bothered. I would have been a liability to 
that organization, I would not have been an 



asset. It wasn't that it wasn't offered to me. Gam- 
ble offered it to me many times. It just did not 
interest me." 

Within its first year, PIR was second only to 
Motown as an R&B hitmaker, earning chart po- 
sitions for Cleveland-based trio the 0')ays; 
Philadelphia veterans Harold Melvin & the Blue 
Notes and their drummer-turncd-lead singer 
Teddy Pendergrass; local blues performer Billy 
Paul, whose "Me & Mrs. Jones" was PIR's first 
million-plus seller; Archie Bell & the Drells, 
who came to the label after a run on Atlantic; 
Philly group People's Choice; and MFSB. 

The label is even credited with issuing one 
of the first 12-inch records as disco culture took 
hold in the '70s: the O'Jays' "The Love 1 Lost." 

But by the early '80s many of the label's top acts 
had defected, broken up or been hit by tragedy. In 
1982 Pendergrass, the sexy solo star who helped 
PIR sail through the late '70s. sufTered a near-fatal 
1 982 car accident that left him paralyzed from the 
waist down. The following year, CBS and PIR 
parted ways. Though PI R was revived in a smaller 
capacity via a 1985 deal with Capitol-EMI, releas- 
ing the final albums by the late Phyllis Hyman 
and others through 1994. the pop music climate 
had changed. T^e rise of rap and new jack and the 
proliferation of other urban music labels meant 
the glory days of PI R were effectively over. 

In 1991, Gamble & Huff sold their hefty 
Mighty Three Music catalog to Warner/Chap- 
pell Music for a multimillion-dollar sum. 

"The music industry had changed for us, and 
we decided to let our catalog work for us." Chuck 
Gamble explains. It was kind of a rest period 
for Gambles Huff." 

Warner/Chappell certainly recognizes the 
value of its acquisition. 



"This is a catalog that we see as being filled 
with so many gems. It's hit after hit after hit — 
there's such richness in it." says Nancy Taylor, 
senior VP for the office of the president at 
Warner/Chappell. The publisher has been ac- 
tively pitching the overall Mighty Three catalog 
and its PIR hits with steady success. 

"As we get really good placements like 'For 
the Love of Money' in 'The Apprentice' and the 
'Love Train' Coors commercial, that sparks even 
more interest in the advertising community," 
Taylor adds. 



Today. PIR is refocused on not just preserv- 
ing its musical heritage, but keeping it a vital 
part of the contemporary music business. 

The label is working with Sony-Legacy, which 
owns the masters to the label's pre-1975 output, 
and Warner/Chappell Music, to find new out- 
lets for the classic Philly sound. 

"We have expanded our relationship with 
Sony BMG through partnering of digital and 
other worldwide licensing activity." Chuck Gam- 
ble explains, adding. "As we came into the '908 
we saw a lot of our songs being sampled. By 



WHERE THI 



PHILLY LEGACY 



LIVES ON 



The master recordings of albums that 
Philadelphia International Records released 
prior to 1975 are today owned by Sony BMG 
and marketed by its Legacy Recordings label. 

Legacy has worked with PIR and Gamble-Huff 
Music to digitize the original recordings and 
make them available through a reissue program. 

One of the most ambitious projects released 
through that partnership was the now out-of- 
print 1997 boxed set "The Philly Sound: Kenny 
Gamble, Leon Huff & the Story of Brotherly 
Love (1966-1976)," which compiled nearly 50 
recordings from the label's '70s heyday as well 
as recordings of tunes that the pair wrote. 

Although Sony BMG's vaults include just five 



years of PIR's output, those years produced 
the bulk of the label's hits. The O'Jays re- 
leased six albums on the label during that time, 
including the timeless "Ship's Ahoy" and "Mes- 
sage in the Music." Harold Melvin & the Blue 
Notes released five albums, including "To Be 
True" and "Wake Up Everybody." Billy Paul, 
who stayed on the label until the '80s, recorded 
five albums on PIR through 1975. including 
"360 Degrees of Billy Paul." 

Later PIR masters are owned by Gamble & 
Huff and distributed through Demon Music, 
which handles the European market. 

In addition to the aforementioned acts, PIR 
hitmakers whose albums are available on 
Legacy releases include MSFB, the Intruders 
and the Ebonys. —Janine Coveney 



' CONGRATULATIONS TO A TEAM 
THAT'S BEEN SCORING SINCE 1971. 

The Philadelphia 76ers congratulate Gamble & Huff and Philadelphia International 
Records on 35 years of influential music that transformed an era. 
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KENNY GAMBLE and LEON HUFF presented the Phillies Gamble and Huff 
Partnership Award in 2005 to DJ JAZZY JEFF. Gathered for the event were, 
from left, Phillies shortstop JIMMY ROLLINS, Gamble, OJ Jazzy Jeff and Huff. 



2000, 2001, we saw an opportunity to increase 
our activity in other uses in synchronization, 
specifically having our music covered in TV and 
film and commercials." 

"In my mind it's one of the great catalogs of 
the last 50 years," notes Brad Rosenberger, sen- 
ior VP of film and TV/catalog development for 
Wamer/Chappell. "When you put a Mighty Three 
record in a movie or soundtrack, it's not that it's 
not an old track, but there's just something re- 
ally contemporary in the sound of it." 

Last year also saw Verizon's use of McFadden 
& Whitehead's "Ain't No Stoppin' Us Now" for 
a series of TV spots, while the 2005 Bernie 
Mac/Ashton Kutcher movie "Guess Who" fea- 
tured an updated version of Lou E^wls' classic 
•"You'll Never Find (Another Love Like Mine)" 
performed by Marcus Miller on its soundtrack. 
The 2006 family film "Akeelah & the Bee" in- 
cludes the original Blue Notes inspirational gem 
"Wake Up Everybody." 

One unique use of the catalog came in the form 
of a themed venue: the state-of-the-art TSOP Live 
supper club. located in Atlantic City, N.J.'s Trop- 
icana Casino Resort, owned by Gamble & Huff 
in partnership with Philly restaurateurs Robert 
and Benjamin Bynum. 

The process of digital conversion of the PIR 
catalog continues, with future plans to include 
digital download availability and mobile com- 
munications applications. 

"We're working actively with some of the mo- 
bile aggregators so we'll also have the music 
available for mobile downloads, ringtones and 
ringbacks. and even get Gamble & HufPs voices 
in there." says Chuck Gamble, who wants to 
raise the profile of the two founders along with 
the music. "Everybody knows our music, and 
secondly they know our artists, but not every- 
body always knowR it's Gamble & Huff. It's dif- 
ferent from Quincy Jones and Berry Gordy, 
where those men for some portion of their music 
career were always at the awards shows." 

Part of the reason Gamble & Huff have not 
been on the national stage in recent years is that 
they have directed their energies toward their 
hometown. Gamble in particular has helped re- 
vitalize some of Philadelphia's poorer neigh- 
borhoods, creating low-income housing through 
his Universal Companies and working to repo- 
sition Philadelphia as the cradle of R&B music 
and history. 



His efforts have resulted in the relocation of 
the embattled Rhythm & Blues Foundation fi-om 
Washington. D.C, with its first Pioneer Awards 
ceremonies in two years to be held |une 29 at 
Philly's Park Hyatt Hotel. Among the honorees 
will be Gamble & Huff's label inspiration. 
Berry Gordy. 

Also, Gamble &. Huffare primary forces be- 
hind the establishment of an R&B Music Cen- 
ter within the city, which would house the 
Rhythm & Blues Foundation, musical archives, 
restaurants, music companies, educational fa- 
cilities and performance spaces. 

"We've engaged the governor, the mayor, the 
city council and the chamber of commerce and 
asked them to support it, much like Nashville, 
when they made it the center of country music." 
Gamble says. "What we're proposing is an en- 
tertainment strategy for the city of Philadel- 
phia, which has been accepted, and we're 
working to create Philadelphia as the home of 
rhythm and blues." 

In the coming year. Chuck Gamble says the 
songwriting and production duo will be more 
visible as the pair celebrate the 45th anniver- 
sary of their partnership with a number of 
events and plan another hits compilation, 
among other projects now in development. Ever 
the musician. Huff has been working on a new 
solo jazz album. 

In addition. Gamble & Huff have authorized 
a documentary film titled "Message in the 
Music," currently being produced by Philadel- 
phia media personality Dyana Williams and 
noted author Nelson George, and directed by 
lack Benson. Slated for completion later this 
year, the film will feature interviews with Gam- 
ble & Huff as well as 30 entertainers and PIR 
associates past and present, with Will Smith set 
to narrate and Gerald Levert writing the score. 

Looking back. Gamble & Huff still cannot be- 
lieve the amount of music they were able to chum 
out in a few short years. Gamble says, " 'For the 
Love of Money' just won't stop. 'The Apprentice' 
has it; anything involving money they use it, it's 
the money song. 'When Will I See You Again' by 
the Three Degrees is still a big song around the 
world. So many songs, you know? 'Wake Up Every- 
body.' And 'Love Train.* look what's happening 
with the Coors commercial. It's got a new life to 
it already, the lyrics apply to today just as much as 
they did back then." • ■ • ■ 
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t has been 35 years since Kenny Gamble and Leon Huff, the legendary 
architects of the renowned Philly sound, founded their record company 
and made pop music history. As Philadelphia International Records 
marks its 35th anniversary, Gamble and Huff spoke with Billboard to 
share their memories, insights and future goals. 



Is it true that you first met In an elevator In the 
Schubert Building in Philadelphia? 

Gamble: That's the truth. We met in an eleva- 
tor in the Schubert Building at 250 South Broad- 
way. I worked with [record producer] Jerry Ross 
on the sixth floor, and HufT was working with 
[songwriters John) Madera and [Dave] White. 
In fact, White was one of Danny & the Juniors, 
the "At the Hop" guys. I learned a lot from Jerry 
Ross, and Huff learned a lot from Madera &. 
White, just how to structure songs when we 
were trying to get in the business. 

Then one day in that Schubert Building we 
met. because there weren't that many black peo- 
ple coming in that building except for a lot of the 
artists like the Dream Lovers and stuff. So we 
met and thai was it: "Let's get together." And we 
got together one day, and it was like an explosion. 
We must have wrote maybe six or seven songs. 

It was meant to be, because I'm basically a 
lyric writer and Huff basically wrote on the 
piano. We sang, we just followed each other. 
And what made it easy was, we had a tape 
recorder taping everything. Sometimes we did- 
n't even know what we were doing, we were play- 
ing around and having fun. 
Huff: Gamble came over to my house in Cam- 
den, N.J., because I had a piano, and we sat down 
and wrote about 20 songs in a first sitting. So it 

was like magic when me and Gamble started 
working together — we were so powerful to- 
gether. I think me and Gamble liked being 
around each other. Because you have to like the 
person for the chemistry to even start, you have 
to like the character that you're dealing with. 

The two of you had establlsiwd yourselves as 
songwriters and producers by the tate '60s 
with your own publishing and production 
companies. Was It an easy transttlon to launch 
a record label? 

Huff: It was a smooth transition to me. because 
me and Gamble had a production company and 
we became a very hot production company. We 
had hits with Jerry Butler, Dusty Springfield, 
Archie Bell & the Drells, Nancy Wilson. So we 
were making money for a lot of the labels within 
the industry at that time. So it was just natural 
for me and Gamble to start our own business 
and make money for ourselves. 
Gamble; In '67, '68, '69 we were independent 
producers, we produced Wilson Pickett. Dusty 
Springfield, the Sweet Inspirations and Jerry 
Butler, we had a good run with Butler with "Only 
the Strong Survive' and "Never Gonna Give You 
Up." And we were with Chess Records first, then 




something happened; they went out of business. 

Around 1970 we called Clive Davis and that 
was it, we went to CBS. That was the perfect 
marriage for us, because they had everything 
that we didn't have, and we had everything that 
they needed from a creative standpoint. 

The thing of it was, Gamble & Huff, we're not 
good working under a situation where we had 
restraints. So basically, Clive Davis said, "OK, 
you guys just make the records." 

And we would come to Clive [and] had great 
meetings to give him suggestions how to make 
CBS better-prepared to market and promote 
black music. 

You were writing, recording and overseeing 
the label and Mighty Three Music Was It work 
or play? 

Gamble: It was fun. It was work, though, be- 
cause I'm glad that it's over with. Hey. you're try- 
ing to do 1 3. 14 albums a year, thaf s a lot of work. 
Say an average of 10 songs an album, Ualbums, 
that's 130 songs. How many songs you figure 
you gotta write to get 1 30 songs? You might have 
to write 500. Five times as many to pick and 
record. We didn't cut just 10 songs, we might 
cut 25 songs on the O'Jays and you pick 10. 
Huff: That's how we grooved, writing those 
songs. Imagine me and Gamble in there writ- 
ing " Love Train. " Visualize the energy that song 
had to have for the O'Jays to like it when they 
came to town to hear new material. Eddie Inv- 
ert's voice and Walter Williams' voice — man. 
that song took them to the peak of their per- 
formance. And it was based on them coming to 
listen to the way Gamble was singing it when 
we were writing it. 

The songs used to sound so good in rehearsals 
we used to fall out on the floor laughing. The 
feeling was so strong, so dynamic in that room 
writing that song. 



Material 



What wars the •■•ments of the Phllly Inter- 
national lound? 

Huff: The way I played the piano I think had a 
lot to do with shaping that sound, because Gam- 
ble wanted a certain feel of a keyboard player 
down at the church. U had a gospel sound, even 
the blues songs had a gospel feel. 
Gamble: When people ask me to describe the 
sound of Philadelphia I always tell them it was the 
octave sound on the guitar of Wes Montgomery, 
who was a jazz guitar player. Roland Chambers 
was excellent, and Norman Harris [both guitarists] 
played those jazz licks in the octaves. 

Then you had the vibes — like George Shear- 
ing, the piano and the vibes together — then you 
had the ftmky drums and the kind of gospwl piano 
with Huff and Thorn Bell and the organ with 
Lenny Pakula and those great voices we had. 

But what really topped it off was the classical 
arrangements we had with the strings and the 
bluesy horns. It was a fusion of everything you 
can think of. 

And I'll tell you, I don't know if he would say 
this, but Thorn Bell's biggest inspiration from 
an arranger's point of view was Bacharach & 
David. You listen to all of Dionne Warwick's 
records, they had great arrangements on them. 
So we tried to use different instruments like 
French horns and sitars and flutes and oboes. 
When you listen to that music, you hear some 
very classical instruments on there. 

What are you most proud of In creating the 
Philadelphia International sound? 

Gamble: We were products of the James Brown 
era, with "Say It Loud — I'm Black and I'm Proud." 
We were trying to lift the consciousness of the 
people through music, even McFadden & White- 
head's "Ain't No Stopping Us Now" and "Wake 



a show in San Francisco when CBS had their 
international sales convention [in 1974), they 
had a Philadelphia International night. It was 
a Saturday night, and all of our artists were there. 
We had a star-studded roster. Billy Paul was hot 
with "Me & Mrs. jones," Harold Melvin & the 
Blue Notes was hot with "The Love 1 Lost," O'- 
)ays with "Back Stabbers." Then we had the 
MFSB orchestra and I played keyboards. Bobby 
Martin directed the orchestra, and that's when 
we were hot with the "Soul Train' theme and 
Don Cornelius was the MC. 

Talk about a night! All the big CEOs, the pres- 
idents, all those international distributors and 
everybody [were there], and we ripped that place 
up. And after that, sales went through the roof 
It was amazing, and we recorded that. We might 
release that in the future. 

What does the future hold for Philadelphia 
International? 

Huff: I m having fun licensing my catalog now. 
Thai's very active since we did the "American 
Idol" show . . . our catalog's really really be- 
coming active again. So basically that's what 
I'm doing. And my son [Pops Gamble] is de- 
veloping as a rap producer, so sometimes Pops 
calls me to play on some of his tracks and hope- 
fully he can find success. Unless me and Gam- 
ble find something special we want (o do that 
would put us back in the studio. 

Do you have any advice for young artists 
today? 

Huff: I tell musicians today, "Know your in- 
strument. Master it. Know it. 'Cause opportu- 
nities are out there." When I was coming up I 
was playing mostly by ear. I could play what I 
wanted but I'm not a good [music] reader. So I 




OPPOSITE PAGE: In the early days, songs flowed from the PIR studios. Shown, 
from left, are JOHN WHITEHEAD, LEON HUFF, TEDDY PENDERGRASS and 
KENNY GAMBLE. ABOVE: In April, Gamble & Huff were among the honorees of the 
Philadelphia chapter of the Recording Academy. From left are Gamble. Huff, 
PATTI LaBELLE and Academy president NEIL PORTNOW. 



Up Everybody" Tliose songs were not just songs— 
they were anthems. Not just in America but all 
over the world, people were using them for cam- 
paigns and for motivation, to try to raise the qual- 
ity of life in our community. It has done that and 
it's still doing that, which I'm very proud of. 

I think the biggest thing I'm proudest of is that 
we opened the doors for a lot of young people. It 
wasn't just Gamble & Huff, it was all these other 
people. We had an outlet through CBS and all 
these other independent production avenues, but 
we shared it with a lot of people and it was very 
good for them and good for us, and it put us in a 
position where we could do a lot more quantity. 

What's your fondest memory? 

H uff : I remember when me and Gamble put on 



would tell them today you have to be into this 
new technology, you got to know something 
about Pro Tools and all this new stuff. 
Gamble: I look at the new artists, and there's 
a lot of great singers out there and a lot of great 
writers. I like the music that Mariah Carey just 
put out. she's a real good singer. And Mary J. 
Blige, I like this record she's got out now. Mean- 
ingful songs that mean something to people, 
that's the best use of the music, something that's 
going to be around for a while. 

I think the digital world is great, I think it's 
all progress. But the basics of music will never 
change. They can have as much technology and 
whatever as they want, but when you have a great 
artist on that microphone, nothing will take the 
place of that. 
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The Philadelphia Multicultural Affairs Congress celebrates 
the achievements of Gamble & Huff. As pioneers, these 
gentlemen have historically contributed to the richness of 
Philadelphia, branding us as one of America's leading travel 
destinations. With their never ending support, we have 
hosted industry related conventions such as the 
International Association of African American Musicians and 
Gospel Music Workshop of America, Inc. Gamble & Huff 
continue their legacy by recently helping make Philadelphia 
home to the Rhythm & Blues Foundation. 

THANKS FOR MAKING PHILADELPHIA LEGENDARY 



PHILADELPHIA 



Pennsylvania 



Experience the pride in our heritage - visit Ptiiladelphia today. For more information, or to arrange your r*ext 
meeting, visit our Web site www.philadelphlamac.org or call 21 5-636-4401 . 
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Crossing Over Amel Larrieux 'Promising' Album Sizzlin' Summer Tune Snoop Dogg 

Christian acts like the Former major-label Bluegrass' Del McCoury Lily Allen's 'LDN' heats Rapper talks Academy 

Afters go mainstream artist enjoys indie life preps gospel bow up United Kingdom honors in 5 Questions 




ae Readies U.S. Debu 





As Corinne Bailey Rae's star ascends across 
Europe. EMI finds itself in the strange posi- 
tion of trying to decelerate her career. 

"We always felt Corinne would be hugely 
successful," EMI Music U.K. and Ire- 
land chairman/CEO Tony Wadsworth 
says. "Hand on heart, we never felt it 
would be this quick. If anything, we 
were actively trying to slow this down, but 
there comes a point at which you can't." 

Indeed, Rae's self-titled full-length debut 
came in at No. 1 in her native United Kingdom 
and has shipped more than 1.2 million units world- 
wide since the rollout started in February, according 
her label. More than 650,000 copies have been sold in 
United Kingdom, and Rac reached the top 10 of Billboard's 
European Albums chart as well. 

Now EMI will see if Capitol can replicate Rae's Europea:; 
success when the album comes out stateside June 20. 

Dave Alder, former chief marketing officer for U.S. retailer 
Virgin Entertainment Croup, goes so far to say. "It would be a 
tragedy if Corinne didn't break in the U.S. Unlike a number of 
British acts who haven't had the full package, she's got it all." 

Virgin first saw Rae's potential in the United States when 
sales for an import-only EP (it was also available on iTunes) 
started to soar in its New York stores several months ago. 

However, one factor that has undoubtedly led lo her U.K. 
success — the variety of styles on her album — could provide a 
challenge in the United States. Rae is a blend of India. Arie and 
Norah )ones. slipping easily from neo-soul to pop lo soft jazz, 
but never settling for long on any style- 
Additionally, her mixed ethnic background — her father is 
Caribbean, her mother is from Yorkshire. England — leads 
some to assume she's a R&B artist. 

"I don't see myself fitting neatly into the R&B thing, 
she says, calling from the airport in Seville. Spain. 

Indeed, while the set's first single — the soulful, up- 
tempo "Put Your Records On" — is receiving play at a 
few adult R&B stations in the United States, the ma- 
jority of support is coming primarily from smooth 
jazz and triple-A outlets. A push at AC has started and 
adult top 40 will be added to the mix around street date 

"We consider it a strength that she doesn't fit into :i 
formal." Capitol Records VP of marketing Sharon Loii 
says. "We can get lo a few different audiences." 




But Bruce Warren, assistant CM for pro- 
B gramming at the influential noncommer- 
^fc cial WXPN Philadelphia, says. "It will 

be tough for her on the radio side of 
things." And that's from an early believer, 
^^^^ WXPN added the song because "it's got 
^^g^ a timeless feel and a great lyric," War- 
ren says. "The audience hasn't reacted 
VL't. But it's still early." 
I Capitol is asking retailers to stock Rae in the 
' pop/rock section rather than the R&B racks, but 
Aider says Virgin will cross-reference her in both 
areas in its bigger stores. Additionally, Starbucks 
will carry the title starting (une 20, 

A large part of Capitol's U.S. campaign relies 
on TV to provide maximum exposure around re- 
lease date. Rae will perform "Put Your Records On" 
|ii!ie 19 on "Good Morning America." Capitol will make 
thai appearance available as a free download on iTunes 
immediately. She'll appear [une 28 on "The Tonight Show 
With lay Leno." 

Tlie tastemaker hype that precedes the U.S. arrival of al- 
bums from U.K. alternative rock acts like Arctic Monkeys does 
not appear to translate for nonrock artists. "Her British suc- 
cess does not carry the same weight," WXPN's Warren 
^ays. "Rock is so heavy from a hipster perspective. And 
her musical lightness — while not a criticism — does- 
n't have the same kind of impact," 

The result is that Rae will have to devote face 
time here. Rae, who will appear at the NARM 

i convention in August, will start a U.S. tour 
in fuly. with additional legs planned for 
November/December and February, 
For Rae, her success has already 
eclipsed her expectations. "I'm happy lo 
k . do it on whatever scale with a massive 
l\ label.but it's not like I must besuccess- 
I ful in this territory or lhat territory," 
I she says. "To be an underground artist 
I in America would suit me fine. I don't 
I have these aspirations to be a star. I 
I just like writing music." 
I 



Additional reporting by Tom Ferpison 
in London. 
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.AIEST 



BY DEBORAH EVANS PRICE 



>>-'HIGH SCHOOL' 
TO HOLLYWOOD 

Vanessa Anne Hudgens, 
who plays Gabrielte 
Montez in Disney 
Channel's wildly 
successful "High School 
Musical," has signed with 
Disney-owned Hollywood 
Records. Hudgens' debut 
will come out Sept. 26. 

—Melinda Newman 

>>>DYLAN'S 'TIME' 

Bob Dylan will break a 
five-year hiatus from the 
studio later this summer 
with his 44th album. Due 
Aug. 29 on Columbia, 
"Modern Times" is the 
follow-up to 2001's "Love 
and Theft." That set 
debuted at No. 5, making 
it his best showing on The 
Billboard 200 since 1979's 
"Slow Train Coming." 

—Jonathan Cohen 

TIPPIN ON RUST 

Aaron Tippin has signed 
with indie label Rust 
Records Nashville, which 
recently partnered with 
RED Distribution. Earlier 
this year Tippin left Lyric 
Street Records, where he 
had recorded his last four 
albums. Prior to that, he 
recorded for RCA 
Records for most of the 
'90s. Rust's country roster 
also includes BlackHawk, 
new band Povertyneck 
Hillbillies and Shane 
Owens. —Phyllis Stark 

- RICHIE'S 'HOME' 

Lionel Richie teamed with 
a number of today's top 
hitmakers, including 
Jermaine Dupri, Raphael 
Saadiq, Dallas Austin, 
Sean Garrett and Chuckii 
Booker, for his Sept. 12 
Island Records release 
"Coming Home." Richie 
wrote or co-write nine of 
the album's tracks. First 
single "I Call It Love" was 
written and produced by 
Stargate and Taj. 

-Melinda Newman 

ROCKWALK FOR 
KRISTOFFERSON 

Kris Kristofferson will be 
inducted into Holly- 
wood's RockWalk on 
Sunset Boulevard July 6. 
His fellow "Highwayman" 
Waylon Jennings will be 
inducted posthumously 
the same day. Past 
inductees include Eric 
Clapton, Carlos Santana, 
Johnny Cash, Elvis 
Presley, Bonnie Raitt, 
Jerry Lee Lewis and Carl 
Perkins. The RockWalk 
honors artists from many 
different genres for their 
musical contributions. 

-Melinda Newman 



The Afters 
Cross Over 

Band With Christian Roots 
Works MTV, Pop Radio 



NASHVILLE— With a Gospel 
Music Award in hand for best 
new artist and prime exposure 
from such mainstream outlets 
as MTV. VHl and pop radio. 
Dallas-ba.sed the Afters arc tlie 
noct contenders for Switchfoot's 
crossover crown. 

Indeed, although the Sim- 
ple Records acfs roots are in 
Christian music, the majority 
of its exposure comes from the 
secular world. "Beautiful 
Love." from the band's label 
debut. "I Wish We All Could 
Win," is the theme song for 
MTV's "Sth & Ocean" and is in 
the new Lindsay Lohan film 
")ust My Luck." The song, cur- 
rently being worked by Colum- 
bia to top 40 and adult lop 40 
formats, was highlighted by 
American Eagle last fall in the 
apparel chain's back-to-school 
campaign. The clip was voted 
top video on mtvU's Dean's 
List, besting Coldplay. 

Another track, "Until the 
World," is the theme for ABC 
Family's "Beautiful People." 

Like many rock acts emerg- 
ing from the Christian market, 
the Afters often get asked if they 
are a Christian or mainstream 
rock band. "We are Christians, 
but we make music for every- 
body," says lead singer josh 
Havens, who thinks the hope- 



ful tone of their music is a draw- 
ing card. "It's interesting to me 
that music is one of the only pro- 
fessions that is categorized by 
faith. You don't look in the Yel- 
low Pages and Isee a listing fori 
a Christian doctor or a Christ- 
ian restaurant.' 

Havens launched the band 
seven years ago with guitarist 
Malt Fuqua. bassist Brad Wigg 
and drummer Marc Dodd 
while the foursome worked at 
a Texas Starbucks. 

They sold all 2,000 copies of 
a self-released EP in 2000. and 
returned to the studio to record 
the full-length "When the World 
Is Wonderful" under original 
name BHsse. The group became 
a local sensation, and when la- 
bels came courting, it signed 
with Simple, a new venture 
owned by MercyMe frontman 
Bart Millard and producer/ 
songwriter Pete Kipley. 

Simple is marketed and pro- 
moted to the Christian market 
through INO Records. Epic 
worked the band to the main- 
stream after "I Wish We All 
Could Win" came out in early 
2005. but the group switched to 
the Columbia roster when for- 
mer Epic president Steve Bar- 
nett became CEO of Columbia 
last December 

"We were with Epic last year. 



and they worked really hard at 
getting our music heard by the 
right people," Havens says. "We 
toured with MercyMe. and that 
was a huge, huge opportunity 
for us to go from not being a full- 
time touring band to touring 
with MercyMe. We're fortunate 
to have had other bands and 
people to have believed in us and 
kind of take us under their 
wing." The band also toured 
with ]eremy Camp. 

Millard has been a fan of the 
Afters ever since the newcom- 



ers opened a Texas date for Mer- 
cyMe several years ago. So 
when he and Kipley launched 
Simple, the Afters were their 
first signing. They have worked 
three singles to Christian radio. 
The album has sold 38.000. ac- 
cording to Nielsen SoundScan. 

INO president |eff Moseley 
credits the Afters' success to 
the music's accessibility and 
exposure. "When people hear 
the Afters, they immediately 
respond to the music." he says. 
" '8th & Ocean' has really pro- 



pelled them into the spotlight, 
We did 1 30,000 downloads in 
a six-week period on iTunes, 
and their MySpace site ex- 
ploded. When that happens, 
people take notice." 

Additionally, the Afters" Dodd 
feels mainstream gatekeepers 
have become more accepting of 
bands from the Christian mar- 
ket, especially when the songs 
do the talking. "We don't come 
out there with an agenda when 
we go onstage," he says. "We let 
the music speak for itself," •••• 



More Rock From Holy Rollers 



In the wake of the Afters' 
breakthrough, here's a look 
at some key contenders to 
follow their success. 

D*c«mb«Radlo. This West 
Virginia-based rock outfit 
might best be described as 
AC/DC meets Lynyrd 
Skynyrd meets Billy Graham. 
"Love Found Me (Love's Got 
a Hold)," the first single from 
the band's June 27 self-titled 




release on Slanted Records, 
is already garnering airplay 
at Christian rock and top 40 
formats. DecembeRadio is 
slated to play major Christ- 
ian festivals this summer, in- 
cluding Rock the Universe 
and Atlanta Rest. 

Hyper Static Union. This 

four-piece is the first signing 
to the new RKT Music im- 
print, a division of Michael W. 
Smith's Rocketown 
Records. The group was 
discovered by Third Day 
frontman Mac Powell 
who signed HSU to Third 
Day's Consuming Fire 
Productions, then placed 
it with RKT. HSU's debut 
album, "Lifegtver," was 




released May 9, and "Praying 
for Sunny Days" is gaining 
steam on Christian AC sta- 
tions. Look for the group on 
tour with Third Day. 



LMland. Fronted by 17-year- 
old Leeland Mooring, this 
quintet signed with Essen- 
tial after polishing its engag- 
ing pop/rock sound at its 
home church in Baytown. 
Texas. Mooring signed a deal 
with EMI Christian Music 
Publishing at 14. The first sin- 
gle, the title track of the 
band's Aug. 15 release, 
"Sound of Melodies," is al- 
ready earning fans at Chris- 
tian radio. i 

Jackson Waters. Draw- 
ing comparisons to 
MaroonS and Coldplay, 
the members of this 
five-piece met while at- 
tending John Brown 
University in Siloam I 



Springs, Ark., and devel- 
oped an enthusiastic re- 
gional following that led to 
their signing with Word Rec- 
ords. The label is featuring 
the group in its Freshman 
Class promotion and is pro- 
moting the band heavily to 
Christian youth groups 
through marketing com- 
pany Interl'inc. The band's 
debut disc, "Let It Fly." is set 
for release Aug. 29. 
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Larrieux's Indie Life 

Artist Finds Satisfaction After Leaving A Major 



Ihopdu 
2002. t 



t or every artist clamoring to sign a majoHabel deal, there's 
another clamoring to get off. 

Amel Larrieux, the vocal half of former Epic soul/hip- 
hop duo Groove Theory, found herself in the latter category. It was 
2002. two years after the release of her Epic solo debut, "Infinite 
Possibilities." The album reaped its share of critical acclaim but 
was largely overlooked commercially. 

"I had signed one of these uncommonly long deals," Larrieux 
recalls. "But we [husband/manager Lam) had a somewhat dif- 
ferent vision that needed to be fulfilled in a different surround- 
ing. And the major-label surrounding just wasn't working for 
us anymore." 

Then came bliss in the form of founding Los Angeles-based in- 
dependent label Bliss Life Records. The venture is headed by Laru 
and fianded by the Larrieuxes and some silent partners. 

But while going independent isn't an easy proposition, it has 
been "much more fruitful and the best decision we've ever made," 
the singer/songwriter says. 

Their labor began bearing fruit in 2004 with " Bravebird/ To fur- 
ther build on her loyal fan base and the airplay generated by that 
album's lead single "For Real," Bliss Life released Larrieux's sec- 
ond solo set, "Morning," in April. 

Thanks in part to pace-setting single "Weary," the album reached 
No. 8 on Billboard's Top R&B/Hip-Hop Albums chart, debuted at 
No. 74 on The Billboard 200 and climbed to No. 5 on Top Indepen- 



dent Albums. Produced and written with her husband, the album 
is signature Larrieux. Not content to stay in one zone, she shakes 
up her melange of R&B. soul, hip-hop and jazz with some folk and 
music from the Middle East, West Africa and India. 

While the music part comes easily, it's the business side that is 
understandably challenging. Especially when it comes to secur- 
ing good distribution. 

"Distribution was a little difficult," Laru says. "Distributors are 
happy to hear if you have some type of money yourself. It took us 
three or four meetings to find the one we wanted." 

Settling on the Alternative Distribution Alliance. Laru says 
there are other acts that Bliss Life plans to develop during the 
next five years. 

"The thing about being independent is having an understand- 
ing of the industry," Laru adds. "You've got to wear as many hats 
as you can. There's production, recording, promotion, public- 
ity. Web site design. Amel's recent success is cool, but at the end 
of the day. it's about how to keep the same customers and grow 
from there." 

As for going back to the major-label world, Larrieux stresses she 
doesn't ever say never but it would have to be a partnership. 

"I could never regress," she says. "I never had the sense of being 
a marquee name when I was on a major label. I know that seems 
small but it's a big deal for me. And I can't relinquish the freedom 
I've tasted. This is a better place to be for an artist like me." 




OF NOTE: Producer Troy Taylor and his Songbook Entertain- 
ment label are now part of Music World Productions, a division of 
Music World Entertainment. Taylor's credentials include Song- 
book/Atlantic newcomer Trey Songz. Maurice |oshua. the Bama 
Boyz, Solange Knowles, Erron Williams, D) Static and Grizz round 
out Music World Productions' roster. 



^ ■! LEILA COBO lcobo@billboard.com 



Latin Kk>tas 



Ferro Faux Pas Trips Up Promotion Plans 



I think the real issue was the 
mustache. 

When Italian star Tlzlano 
Ferro was Interviewed on Ital- 
ian TV program "Che Tempo 
Che Fa" recently, he joked 
about, among other things, 
Mexican women. 

"[it's] Impossible to say 
they're the most beautiful In 
the world," Ferro said, over 
the objections of interviewer 
Fabio Fazio. 

And then, the coup de 
grace: "With all due respect, 
they have mustaches." 

Uh-oh. 

By the next day. the news 
traveled around the globe 
and Ferro's comment be- 
came fodder for seemingly 
every media outlet in the of- 
fended country. Ferro apolo- 
gized. Profusely. 

But Mexkx) was not mollified. 
By the following week, the 
country's National Assn. of Ac- 
tors (ANDA), the organization 
that authorizes work visas for 
foreign artists, said ft was deny- 



Ing Ferro's work permit pend- 
ing a formal apology before a 
group of Mexican women. 

This means that Ferro can- 
not promote his new album, 
out the end of June, in Mexico— 
his biggest market outside 
Italy— until ANDA says so. 

The reaction underscores 
the nuances of being an Inter- 
national star and the very real 
economic repercussions that 
can conr>e from what could ap- 
pear to be an Innocuous com- 
ment uttered thousands of 
miles away. 

Further, it highlights the sub- 
tle cultural differences that exist 
between markets and cultures, 
and the fact that artists have to 
t>e able to recognize them. 

When the Dixie Chicles ut- 
tered their famous anti-Bush 
remarlts In 2003, for example, 
many fans said they were most 
bothered by the fact that the 
comments were made while 
the group was on foreign soil 
in England. 

In the Ferro case, he also 



cracited wise about security in 
Colombia, comments that gar- 
nered only negligible criticism. 
After all, security in Colombia is 
a problem. 

Colombians were far more 
offended several years ago 
when Spanish duo Azucar 



Moreno performed at the na- 
tional beauty pageant— the 
equivalent of the Super Bowl 
—and said: "Good evening, 
Bolivia!" The duo hasn't re- 
turned on promotion to 
Colombia since. 

Ferro also made the mis- 




talte of taking Issue with Mex- 
ican women. "Our women, 
mothers, the Virgin," a Mexi- 
can friend told me, "those 
subjects are taboo when it 
comes to jokes." 

The issue was compounded 
by the fact that Mexko had em- 
braced Ferro and Ferro had 
embraced Mexico. He lived in 
Puebia for a long time and 
speaks Spanish fluently. He has 
a big enough fan base there 
that his last album, 2003's'l'n," 
sold nearly 300,000 copies in 
Mexico alone. That feat cata- 
pulted him to success through- 
out l^tin America and the U.S. 
l-atin world. 

His comnr>ents, even uttered 
in jest, crossed a line, says Ser- 
gio Reynoso, ANDA director of 
labor relations. 

"He can't say something like 
that lightty," Reynoso says. "The 
only thing we demand Is that 
artists treat their audience and 
their profession with respect." 

Reyrvoso says he spoke with 
Ferro, who sounded genuinely 



contrite and Issued written and 
videotaped apologies. 

Now, Reynoso says, Ferro's 
lat>el in Mexico. EMI Latin, will 
gather a committee of women 
representing several artistic 
and academic fields who will 
meet with Ferro when he 
comes to Mexico in July— on 
a tourist visa. That group 
will decide the fate of his 
work permit. 

While the fiasco may cost 
Ferro initial sales of his new 
album, "Nadle Est^ Sok)," there 
may be some final benefits to 
this whole af^ir. 

For one, Ferro is now a 
tiousehold name In Mexico. 
And second, the apology 
process Is bound to get him 
sympathy votes. 

"We have to reverse the sit- 
uation," says Camilo Lara, 
managing director of EMI 
Mexico. "In the end, if he has 
good songs, his career can 
continue. He Is an artist of 
multiple dimensions, and he 
will last a long time." •••• 
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McCoury Takes Fans To 'The Promised Land' 



Bluegrass Legend Records His First Gospel Album 



After performing bluegrass 
music for more than 40 years, 
collecting numerous accolades 
including the International 
Bluegrass Music Assn.'s enter- 
tainer of the year award nine 
times, and winning a Grammy 
Award earlier this year, you'd 
think Del McCoury would have 
checked off everything on his 
professional to-do list However, 
there's at least one thing left: a 
gospel album. So the June 13 re- 
lease of "The Promised Land- 
was a dream fulfilled for the 67- 
year-old entertainer. 

Tm Baptist, and the first time 
I ever sung and played music 
was in church when I was iust a 
kid." says McCoury. who went 
on to join Bill Monroe's band in 
1963. He later went solo, record- 
ing such acclaimed albums as 
1972*s "High on a Mountain." 
But it was in the '90s that the Del 
McCoury Band hit its stride on 
such landmark albums as 1992's 
"Blue Side of Town." 1993*s 
"Deeper Shade of Blue" and 
1996"s "Cold Hard Facts." 



After stints on other labels — 
most recently Ricky Skaggs* Sk- 
aggs Family Records — the 
bluegra.ss legend now has his 
own label. McCoury Music, 
which is distributed by Sugar Hill 
Records and Welk Distribution. 

McCoury has high hopes for 
the new project. "There's so 
many people who come up to 
our merchandise table and ask 
for a gospel record." says Mc- 
Coury. whose band features sons 
Rob (banjo) and Ronnie (man- 
dolin) as well as Jason Carter 
(fiddle) and Alan Baitiam (bass). 
"We always do a gospel song on 
the record and an instrumental, 
but we've never had a whole 
gospel record. I'm sure this will 
sell good on the road." 

Although many gospel collec- 
tions tend to cover the same oft- 
recorded hymns, "The Promised 
Land" serves up some of the late 
Albert E. Brumley's lesser- 
known gems such as "Led by the 
Master's Hand" and "It's Really 
Surprising (What the Lord Can 
Do)." The 14-song disc also in- 



cludes new tunes by such 
Nashville writers as Billy and 
Terry Smith. Shawn Camp, Ron- 
nie Bowman and Jerry SaUey. 

McCoury and Salley co-wrote 
"Ain't Nothing Going to Come 
Up Today That Me and the Lord 
Can't Handle." taking the title 



% ! 



from a sign they saw backstage 
at the Grand Ole Opry on Roy 
AcufTs door. "Jerry said. 'Hey, I 
want to write a song around 
that.' So I helped him, but did- 
n't help him too much." Mc- 
Coury recalls with a laugh. " He'd 
come up here to the house and 



I'd been in the studio all day. We 
couldn't get nothing done. So in 
the next day or two he wrote a 
verse and called me and sung it 
to me and I said. 'Man, now I've 
got to do a verse.' So I wrote the 
last verse and sung it to him over 
the phone and that's the way it 




DEL McCOURY BAND 



came about." 

The remainder of 2006 wiH be 
busy for McCoury. In addition to 
performing this summer at blue- 
grass festivals, the Del McCoury 
Band is slated to play New York's 
Carnegie Hall. The group goes 
to Ireland in the fall. Also on the 
agenda is filming a live DVD. 

BIG SCREEN VEGGIES: 

Look for the second VeggieTales 
movie to hit theaters in 2008. 
Created by Big Idea. "The Pi- 
rates Who Don't Do Anything: 
A VeggieTales Movie" will be 
distributed by Universal Pic- 
tures. The film is being directed 
by Mike Nawrocki (also the 
voice of Larry the Cucumber) 
and is based on a script by Phil 
Vischer { Bob the Tomato) who 
is serving as executive producer 
through his production com- 
pany. Jellyfish Labs. Big Idea's 
David Pitts will produce. The 
first Veggie film, "Jonah; A Veg- 
gieTales Movie." hit theaters in 
2002 and grossed more than 
$25 million theatrically. •••• 
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Reba's Husband Back In The Management Game 



Eight years after Narvel Blacfcstock shuttered the management division 
of his company to focus solely on the career of his wife, Reba McEn- 
tlre, he is reopening Starstruck Management Group in Nashville. The 
CEO will be Joirted by his son, Brandon Blackstock. who leaves his po- 
sition as tour manager for Rascal Flatts. 

The company's first client, other than McEnttre, is Warner Bros, artist 
Blake Shetton, who previously was managed by John Dorrls at the Hall- 
mark Direction Co. 

Starstruck had operated on Music Row from 1987 until 1998. Its clients in 
the initial go-rouf>d included Billy Dean, Unda Davis and Aaron Tlppin. 

ON THE ROW: Musk: vkieoAV commercial director George Flanigen has 
been elected (xesklent of the Nashville chapter of the Recording Acad- 
emy. He is co-owr>er of Deaton Flanigen Productions In Nashville. 
Flanigen succeeds Doug Howard, senkx \^ of Lyric Street Records 
and VP/GM of Disney Music Publishing's Nashville office, who 
just completed his two-year term . . . Producer Scott Hendricks 
^^^^ Is the new VP of the chapter and Barry Landls is secretary. 
^^^^^^ Landls Is president of his own entertainment consulting firm 
^^I^^P and previously was president of Word Records. 

MUSIC NEWS: Neal McCoy's 903 Music label has 
partnered with Groovepix Entertainment to release 
^ a concert DVD, appropriately titled "Neal McCoy 
LIVE!," July 18. It features the artist performing 
12 songs at last year's Hofag Country Music Fes- 
tival in Rhinelander, Wis. Bonus features in- 
clude t>ehind-the-scenes footage and an inter- 
view with McCoy's friends Gen. Tommy 
Franks and actor Rob Schneider. 




It will detxjt as a cable TV special on GAC July 1, wfth two additional airings sched- 
uled before the in-store date. Navarre is har»dling distribution. 

In other news, Jimmy Wayne is set to go into the studio with producer Mark 
Bright (Rascal Flatts, CarrI* Undarwood) to record tils debut album for Big Ma- 
chine Records. The first single is due later this summer. 

Wayne previously recorded a self-titled album for the now-defunct Dream- 
Works Records Nashville label. It peaked at No. 7 on Billboard's Top Country Al- 
bums chart In 2003. 

Brooks A Dunn will host the Country Music Assn. Awards for the third consecu- 
tive time this fall. This year's show, which is the program's 40th anniversary, has 
been scheduled for Nov. 6 at the Gaytord Entertainment Center in Nashville. It will 
air live on ABC. 

SIGNINGS: In news that exclusively broke In this column three issues ago, fonner 
Mercury hitmaker Terrl Clark has stgried with Sony BMG Nashville. She has now been 
assigned to the BNA Records imprint. Her first album for ttie label is due next year. 

Singer/songwriter Crystal Shawanda has signed a recording contract with Sony 
BMG Nashville ar>d has been assigned to the Arista Nashville roster. She will begin 
tracking her debut album for the label with producer Scott Hendricks this month. 

Georgia-based label American Roots Records has signed Neishville vocal group 
TelluRlde to a multi-album contract. The group's first album is due in late spring 
2007. Ryko Distribution handles American Roots. 

Songwriter Neal Coty has re-signed with Roger Murrah Songs and Los Angeles- 
bcised Bicycle Music. The deal is the first co-venture between the companies. Coty, 
a former Mercury Records artist, has had his songs cut by Blake Shelton, Craig Mor- 
gan and Hark Chesnutt. 

Giantslayer Publishing has signed songwriter Jamie Teachenor. Giantslayer, 
whose roster also includes Rory Feek, Tim Johnson and BNA Records artist Blaine 
Larsen, Is a co-venture with Dimensional Music Publishing. Teachenor Is the co- 
writer (with Feek) of Larsen's 2005 hit "How Do You Get That Lonely." 




Don't miss notable speakers Rob Moore (Paramount Pictures) and 
Bernie Brillstein (Brillstein/Grey Entertainment, Inc.) 
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»>BELA 

Classic rock meets Indte rock on "Hole and Cor- 
ner," the debut from Baldvin RIngsted's Glas- 
gow, Scotland-based band, Bela. The 30-year- 
old bandleader cites Steely Dan and Belle and 
Sebastian as primary influences, and the album 
pairs his sensitive vocals with an elegantly 
mournful slide guitar. At times, his voice evokes 
John Mayer, while the sunny, spare guitar work 




YOUR GUIDE TO UNSIGNED BANDS 



on such songs as "Stones" is more reminiscent 
of Nick Drake. The album was released June 19 
In the United Kingdom through indie Say Dirty 
Records and was produced with Marcus MacKay 
(Snow Patrol). Ringsted, a native Icelander who 
recently relocated to Scotland, says the label 
contacted him after receiving the one denx) he'd 
sent out. His album Is not available in America, 
but a few East Coasters nviy have heard his song 
"Jeronw" in a commercial for Major League Base- 
ball's Washington Nationals. 

Contact: Baldvin Ringsted, bringsted 
^gmail.com —Katie Hasty 

>>>MICHAEL MAZOCHI 

Originally from upstate New York, Michael Ma- 
zochi moved to Los Angeles a year ago, and 
scored a gig at the Roxy on the Sunset Strip soon 
after. "It's pretty cool that the folks there found 
nrverit in the music so much that they were will- 
ing to take such a chance," the 23-year-old Ma- 
zochi says. But lest he think life out West would 
be easy, reality soon set in. "Of course, we did- 
n't sell it out," Mazochi says, gushing about play- 
ing the same stage as his idols, including Bruce 
Springsteen. Mazochi's alt-country certainly 
owes a debt to early Springsteen. His tales of 
small-town America are told In a mix of bluesy 
rave-ups and heartfelt ballads, and he's already 
self-released two albums, the latest being "Cal- 
ifornia Bound." Sample them at myspace.com/ 
michaelmazochi and hear an artist who likely 
won't be playing empty rooms for long. 
Contact: Michael Mazochi, 818-446-0704 

—Katie Hasty 
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2006 Entertainment 
Industry Conference 

July 25, 2006 - Beverly Hills 

Entertainment industry business managers, attorneys, CPAs and 
CFOs can learn about the following... 



• The Ever Changing Face ot 
the Industry 

■ Domestic Tax Update 

■ Film Incentives 

• International Tax 



• Current Trends and Challenges 
in Concert touring 

• Executive Compensation 

• The Life Cycle of an Artist 



CALIFORNIA CPA 

^EDUCATtON 
>/ FOUNDATION 



40: 



For more information, call (800) 922-5272 or visit www.educationfoundation.org 



CONGRATULATIONS 

TO 

KENNETH GAMBLEi^ 
LEON HUFF» 

AND 

PHILADELPHIA 

INTERNATIONAL 
RECORDS 

FOR 35 YEARS OF 

''THE SOUND 
OF PHILAaELFHIA** 

Thanks for th« message 
in your musiCi^ 
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Sacred Music Meets In Morocco 



It's hard to imagine a better 
place to discuss cross-culturat 
currents than at the annual Fez 
Festival of World Sacred Music 
Early each summer, musicians 
and fans from across the globe 
convene in the ancient city of 
Fez, Morocco, to enjoy perform- 
ances and conversation In visu- 
ally spectacular venues that 
range from the intimate, flower- 
filled courtyard of a 19th- 
century palace, to a looming 
gateway that leads into the 
king's palace, to a site of haunt- 
ing Roman ruins called Volubjits. 

It Is here in Fez that we meet 
up with Jordi Savall. One of the 
nx>st notabie forces in the earty 
music movement, the conduc- 
tor/viol player has frequently 
performed at Fez in the 12 years 
since the festival began. 

"The spirit of this festival is 
special for everybody," Savall 
says. "It is here in Fez that Mus- 
lims. Christians and Jews lived 
together peacefully during me- 
dieval times, and It fs up to us 
to continue that dialogue." 

It's particularly apt for Savall 



to corKentrate on these ideas 
at the moment His newest re- 
lease, "Orient-Occident 1200- 
1700," to be released Sept 12 
on his own label, Alia Vox, is 
centered on cross-culturat ex- 
change. In a program that 
ranges from medieval Italian 
music to pieces from Morocco, 
Israel, Iran, Afghanistan, Turkey, 
Sarajevo, Spain and Algeria, 
Savall and his musicians ex- 
plore the historical bridges 
among an array of seemingly 
disparate musical traditions. 

"When I am here In Fez and 
working with musicians from 
all these different back- 
grounds, I do research— not in 
the sense of going to libraries," 
the Barcelona-born artist ex- 
plains, "but in experimenting 
together and trying to under- 
stand what we have in com- 
mon. For instance, the Moroc- 
can musicians with whom we 
work have preserved part of 
our own Andalusian tradition. 
Much of what they do inspires 
how we approach our playing, 
in terms of sound, technical or- 



namentation, rhythmical solu- 
tions, improvising and ques- 
tions of phrasing." 

Savall says that these kinds 
of artistic diak>gues are crucially 
relevant today. "We very con- 
sciously work to create bridges 
between these cultures, to un- 
derstand each other artd to start 
a real dialogue. Of course, nr^- 
ing such music is a social state- 
ment—when audierKes see that 
we can be so happy sjngir>g and 
playing together, maybe they 
will question why do we then 
make war? Why do we have to 
be so extremely aggressive to- 
wards each other?" 

ASCAP'S ADVENTURE: 

During the recent American 
Symphony Orchestra League 
conference held In Los Ange- 
les, ASCAP presented its Ad- 
venturous Programming awards 
to orchestras whose program- 
ming highlights music com- 
posed during the last 25 years. 
Among the winners: the Boston 
Modem Orchestra Project for 
its commitnr>ent to new music 



from American composers; the 
St. Louis Symphony for inno- 
vative programming; and the 
Minnesota Orchestra for edu- 
cational programming. 

Prize wir>r>ers for contmipo- 
rarymusk: prograrTvnlnganx>r>g 
the country's largest orches- 
tras Included first place to the 
Los Angeles Ptillharmonic sec- 
ond to the Atlanta Symphony 
Orchestra and third to the 
Seattle Symphony. Notably, alt 
three have scored critical suc- 
cesses for recent recordings of 
new nujsic, IrKluding the LAP'S 
"DG CorKerts" series being re- 
leased on digital services like 
iTunes (featuring works by 
Louis Andriessen, Arvo Part 
and Steve Reich); the ASO's 
new recording of Osvaldo Goti- 
jov's opera "Ainadamar," also 
for Deutsche Grammophon; 
and the Seattle Symphony's 
recordings of music by Bruce 
Adolphe and Hugo Welsgall 
on Naxos. 
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Spread The 'LDN' Love, Please 



Is it possible that our favorite song of the summer won't even come 
out stateside in 2006? 

"LDN." a bubbly, infectious, feel-good slice of pop heaven by 
Lily Alien first found acclaim in her native United Kingdom where 
it was released as a limited-edition vinyl single. Although the track 
is full of Brit-speak, the ska-flavored, jangly melody more than 
makes up for phrases lost in translation. 

We first heard "LDN" on modern rock station KDLE/KDLD 
(Indie 103.1) Los Angeles' specialty import show, "Passport Ap- 
proved," but it's also available, of course, on Allen's MySpace page. 
Never before have the lyrics "crack whore" and the tale of a robbery 
been set to such chipper tones. Allen's Regal /Parlophone debut, 
"Alright. Still," comes out July 17 in England. 

Capitol is eager to release the 21-year-old's album in the United 
States, but, as is always the case with international acts, schedul- 
ing depends upon when Allen can spend time here to give it a 
proper send-off. Chances are, sources say, that "LDN" may indeed 
be the song of the summer in the States — summer 2007, that is. 

NO WAIT: While we have to wait for Lily Allen's arrival, there's 
an album in stores right now that we believe will be the sleeper of 
the yean Alexi Murdoch's "Time Without Consequence." 

Murdoch's album, released June 6. hit No. 31 on iTunes' albums 
chart, ahead of Bruce Springsteen, and No. 53 on Amazon's list. 
Not bad for an album on the artist's own imprint Zero Summer. 

Scot Murdoch gets compared to Nick Drake just enough to be 
tedious, but Murdoch, who has lived in Los Angeles for years, 
makes it clear that he is following no one. The self-produced set is 
dark and spare in all the right places, yet gentle and vulnerable 



enough to let light in. Hts nuanced guitar playing charms through- 
out, then takes on a psychedlic life of its own on tracks like "Home." 
T^c album is Murdoch's follow-up to his "Four Songs" EP that 

came out in November 2002. That set became a bit of a miniphe- 
nomenon by selling approximately 50,000 copies, many through 
CD Baby — and is the online retailer's top-selling title. The EP track 
"Orange Sky." which was rerecorded for the new album, was the 
most-played song on influential noncommercial station WXPN 
Philadelphia in 2004, and was licensed to "Garden State" and "The 
O.C.." as well as used in a Honda commercial. 

Small wonder that although Murdoch was courted by a number 
of labels, he decided to self-release. Zero Summer is distributed 
through Razor & Tie. And since he owns his masters and publish* 
ing, he can move quickly and unencumbered on licensing oppor- 
tunities, many of which are being explored for this project. "We 
get asked for things all the time." his manager Gary Gersh says. 

But the primary driver will be winning fans one by one. "Here's 
a guy who's sold 50,000 CDs out of his bedroom, so our job is to let 
those [ fans] know it's out and go out there and build an old-fash* 
ioned careen sell tickets and T-shirts market by market." Gersh says. 

To that end, Murdoch, who is booked by Creative Artists Agency, 
started a 34-city tour June 9 in partnership with the Coalition of In- 
dependent Music Stores. Up to 28 of the shows will take place at 
independent retail outlets instead of local clubs. The tour focuses 
on markets where Murdoch has already built a following, such as 
Philadelphia, Seattle, Boston, New York. Los Angeles and Austin. 

"We're superserving those markets," Gersh says. "We want to 
get him to where he can do a few thousand people in every mar- 
ket live. And if we do that, the record [sales] will follow." •••• 
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Shaking Loose In Ireland 

Finally, A Dublin Soul Band That Is No Fiction 



At the Los Angeles Chapter Recording Acad- 
emy Honors gala June 8, a group of grammar 
school kids in grown-up-style tuxedos excit- 
edly run around the Grand Ballroom at the Hol- 
lywood and Highland complex. When asked if 
they want to be musicians when they grow up, 
they yelp a collective "Yes!" And why are they 
at this event? "Snoop!" 

The kids are surprise guests for honoree 
Snoop Dogg— he's their football coach. 

The evening also honored four-time Grammy 
Award winner Lalo Schifrin (the famed com- 
poser of the "Mission: Impossible" theme), and 
MySpace.com co-founders Tom Anderson and 
Chris De Wolfe. Schifrin, 73, while accepting his 
award, gave a big shout-out to the famous rap- 
per. "Me and Snoop on the same stage! Snoop!" 
Snoop stood up, clapped and said, "That's what 
I'm talking about! That's what it's about!" 



There hasn't been a success- 
ful Irish soul outfit since the 
Commitments. And they 
were fictional. 

That has changed with the 
arrival of Dublin-based white 
soul/urban funk outfit Repub- 
lic of Loose. 

Rather than hawking classic 
Atlantic/Stax covers like the 
Commitments in Alan Parker's 
1 991 movie of the same name. 
Republic of Loose offers self- 
penned fare, closer in style to 
Sly Stone or Prince. 

Domestic hit singles "Come- 
back Girl" and "You Know It" 
plus a reputation for great live 
shows helped push sophomore 
set "Aaagh!" (Loaded Dice 
Records/RMG) to No. 2 on the 
I RM A album chart in the week 
following its April 7 release. 

The act issued its debut. 
"This Is the Tomb of the 
juice." on U.K. indie Big Cat 
in 20O4, but lead vocalist Mick 
Pyro says "Aaagh!" better re- 
flects the spirit and energy of 
the band's live performances. 
"It's punchier and more ag- 
gressive than the last album," 
he says. 

The band's widest U.K. ex- 
posure to date came through 
supporting Alabama 3 on its 
October 2005 tour. Republic of 
Loose also played a handful of 
U.S shows in March. 

"We went over to New York 
two years ago and got a good 
reaction," Pyro recalls, "but 
this time it was even better. 
They just seemed to get off 
on it." 

Republic of Loose is now 
touring Ireland and man- 
ager/booking agent Dermot 



Doran says U.S. shows will 
follow later this year. 
"Aaagh!" is only available in 
Ireland or at republicof- 
loose.com, but Doran is seek- 
ing overseas deals. Publishing 
is copyright control. 

— Nick Keliy and Tom Ferguson 

SCHLAGER TIME: Flem 
ish schlager singer Laura 
Lynn's sophomore set "Voor 
|ou" (ARS/EMI) has headed 
the Ultratop 100 albums 
charts in Flanders since its 
May 4 release. 

The 29-year-old relea.sed 
her debut, "Dromen" (ARS/ 
EMI), in luly 2005. and ARS 
says it has shipped more than 
90.000 units domestically. 
That success is widely cred- 
ited with increasing local 
interest in the middle-of-the- 
road schlager genre, long pop- 
ular in Germany and the 
Netherlands. 

"Voor Jou" passed the plat- 
inum mark (30,000 units) in 
its first week. ARS Produc- 
tions managing director 
Patrick Busschots says- 

It features 12 songs sung 
in Flemish, seven of them 
written by BMC Publishing 
writers Phil Sterman and 
Lov' Cook. 

"Whereas Laura's first sin- 
gle and most of 'Dromen' 
were ballads. 'Voor |ou' is 
more like a party album." 
Busschots says. Switching to 
upbeat material was based on 
audience reaction. 

"The live aspect is very im- 
portant because schlager 
gets virtually no airplay [in 
Flanders],' Busschots says. 



"But why bother breaking 
the playlists if sales are 
booming anyway?" 

Busschots says the new 
album has also been released 
in the Netherlands and a 
South African release 
through EMI is planned. 

— More Maes 

SICILIAN SPECIAL: 

Italy's FIMI charts have been 
dominated by international 
acts in recent weeks, but Car- 
men Consoli's seventh 
album "Eva Contro Eva" 
(Universal Music Italy) has 
gone some way to redre.ssing 
the imbalance. 

The 10-track set entered at 
No. 3 following its May 12 
Pan-European release, andi 
Universal says it has already 
shipped platinum (80.000 
units). Marco Zischka, head| 
of Universal Italy's domestic 
division, says he is "reason- 
ably confident" sales will 
reach the 200.000 mark. 

Sicily-born Consoli made 
her recording debut with 
"Due Parole" (Cyclopes/Poly- 
dor) in 1996. This time 
around. Zischka says the 
singer/songwriter was given 
"complete artistic freedom. 
She spent a lot of lime look- 
ing for the right acoustic and 
ethnic sounds, and the result 
is a series of beautiful — and 
very Italian — songs about 
women's lives." 

Consoli is published by 
Universal Music Publishing 
and her own company Nar- 
ciso. Live bookings aru 
through Italy's On the Road. 

— Mark Wordcn 
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DOGG. left, 
and LALO 
SCHIFRIN , 




out] what I'm going to us« on my record. 

Q: How do you find time to make music given 
all the movies you're working on? 
A: Music is my first love. That's my nature. It's 
like riding a bike for me. There is nothing I'd rather 
do than get in the studio and get some sort of 
musical thing done— a verse here, a hook here. I 
have to make music every day. 

Q: How have you evolved over the past 10 

years as a musician? 

A: Musically, now I'm more coming from the 
heart. Back then, when I started, I was more 
coming from the mind. Now it's a little bit more 
in-depth, there's a little bit more going on with 
myself as far as the role I play now, the wisdom 
that I have, the direction that I take and the di- 
rection that I give. You can hear that In Vne music 
I'm making. 

Q: Are you taking a role-model position? 
A: I'm a real model. 

Q: What other projects are you working on? 
A: I'm working on the Dogg Pound album "Call 
Iz Active," and I'm working on my animated 
movie "Blue Carpet Treatment." I'm also doing 
a movie called "A Woman's Touch." It's a touch- 
ing movie directed at the women of America be- 
cause I feel like the women need something from 
me, and I'm going to give them something. I'm 
going to give them what they really want and 
what they need. 



Q: What does this honor mean 
to you? 

A: I'm getting respect on many 
different levels now, not just street 
level, but everybody in music in 
general, I guess. It feels the t>est 
when the people that you do it 
with, that you compete with, appre- 
ciate you and respect you enough to 
put you in a category like this. That's 
a good thing. I'm happy to still be doing 
It, and people still appreciate me for it. 

Q: How are the recording ses- 
sions for your new album, "Blue 
Carpet Treatment," going? 
A: It's coming together so good. I've 
been working on it for nine months. I've 
been working with Pharrell, Timbaland, 
will. i. am, Stevie Wonder, James Ingram, 
Warren G, R. Kelly, Ne-Yo, Akon, Jermaine 
Dupri, Janet Jackson, on and on. I have so 
much good material, It's about [figuring 
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NELLY FURTADO 
Loose 

Producers: various 
Geffen/Mosley Music 
Group 

Release Date: June 20 
Nelly Furtado suffered 
the dreaded 
sophomore slump with the underwhelming 
sales of 20O3's ■"Folklore. " despite the 
album's ingenuity. On her third set. "Loose," 
the eclectic singer offers a more varied mix 
of pop, hip-hop and Latin, showcasing not 
only her own dexterity but that of chief 
producer Timbaland as well. While "No Hay 
Igual" and "Te Busque" featuring Juanes 
tap into Furtado's Portuguese roots, cuts 
like "Afraid" featuring Attitude preserve her 
folksy charm. The techno-pop appeal of 
the Timbaland-assisted lead single 
"Promiscuous" has granted the song 
steady airplay and a spotlight in a Verizon 
commercial, while tracks like "Showtime" 
and "Wait for You" let Furtado's warm 
vocals prevail over less-adorned 
production. Elsewhere, she extorts Gwen 
Stefani's '80s vibe and schoolgirl chants 
("Maneater." "Do It"), making "Loose" a 
welcome exercise in versatility,— CW 

KEANE 

Under the Iron Sea 

Producers: Andy 
Green. Keane 
Interscope 

Release Date: June 20 
For all the lavish praise 
that guitarless U.K. trio 
Keane garnered for its ultra-poppy debut, 
"Hopes and Fears." a subsequent backlash 
reproached the very elements that made the 
band a star; too easy a flow with its 
graciously accessible melodies. Keane does 




take more chances on "Under the Iron Sea." 
with first single "Is It Any Wonder?" churning 
keyboards into a blackwater tsunami that at 
least sounds like electric guitars. Elsewhere, 
Tom Chaplin's touchy-feely vocals contrast 
between a-ha and Sting, maintaining an 
aural air of placidity, even as keyboards give 
tempo to lyrics that reflect discontent and 
searching. Closer "The Frog Prince" (with its 
autobiographically torn theme of "feed your 
people or lose your throne") is exceptional, 
as are the pounding "Atlantic" and 
downright bubbly "Crystal Ball." An album to 
return to again and again, whose depth 
grows with every spin.— cr 

JOAN SEBASTIAN 
Mis Alii del Sol 

Producer: Joan 
Sebastian 
Musart/Balboa 
Release Date: June J3 
One of Joan 
Sebastian's virtues is 
his capacity to convince in many regional 
Mexican genres. Here he returns to banda. 
which he romanticizes by virtue of his 
excellent songs. On "Sol," the traditional 
brassy banda sound takes a tropical turn, 
while "La Medicina" is a more traditional 
huapango. Sebastian stretches banda's 
boundaries on "En La Banca." where the 
trombones interact with piano and strings 
for a sound that straddles two completely 
different genres. Despite the 
experimentation, "Mas Alia del Sol" is very 
decidedly a banda album designed for a 
specific audience. Those who prefer 
Sebastian in a different genre will enjoy 
bonus track "Eso y Mas," where he sings 
simply with his guitar, highlighting the voice 
and melodic flair that make him one of Latin 
music's most gifted singer/songwriters.— iC 





BEYONCf FEATURING 
JAY-Z Deja Vu (4:02) 
Producers: Rodney 
Jerkins. Beyonc4 
Writers: B. Knowfes. 
S. Carter, R. Jerkins. 
K. Price. Makeba, 
D. Thomas 

Publishers; various 
Columbia 

Wonder if anyone will play the new Beyonce? 
Psyche! It's a safe bet that "Deja Vu," which 
was leaked online and then digitally zapped 
to radio June 13, is destined to be a summer 
2006 mainstay. Radiating with enough heat 
(and hype) to make July seem chilly by 
comparison, the hip-hop chugger is readily 
identifiable as pop/R&B's reigning songstress, 
with a notably loose vocal, fluffed harmonies, 
a novel horn section and a chorus that adheres 
to the memory bank in a shake. Downside: 
Jay-2's superfluous rap. But no matter. This is 
an event record destined to garner Beyonce's 
upcoming sophomore set "B'Day" a monster 
opening. And our guess: This is just a warm-up, 
with the biggest, best singles yet to come.— C7" 
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DIXIE CHICKS Voice 
Inside My Head (4:16) 

Producer: Rick Rubin 
Writers: E Robison. 
M. Maguire. N. Maines. 
L. Perry. D. Wilson 
Publishers: various 
Columbia 

With the publicity conundrum surrounding 
previous single "Not Ready to Make Nice" 
now an established part of folklore, the 
Dixie Chicks appear ready to get back to 
business at country radio. The rootsy "Voice 
Inside My Head" is a fine reminder of why 
the trio stormed the format a decade ago: 
It's mournful, instrumentally acute, 
masterfully melodic and oozes pure 
country— not to mention Natalie Maines' 
firestorm of a vocal, breathtaking, as always, 
in its depth and feeling. Of course, the 
questions remain: Will country remove its 
head from its behind and get on with 
showcasing the best music in the offing? 
And if it does, will listeners put down their 
flags and allow themselves to be enter- 
tained? Sadly, an impossible call.— Cf 
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DONELL JONES(I) 
Journey of a Gemini 

Producers: various 
LaFace 

Release Date: June 20 

□ Musically, Donell Jones 
is that humble, stand- 
up guy who's always 
overshadowed by the 
superstar bad boys (Usher, 
R. Kelly). His fourth album, 
"Journey of a Gemini." 
continues down that 
familiar path with soulful 
cuts that favor tasteful 
insight over tacky truisms. 
For Jones, it's all about 
getting things right, 
particularly in love 
( "Special Girl." "My 
Apology"), though he 
strays from relationship 
issues in "Cry," a poignant 
commentary about the sad 
state of American ghettos. 
As with his first two singles. 
"Better Start Talking" 
featuring Jermaine Dupri 
and "I'm Gonna Be." his 
wavering tenor conveys the 
precise amount of urgency. 
Even the clich^d tracks 
C"Ohh Na Na." "Feelin U") 
sound refreshing. Some 
faulty production 
notwithstanding, "Gemini" 
delivers Jones' much- 
needed brand of soothing 
R&B. which may not give 
him superstar status but is 
always In good taste.— C>V 

DIANA ROSS 
Blue 

Producer: GilAskey 
Motown 

Release Date: June 20 

□ Ross silenced many 
doubters with her 
portrayal of jazz icon Billie 
Holiday in 1972's "Lady Sings 
the Blues." In it, she ventured 
beyond the safe confines of 
smooth R&B/pop. drawing 
on emotionally nuanced 
vocals that displayed an 
unknown affinity for jazz 
singing. This collection of 
jazz and pop standards was 
recorded after the film 
wrapped in late 1971. But 
when Motown opted to 
refocus on Ross' pop solo 
career, the set vanished into 
the vault Here's hoping it 
doesn't get lost now amid 
the plethora of cover albums 
because this album is one of 
the tastier testaments to 
timeless music. Ross intuits 
Holiday's relaxed 
interpretive approach but 
makes it her own on such 
songs as "What a Diff'rence 
a Day Makes" and alternate 



versions of several "Lady" 
soundtrack cuts including 
"You've Changed." Stick 
around for the bonus tracks, 
most notably "Easy 
Living."— GM 

SMOKEY ROBINSON (2) 
Timeless Love 

Producers: various 
New Door/UM£ 
Release Date: June 20 

□ Count Robinson 
among the batch of 
singers from R&B and pop's 
'60s/'70s heyday to jump 
on the standards 
bandwagon. On this outing, 
he updates jazz, big band 
and traditional pop songs 
culled from the '20s. '30s 
and '40s. There's no 
denying Robinson's singing 
talent. However, "Timeless 
Love" is too often 
hampered by the choice of 
material. Robinson's 
version of "Take Me to the 
Moon" inadvertently pales 
next to Quincy Jones' and 
Frank Sinatra's impeccable 
renditions. A melding of 
the Sammy Cahn and Jule 
Styne classic "Time After 
Time" with Cyndi Lauper's 
similarly titled 1984 pop hit 
also misses the mark. But 
Robinson gets back on 
track with "You Go to My 
Head," "More Than You 
Know" and "Night and 
Day." and also updates his 
own "I Love Your Face." 
which debuted on his 1992 
album. "Double Good 
Everything."— GAf 

FRANK BLACK (3) 
Fastman/Raid«rman 

Producer: Jon Tiven 

Back Porch 

Release Date: June 20 

□ There's no other in the 
wide world of rock like 
Frank Black, whose 
undying creative output is a 
constant source of 
amazement to fans and 
confusion to outsiders. His 
latest salvo. "Fastman/ 
Raiderman." is his 11th solo 
album since leaving the 
Pixies in 1993. It's also a 
double-disc, 27-song 
compendium of mostly 
refined Americana, albeit 
filtered through Black's 
uniquely cockeyed 
worldview. Recorded in 
between tours with the re- 
formed Pixies, the project 
features a hodgepodge of 
guests including Levon 
Helm. Al Kooper and Steve 



Cropper. Throughout. Black 
sounds just as comfortable 
and confident cutting back- 
porch versions of Irish folk 
classics ("Dirty Old Town"), 
sultry New Orleans swamp- 
rock ("Dog Sleep") and old- 
timey country send-offs 
("Sad Man's Song") as he 
did bridging the gap from 
underground punk to 
grunge in the late '80s.— 7"C 



cnaiEia 

FIELD MOB 

Light Poles and Pine Trees 

Producers: various 
Disturbing Tha Peace/Geffen 
Release Date: June 20 

□ Northern artists have 
complained that trite 
Southern songs have 
topped the charts at their 
expense. Fortunately, Field 
Mob offers something 
different with "Light Poles 
and Pine Trees." The 
group's first album on 
Ludacris' Disturbing Tha 
Peace label does have the 
obligatory strip track 
("Baby Bend Over"), 
regional shout-out "Area 
Code 229" and an ode to 
their rides ("My Wheels"). 
But "Poles" gets interesting 
when lyricists Shawn Jay 
and Smoke share a piece of 
themselves. On "Blacker 
the Berry." Smoke talks 
about society's color 
complex and always beir^g 
the darkest kid in the room 
over a slice of 2Pac's "Keep 
Ya Head Up." Elsewhere, "At 
the Park" is a mellow 
barbecue track with rolling 
guitars and a catchy 
chorus. While Smoke and 
Shawn Jay aren't the 
rebirth of OutKast. the pair 
does give the South a solid 
chance at lyrical 
redemption —WC 

DJ KHALED 

Terror Squad Presents 

LIstennn . . . Th« Album! 

Producers: various 
Koch 

Release Date: June 6 
DJ albums are often either 
mash-ups of the DJ's friends 
atop tepid beats or saucy 
compilations offering a 
snapshot of hip-hop at that 
moment. DJ Khaled's 
"Listennn" is thankfully the 
latter. "Holla at Me." the Cool 
& Dre-produced posse cut 
featuring Lil' Wayne. Paul 
Wall. Pitbull. Rick Ross and 
Fat Joe. is already heating 
up Billboard's R&B/hip-hop 
charts. Meanwhile. "Grammy 




SINGLES 



Family" showcases Kanye 
West and Consequence's 
solid rhymes while John 
Legend croons in the 
background. "Born N 
Raised" featuring Trick 
Daddy, Pitbull and Ross has 
the catchy, screwed -up 
hook and organ duet that's 
made the Runners popular. 
A solid summer compilation, 
featuring almost every hot 
contemporary rapper and 
even a few subterranean 
ones,— HC 



REGINA CARTER 
I'll Be Seeing You: A 
Sentimental Journey 
Producer: John Clayton 
Verve 

Release Date: June 73 

□ Too often 
sentimentality equals 
saccharine, especially when 
an album's repertoire 
comprises yesteryear 
standards. However, jazz 
violin phenom Regina 
Carter avoids mawkish 
missteps on "I'll Be Seeing 
You," an energetic and 
heartfelt homage to her late 
mother, Grace, featuring her 
favorite songs. Uptempo 
romps include "Little Brown 
Jug" with the fiery hothouse 
fiddler leading the way with 
a band that includes 
arranger Gil Goldstein on 
accordion. Vocal guests 
include Carla Cook and Dee 
Dee Bridgewater. with the 
latter buoying into scat 
action on "Bei Mir Sist Du 
Shoen." In addition to the 
spirited swings, Carter 
mourns on such quieter 
tunes as her original "How 
Ruth Felt" and the classic 
"I'll Be Seeing You" that 
ends the collection with 
sublime sentiment.— DO 



BLAINE LARSEN 
Rockin' You Tonight 

Producers: Ttm Johnson. 
Rory Lee Peek 



Giantslayer/BNA 
Release Date: June 13 
There's little as exciting as 
watching a budding talent 
blossom into full-bloom. On 
his second outing, Larsen. 
20. gives short shrift to the 
sophomore jinx with a truly 
terrific piece of work. In a 
country-as-can-be 
baritone, he displays insight 
into his material far beyond 
his years and complete 
control of whatever he 
touches. Picking standouts 
is tough on an album only a 
couple of songs short of 
batting a thousand. Larsen 
aces everything from 
ballads to breezy 
midtempos and rockers 
with a perfect grasp of 
humor and irony ("No 
Woman." "I Don't Wanna 
Work That Hard"), stand- 
by-my-woman testimonies 
("Spoken Like a Man," "I'm 
in Love With a Married 
Woman"), spirituality ("At 
the Gate") and even social 
consciousness ("Someone 
Is Me"). Not bad at all for a 
kid who surely is still just 
warming up.— G£ 

BRIAN STOKES MITCHELL (4) 
Brian Stokes Mitchell 

Producer: Brian Stokes 
Mitchell 

Playbill/Sony Legacy 
Release Date: June 6 
Brian Stokes Mitchell is the 
Great White Way's Great 
White Hope: an ethnically 
mixed, movie-quality 
leading man with a 
heavenly baritone; a 
performer with enough 
appeal to make a new 
generation love theater. So 
his self-titled debut album 
was a logical first release 
for the newly formed 
Playbill Records. The track 
listing reads like a 
Broadway best-of with 
some American standards 
thrown in for fun. But 
Stokes, who also arranged 
most of the 12 songs, 



doesn't perform them in 
the traditional way. High- 
drama stage anthem "Being 
Alive" is slow and dreamy 
with a Spanish guitar solo; 
another Stephen Sondheim 
standard. "Another 
Hundred People," is 
mashed-up with jazz 
standard "Take the A Train." 
It's a different take on the 
same old material by an 
artist capable of doing it in 
the expected way. Which, 
depending on who you ask. 
is either inspiring or 
disappointing.— /CM 



INDIGENOUS (5) 
Chasing the Sun 

Producers: Sfei^e Fishel, 

Indigenous 

Vanguard 

Release Date: June 13 

Seems like the last time 
we heard from the 
Dakotas it was upon the 
emergence of teenaged 
blues-rocker Jonny Lang. 
This time South Dakota is 
making some noise via Mato 
Nanji, blues guitarist, 
vocalist and member of the 
Nakota Tribe. Nanji wrote or 
co-authored all but one of 
the 10 tracks mmnrnmam. 
onthisblues- THIS wi:i;k ON 
ockCaand 



ADDITIONAL 



the guy is a 
legitimate 

talent. Very REVIEWS: 
much in the . Mr. Lif. 
mode of Lang "Mo" Mega" 
and Kenny 

... • Moiave 3, 

Wayne ■ pJzzles Like 

Shepherd, You" (4ad) 

Nanji has * Sound Team, 

arrived with a j,-;""',',,.. 
mean axe in ccspttoii 
hand and a 

genuine knack for rugged 
electric blues. "Chasing the 
Sun" opens with "Runaway." 
showcasing Nanji's strong 
voice and fluid guitar For 
something a little crunchier, 
check out "The Way You 
Shake." particularly Nanji's 
appropriately nasty lead 
riffs. -P VI/ 



EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 

CONTRIBUTORS: Troy Carpenter. Leila Cobo, Hillary 
Crosley, Gordon Ely, Clover Hope. Kerri Mason, Gail 
Mitchell, Dan Ouellette, Sven Philipp, Chuck Taylor. 
Christa L, Titus. Philip Van VIeck 

PICK A new release predicted to hit the top half of 
the chart in the corre5pondir>g format. 



CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit, 

AM albums commercially available in the United 
States are eligible Send album review copies to 
Jonathan Cohen and singles review copies to 
Chuck Taylor (both at Billboard. 770 Broadway. 
Sixth Floor. New York. N Y 10003) or lo the writers 
in the appropriate bureaus. 



SNOW PATROL Chasing 
Cars (4:29) 
Producer: Jacknife Lee 
Writers: G. Lightbody 
Snow Patrol 
Publisher: Big Life 
Interscope 

□ Rock fans may find 
Snow Patrol's new 
album a disappointing move 
toward anthemic power- 
pop, but if there's one track 
on "Eyes Open" that should 
not be missed, it's this one. 
"Chasing Cars" is a catchy, 
colossal ballad that 
succeeds without any 
fireworks. Giving his dreamy, 
unhurried best, frontman 
Gary Lightbody croons a 
plain beautiful melody over 
sparse guitars whose ever- 
building crescendo creates 
a warm, hypnotic, hard- 
driving pulse. "Lei's waste 
time/Chasing cars/Around 
our heads," he sings as his 
band balances arena 
grandeur with an intinrtate, 
less-is-more vibe. This 
quiet bombastic song 
already pushed buttons 
during the season finale of 
ABC's "Grey's Anatomy "; 
now it's building strong 
arrplay and is poised to 
break at top 40.— SP 

mm 

KELIS Bossy (4:36) 

Producer: not listed 
Writers: K. Rogers. 
5. Crawford. T. Shaw. 
S- Garrett 
Publishers: various 
Jive 

The eccentric "Bossy" is 
another testament to 
individuality from the 
memorable Kelis of 
"Milkshake" notoriety. In this 
lead cut from her upcoming 
fourth album. "Kelis Was 
Here." the radical song- 
stress reiterates her refusal 
to concede to pop 
standards, going as far as to 
applaud her own trail- 
blazing musical efforts ("I'm 
the first girl to scream on 
the track/I switched up the 
beat of the drum"). While 
the song's staccato keys 
and percussion-heavy 
production are hard on the 
ears. Kelis spices things up 
with sensuous vocals and 
defiant lyrics. "Bossy" 
hardly matches the 
catchiness of "Milkshake," 
still her calling card, but 
despite an overload of 
instrumentation (and Too 
Short's unnecessary verse), 
Kelis always brings 
something novel to the 
table. -CH 



STONE SOUR Through 
Glass (4:42) 

Producer: Nick Raskulinecz 
Writers: various 
Publishers: EMI April Music/ 
Stone Sour Music (ASCAP) 
Roadrunner Records 

□ In October 2002, Stone 
Sour struck multiformat 
gold with its debut single 
"Bother" The gloomy ballad 
surprised many because the 
group includes members of 
Slipknot, an extreme metal 
band whose music will never 
similarly grace adult top 40's 
airwaves. "Through Glass" 
continues Stone Sour's 
melodic tradition with 
another slow-burner, but this 
time it's uptempo and 
steered in a pop direction. 
Singer Corey Taylor leads 
the song through an 
extended intro of spare 
acoustic guitar that quickly 
builds into a jangling rock 
crescendo. Like "Bother." 
this tune is rapidly taking off 
at radio— no matter that it 
has been nearly four years 
since Stone Sour 's last 
album. Expect "Through 
Glass" to repeat history and 
round all format bases.— CLF 

JOAN JETT A.C.D.C. 
(3:20) 

Producer: Kenny Laguna 
Writers: Chinn. Chapman 
Publisher: not listed 
Blackheart 

□ The long-lived Joan 
Jett. whose '80s 
signature "I Love 
Rock'n'Roll" blared from 
every radio in the world way 
back in 1982. returns after a 
decade's absence sounding 
like she's still digging her 
scene. "A.C.D.C." is a playful, 
gender-bending "is she or 
isn't she" fist-waving 
anthem about a woman 
who's got "girls all over the 
world/She got men every 
now and then/But she can't 
make up her mind," 
Produced by longtime 
collaborator Kenny Laguna, 
this song is a summer 
window-rolling singalong 
with enough brass to 
convince a new generation 
while sending original fans 
into Jett overdrive. A 
perfect rock diamond in the 
rough— laugh-out-loud fun 
and crispy fresh. One of 
many gems from the full- 
length "Sinner"— C7" 



BRANDY MOSS-SCOTT 
Lollipop (3:16) 
Producer: Brandy Moss- 
Scott 



Writer; B. Moss-Scott 
Publisher: not listed 
Heavenly Tunes/Fontana 
Goofball pop is due for a 
comeback in the United 
States— after all, things have 
been all too serious and 
hardcore on radio for the 
greater part of the decade. 
Brandy Moss-Scott's 
"Lollipop " is as good a bid 
for airplay as Cascade's 
recent top 10, "Everytime We 
Touch," with this song's 
irresistible singalong hook: 
"Lickety split, I think he's it" 
and all its innuendo that 
doesn't need much more 
explanation. The song's 
remixes carry it home, 
particularly the Josh Harris 
Miami Freedom radio edit 
and even bubblier Davidson 
Ospina radio edit. It takes 
one listen to get what 
"Lollipop" is at>out, and while 
Moss-Scott may not be the 
next Celine Dion, she does 
deserve props for original 
producer/songwriter credits. 
Worth a listen as the tieach 
heats up. and top 40 
(hopefully) realizes that a 
little fun will brighten a lot 
more days than one more 
hip-hop retread.— CT 
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CORINNE BAILEY RAE Put 
Your Records On (3:36) 

Producers: Steve 
Chrisanthou. Jimmy 
Hogarth 

Writers: C Bailey Rae. 
J. Beck. S. Chrisanthou 
Publishers: Global Talent/ 
Good Groove 
Capitol 

□ "Put Your Records On" 
has already propelled 
Corrine Bailey Rae to U.K. 
stardom, thanks to her 
debut song's cool, loungy 
groove and neo-soul 
imprint: Think Des'ree 
meets Erykah Badu. Sparse 
acoustic production 
furthers a feel-good live 
vibe— like the enter- 
tainment you hired for your 
summer garden brunch. As 
appealing as it is, "Records" 
could be too avante-garde 
for U.S. radio: The pop 
airwaves are still loosening 
their grip on all things hip- 
hop, while R&B has yet to 
fully re-embrace the soul 
that put it on the map. That 
makes this track a tough 
sell here, but there is hope 
among the many new- 
media resources that 
consumers are clamoring 
toward, k la Yahoo. AOL 
and iTunes. Capitol's work is 
cut out for it, but it has solid 
goods to build upon.— Cf 
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Ii« RmI Hot Chill P*pp*rt' 
hn\ California* topt th« 
Hodam Rock chart lor a 10th 
waak. In tha chart'i 18-yaar 
history, only 14 songs have 
toppad tha list for 10 or 
more frames; the quartet Is 
the only act to do It mora 
than once, and this Is Its 
lirth time. 



a latest— and we're told 
tho last— edition of the "Blue 
Collar Comedy" franchise, "One 
for the Road," leads Top 
Comedy Albums (see Between 
the Bullets, page 72). The two- 
CO set also enters Top 
Compilation Albums at No. 2 
and Top Country Albums at No. 
4, and scores the line's b«st Bill- 
board 200 rank yet: No. 19. 



AFI Keeps Rock Hot; New Menu For Video Charts 



The chorus of a favorite Aretha Franklin 
oldie comes to mind, as the arrival of 
API's new album keeps rock steady on 
The Billboard 200. 

With the band's "Decemberunder- 
ground" moving a career-l>est Nielsen 
SoundScan week of 182,000 pieces, 
four of the last five No. I albums on the 
big chart have been rock sets. AFI halts 




rt from "A Prafate Home 
nion" (which Includes 
■Inglng tiy cast members Meryl 
Streep, above left, and Lindsay 
Lohan) rtses to No. 1 on Top Blue- 
grass Albums, the first souncf- 
track to lead thK chart since 
Brother. Where Art Thou?" 



the two-week streak for Dixie Chicks' 
"Taking the Long Way" and follows re- 
cent bell ringers from rock bands Gods- 
mack. Tool and Red Hot Chili Peppers. 

API's second Interscope-distributed 
album follows the pattern labels hope 
for when they sign a rock band: build 
a healthy following during a long chart 
run, then mount an even larger splash 
the next time around. 

Its first album in Interscope's fam- 



ily bowed at No. 5 on The Billboard 200 
with 96,000 copies, almost half the new 
album's opener. "Sing the Sorrow" has 
sold 1.1 million copies since its March 
2003 release. 825.000 of those in the 5 1 
weeks it spent on The Billboard 200. 

BUSTA MOVES: While rock shows 
heat in these warm months, rap re- 
mains hot. too, proved by rookie Yung 
|oc"s start at No. 3 on The Billboard 200. 
followed by veteran Ice Cube at No. 4. 

Another seasoned rapper, Busta 
Rhymes, will make a bigger splash next 
issue. Chain.';' first-day sales project an 
opening week of 210,000 copies, which 
would mark his best sales week since 
1999-~and a solid bet for his first No. 
1 on the big chart. 

NEW VIEW: With this issue. Bill- 
board shuffies its deck of home video 
charts. Prime in this overhaul is a new 
methodology for Top DVD Sales and a 
new chart devoted to TV-related titles. 

The latter now ranks titles by aggre- 
gate sales of the various versions that 
are available, rather than separating 
sales of wide screen and pan-and-scan 
versions, special editions or Universal 
Media Disc releases. 

This new chart view comes from 



Nielsen VideoScan. the source for 
most of Billboard's video sales charts 
since December 1998. (Nielsen 
SoundScan compiles Top Music 
Videos.) The chart option that Bill- 
board previously printed, which tracks 
a title's different versions as separate 
entries, remains available to Video- 
Scan subscribers. 

New to our pages is Top TV DVD 
Sales, recognizing a significant growth 
category. The 25-position chart runs in 
the space Top VH S Sales previously oc- 
cupied: the VH S chart continues to ap- 
pear weekly on billboard. biz. 

Two specialty video charts on bill- 
board. biz also get overhauled, as Top 
Kid Video and Health & Fitness con- 
vert to DVD sales. Those were the last 
categories where VHS sales were sig- 
nificant, but DVD now rules all genres. 

The switch to DVD causes signifi- 
cant changes on Kid Video and Health 
& Fitness, as many of those categories' 
top sellers were never released on 
VHS. Changes rendered by the new 
math on Top DVD Sales are more sub- 
tle, although it already makes an im- 
pact at No. 1. 

New entry "Date Movie" replaces 
"High School Musical" in the top slot, 
but the latter would have prevailed had 



sales for four different "Date Movie" 
versions not been combined. 

Widescreen versions have been the 
dominant force on the chart. Of the 67 
titles that were No. 1 on Top DVD Sales 
from the start of 2005 through last 
week, only four of them were pan-and- 
scan editions. 

Three of those 67 No. Is were TV-re- 
lated titles, the most recent being the 
aforementioned Disney Channel movie 
"High School Musical." which now be- 
comes the first title to top Billboard's 
new TV DVD chart. 

Chart histories for those two lists will 
be linked with those of their VH S-based 
predecessors in Billboard's chart 
archives, just as our history for Top 
DVD Sales will be linked to that of the 
chart's prior methodology. 

Veteran chart manager Anthony 
Colombo picks up supervision of Bill- 
board's video lists, taking the reins from 
Patrick McGowan, who recently exited 
to relocate to San Diego. 

Based in New York, Colombo also 
manages Billboard Information 
Group's rock and ringtone charts, 
while overseeing recap charts for all 
Billboard spotlights, including the 200- 
plus lists prepared for our Year in 
Music issue. 



Market Watch 

Weekly Unit Sales 



A Weekly National Music Sales Report 
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CHART 
BEAT, 

READ FRED BRONSON ^ 

EVERY WEEK AT 
BILLB0AR0.COM/FRE0 

>> When the Bedingfield family 
sits down to dinner, do they talk 
about work? If so, it's Natasha's 
turn to brag, as sh« earns h«r third 
chart entry on Ttio Billboard Hot 
100 with "Single" (Epic). That's 
one more than her brother Daniel, 
although Iho albllngi ant lied with 
one lop 10 hit each. So far. 

»Fred Bronson also reports on 
the return of Christina Agullera 
after a gap of almost two years. 
That's a short hiatus compared 
with the return of Lionel Richie 
to Hot RftB/Hip-Hop Songs after 
10 years. 

>>Plus, Bronson keeps score on 
Top Bluegrass Albums, where 11 
albums have reached No. 1 
since the chart's Inception, 
Including the second chart- 
topping soundtrack, "A Pralrl* 
Home Companion." 



See Chans Legend tof rules and explanations C 2006. VNU Business Media. Inc and Nieteen SoundScan, Inc. AI rigNs reseived. 
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WiDi his first 
studio set in 
sixyeais. 
rapping actor 
debuts wni 
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Ouo's 

pertomiance 
at the MTV 
Movie Awaids 
(June 8). plus 
siigle's 
ccnllnied 
ratio gains, 
yield 32% 
sales jump. 



His "Amore 
Under the 
Desert Sky" 
concert has 
tieen airing on 
PBS. helping 
the set's hefty 
67% gain. 
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MADONNA Conlesslons On A Dance Floor 
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JAMIE FOXX Unprediclable 
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BARRY F^IANILOW^ QrealesI Songs Of The Finies 
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HEATHER HEADLEY .„ „„ 
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TVE TRIBBETT & G.A. v/,Mn,„ i 

Victory Livoi 
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GHOSTFACE KILLAH FishScale 
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TEDDY GEIGER llrvl.r.o. Thlnkinr. 

-»Yyusic|iSMl» Underage Thinking 
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TEENA MARIE <;,„„hi„ 
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WISIN t YANDEL 
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FAITH HILL 
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Gold Record 
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VIC LATINO ThnveMlK 02 
in-<STHmv!,!191. innvewiKOi 
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COLDPLAY 
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MIRANDA LAMBERT K„„..n. 
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■Rie singers 
sophomore 
set opens 
wBi 10.000 
—Us biggest 
sales week 
ever— and a 
No. 1 entry 
on Top 
Heatseej<efs. 



□ 



After singing 
on "Today' 
(June 8). 
KateMelua 
debuts at No. 
lOSonltie 
big chart and 
No . 3 on Top 
Jazz Albums, 



1 



Budget-pnced 
compilation 
includes 
Motion City 
Soundtrack 
(pictured); 
sold lor tess 
than $5 at 
Circuit City. 



JflBfTStTS 



W 1 » 



The show 
won this 
year s Tony 
Award foe 
best musical 
and is up 
39%. but the 
trophy's tul 
impact will 
be seen 
next week. 



UiM;r.l:;i[l b 
m album to 
reach the big 
chart It 
enters ^\Tlfi 
6.000 sow. 
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Greatest Hits 
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Borron Y Cuenta Nueva 
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BM... HEDPE. 


Back 2 Base X 
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Back 2 Da Basics 
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Best Of Chris Isaatt 
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II Only You Weie Lonely 
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Hero 
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Povoftyneck Hillbillies 
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Somewhere Down In Texas 
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Relaciones Conflictivas 
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Dotn' Somethin' Right 
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Get Lifted 
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Ancora 
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Celtic Woman 
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Water & Bridges 
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Reality Check 
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Hopelessly Devoted To You Vol. 6 
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Ton Thousand Fists 
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The Peoples Champ 
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. , DEF LEPPARD 


Rock Ol Ages: The Detinilivo Cotleclion 
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_ JULIETA VENECAS 


LImon Y Sal 
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„. ,-, JOE NICHOLS 
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NOW #rs 
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Us And Them 
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Monster Ballads: Platinum Edition 
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Most Known Unknown 
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Wherever You Are 
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Comin' To Your City 
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ORIGINAL BROADWAY CAST RECORDING j^,^,^, g^^. 
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50 Number Ones 
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,,, ,,- • , YOUNG JEEZY 


Let's Get It: Thug Motivation 101 
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Everytime We Touch 
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ROY D. MERCER 


Black & Blue 
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Greatest Hits 
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A Death-Grip On Yesterday 
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It's Alivcl 
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Real Fine Place 
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Greatest Hits Vol. 1 
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La Hisloria Del Divo 
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She Wants Revenge 
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Wildflower 
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Dark Light 
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^THE BILLBOARD HOT 100. 
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■ hips DON'T lie 



GREtTEST 
GAINER AIRPUr 
GREATEST I 
GAINER OIGITAL 



Shaklra Foaturing Wydef Jean 

^MtKr-K,-.. .( ,fi J[*IJ ) OUPUSSiSSMEMIWR.0AlfMIW),LWHKER) 9% tP'i. 

PROMISCUOUS Nelly Furtado Featuring TtmbBland 

■■. i; - My:, r VMOSUYH HIUS . I Ci *yT, OTj „ W0Sf.EY.O»KM 
IT S COIN DOWN Yung Joe 

■ ■■ — 9 BLOCH'BAD BOY SOUTH AUWIIC 
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RIDIN' Chamillionaire Featuring Krayzie Bone 
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BAD DAY Daniel Powler 


WHERE'D YOU GO Fort Minor Featuring HoHy Brook 
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UNFAITHFUL Rihanna 
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ME & U Cassie 
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SNAP YO FINGERS Ul Jon Featuring E-40 ft Sean Paul Of The YoungBloodZ 
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OANI CALIFORNIA Red Hot Chili Peppers 
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SOS Rihanna 
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OVER MY HEAD (CABLE CAR) The Fray 
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SO WHAT Field Mob Featuring Clara 
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TEMPERATURE Sean Paul 
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CRAZY Gnarts Barkley 
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GIMME THAT Chris Brown Featuring Lil Wayne 
""ir >;ssiO<tCHS&Aflfl{Tri ®0 . 
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UNWRITTEN Natasha Bedmgfielo 
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WHAT S LEFT OF ME Nick Lactiey 
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. AINT NO OTHER MAN Christina AguUera 
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SAVIN' ME Nickelback 
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BUTTONS The Pussycat DoUs Featuring Snoop Dogg 

,-, . ..I" 1.. GARniTT 1 Jt PtRft-'S -iCHEWlW^iERX aP-G-ARUSi GO (.iM IMf flSCr.i^E 
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1 WRITE SINS NOT TRAGEDIES Panic! At The Disco 
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MOVE ALONG The All-Amoncan Rejocls 
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MISS MURDER API 
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LIFE IS A HIGHWAY Rascal Flaits 
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MS. NEW BOOTY Butjba Spar«K» Featuring YIng Yang Twins & Mr ColllPaik 
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BLACK HORSE & THE CHERRY TREE KT Tunstall 

!■[■.■. ■•: ■ ■-■--^L' O MtttrilLSS-SVlHl.lN 




17 


13 




WHAT YOU KNOW Tl. 
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DO IT TO IT Cherish Featuring Sean Paul Of The YoungBloodZ 
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BOSSY Kelis Featuring Too Short 
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WALK AWAY Kelly Clarkson 
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YOU RE BEAUTIFUL James Blunt 
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WHY YOU WANNA Tl. 
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TORN LeToya 

■■ il H BEL- L EPSTEIN IBISMCD YOUN&.L lUCKE"! ©O i --■:'.| 
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SUMMERTIME Kenny Chesney 
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ENOUGH CRYIN Mary J. Blige Featuring Brook lyn 

- riibt HJSOMNS.S.GARBEn.SC CARTER. O KUISiiRf- '.f-tfi 
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WHEN YOU RE MAD Ne-Yo 
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LEAN WIT IT. ROCK WIT IT Dem Franchtze Boyz Feat. Ul Peanut A Chailay 
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WHO SAYS YOU CAN'T GO HOME Bon Jovl 
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BE WITHOUT YOU Mary J. Blige 
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EVERYTIME WE TOUCH Cascoda 

!.-:-■ 1 "iiLL';.MCKiiiDPi OOO BoeeiNs 
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WHAT HURTS THE MOST Rascal Flatts 
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WHEN THE STARS GO BLUE Ttm McGraw 
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1 LOVE MY B"** Busta Rhymes Featuring will.i.am & Keiis 

' ..r •■- . -.M. , ©O Af r-HVUlH il.'r-;. 
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GETTIN SOME Shawnna 
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DJ PLAY A LOVE SONG Jamie Foxx Featuring Twisia 
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BREATHE (2 AM) Anna Nalick 
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DOING TOO MUCH Paula DeAnda Featuring Baby Bash 
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NOT READY TO MAKE NICE Dixie Chicks 
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DON T FORGET TO REMEMBER ME Came Underwood 
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THE WORLD Brad Paisley 
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U AND DAT E-40 Featuring T-Pam A Kandi Girl 
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LAST DAY OF MY LIFE Phil Vassat 
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SETTLE FOR A SLOWDOWN Dierks Benlley 
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FOR YOU 1 WILL (CONFIDENCE) Teddy Gelger 

B Vtm f1 li£R H fJl-tlli: O CREO CDlLiMBiA 
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Album cut 
has been re- 
titled and re- 
woriied Witt! 
added vocals 
by Cole, To 
be included 
on upcoming 
"Step Up- 
soundlracl<. 



m 

Duo returns 
witti preview 
track from 
upcoming 
film and 
album 
"Idlevjild," 
Act last 
smelted chart 
success two 
summeisago 
witti -Roses." 



Wdti aiplay 
at only 24 
monitored 
stations, 
dgtal sales 
primaiily 
propel song s 
chart palli. 
Moves 33-)2 
on Hoi 
Digital Songs 
(44,500 sokl). 



As he 
does on 
The Billboafd 
200. Ice 
Cube ends a 
six-year Hot 
100 drought 
with a return 
at No, 92 



Top live kstng 
on Hot Latin 
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HATE ME Blue October 
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SAY 1 Christina Mlllan Featuring Young Jeezy 
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ME AND MY GANG Rascal Ratis 
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BETWEEN THE BULL r illboard COm 

AGUILERA NAILS CAREER-BEST BOW 


Lhristina Aguiiera enters ine bill- I 
board Hot l()0 al a lofty No. 19 willi 1 
"Ain't No Other Man." shattering her 1 
prior best start of No. 50 witli " 1 Turn 1 
to You" in April 2000. | 

The song makes a strong debut on 
Hot Digital Songs at No. 15 (J7.000 | 
downloads), and is already No. 18 on 1 


y 


Mop UK) Airplay in )ust its second week. 

On Billboard Radio Monitor's 
Mainstream Top 40 chart, which uses 
the same panel as Pop 100 Airplay, 
"Ain't" improves by 1.801 plays. Tliat 
stands as the third-largest gain by a fe- 
male solo artist in this decade. 

— Silvio Pictroluongo 
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f Hips DonT Lie (EP1CT (67.8) 
UnlaltMiilDjin 165.11 
Wlul't Un 01 Ml TOtiLA 161 3) 

I Write Sm Not Tti geeies fueled it uumn (79.1 ) 

WnT Ho Other Man RM 176.31 
|L BreallH (2 «M| colimiu (69 61 

ADULT TOP 40 



siiY wall Ym w 

nie Reli Thlag ma (76.7) 
Wkil HiMi Tte Mifl MHinroatTS.!) 
.ADULT CONTEMPORARY 



1.(79.4) 



Uiniriniim(7tJ) 
un Wi Neni LoM « M ■nnnn.taui 



Wliea m Yau Fall In Lne wnt Me C0Uii«i«(76.2| 

Who Says You Can't Go Home iMm(7S.7) 
The Real Thing RMo (7S.a) 

MODERN ROCK 



Danl CalHonla wafuu met. (60.8) 
lui wastM MM (sa.oi 

ROtftOaS C0UIMM(55.5| 

Thau Thtngi aartn (S7.Z) 

Dm'l Wall mnscopi (96.11 

Rough Lantfmg. HeltY cwnai (5a.6) 



I WrMi Sins Hoi Ttagidles FUELED IT nnaKR 196.2) 

TIM DiarY Of Jane hoiltwoodiS<-8) 
, Inida 01 Yh idjm (96.a) 

Jf , Reaay To Fall simii (Sa.7) 

Tell Me Sahy WAaMBt Bflot (69.6) 



68 I Go to www.billboard.blz for complete chart data 
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R&B/HIP-HOP ALBUMS 







1 


ARTIST 

IMPnihl i NUMBER , OlSTRIBUItMfi LABIL iPftiCE) 


Title ^ 


1 






J in YUNG JOC 

WlDM ii.oLKua eav south miT.ua iis asi 


N«w Joe City 


















E 






ICE CUBE 


Laugh Now, Cry Laief 9 


i 


a 


E 


5 




DJ KHALED 
. f-j tn^KOCH 11798) 


Listennn: The Album 


m 


3 


4 




RIHANNA 

;il ( ,.!>,( jDUlfiSMDJMG |)3 M| 


A Girl Like Me^ 




m 


2 


3 




T.I. 

"-AND MUSIlE. ATLANTIC SaBCO- AG il8 9B< » 


Kmg| 


■ 




1 


2 




THE ISLEY BROTHERS FEATURING RONALD ISLEY r,^^^ M»Lin M,..i^ ' 






5 


> 




NE-YO 
■ . i M-i* i[ijM(i (13M> 


In My Own Words ^ 


■ 


o 






5 


il-J.^iVlill GNARLS BARKLEY 

1 1 ■ DOrt^roVIN 700C3*;*1LANIIC HSM) 


St. Eltewhvre 






4 


1 


r ■ 


CAMRON 

■ y--,- <■:.; N,-- VI ;i>^uM iia98i 


Killa Season IB 




© 








CHAMILLIONAIRE 

" .'.I. .':i;3'.'IA««G (13 981 


The Sound Of Revenge H 


I 


11 


a 


10 




MARY J, BLIGE 

■"" r- ;.":FftN MbrrrMNTEHSCOPE (13 M-'fl Sai 


The Breakthrough^! 


■ 


12 


9 


5 




AVANT 

. iCfN 0»S7SM»(TIBSCOPf (I3HI 


Director 






10 


( 




JAGGED EDGE 

'.'..^ilC ilSH) 


Jagged Etige | 


■ 


® 


n 




VARIOUS ARTISTS 


Smack: The Album; Volume 1 ' », 






16 


14 




MOBB DEEP 

■ 1. ■ ■ iMnj. .."t 1 tj aai 


Blood Money |U 


■ 


IS 


■? 


,3 




TEENA MARIE 

- L.LASEICS'UNtVEHSAL MOtOWh l)064U.'1JMnQ 113 M) 


Sapphire 




IT 


6 


7 




YO GOTTI 

' i ..UUI'I lf,Evn*Ba2ftBD-'TVT |1799| 


Back 2 Da Basics | 


■ 


IS 


K 


11 




CHRISTINA MILIAN 


So Amazin' 




Mil 


13 


15 




HEATHER HEAOLEY 
V.JSMIft 


In My Mind| 


■ 


o 


23 


27 




E-40 

i WE <9»j.T«ABiitfi snos IIISSl 


My Ghetto Report Card 






IS 


11 




VARIOUS ARTISTS 

. ■, ■.■.■r.K -,V; =,DH> ilMG MUSiC .'DMB* 006?01.'UM£ (IBSfli 


NOW 21 1 


■ 


m 


21 


» 




LL COOL J 


Todd Smith W 


□ 




17 


17 




DEM FRANCHIZE BOYZ 


On Top Of Our Game '0^ 


□ 


mi 


It 


23 




CHRIS BROWN 

'H- a 


Chns Brown ■ 


■ 


m 


22 


21 




BUBBA SPARXXX 

p-.iifHON *7I63*.'nnGM|(1B9ll 


The Charm 




o 


!8 


30 




FORT MINOR 

■■■■ Hiir JiiBB WARNtflBRDS (IBM) * 


The Rising Tied 


i 


m 


19 


22 




JAMIE FOXX 

' - '■" n 


Unpredictable 0i 






24 


26 




LIL WAYNE 

■ •■ H" MOIOWNO0512**.'UHHG (13.9*1 


Tha Carter II B 




m 


30 


29 




GHOSTFACE KILLAH 

1' ■■.■tMcijmg 111 m 


FIshScale i^j^ 


□ 




20 


24 




SEAN PAUL 

- ■■■ ■■■ , iiH»ai 


The Trinity B 


J 




25 


25 




KEYSHIA COLE 

, ■ Hif {13981 


The Way II Is | 


■ 




c 


a 




WILLDOWNING ^ q, vVi Downing: 20Bi Century MeeterB The Millennium CoHedlon 


» 




29 


31 




MARIAH CAREY 

1 II'.V. '] 931 * 


The Emancipation Of MImi B 




IBI 


34 


36 




KIRK FRANKLIN 

Fi . . r.' . ! mcic ^intO'jOMBU iia sai 


Hero # 








.« 




ANTHONY HAMILTON 

■: -.11 ■ -- -i: ■fl.iDUBA IIBM) 


Ain't Nobody Worryin'|^ 


n 


u 


i 


1 




DJ QUIK 

' fiir ic (17 981 


Greatest Hits: Live At The House Of Blues 


m 




31 


20 




DA MUZICIANZ 

■ ■ ■ ^.ir.-,'TVT (1798^ 


Da Muzicianz 


20 




X 


18 




PRINCE 


3121 


1 




■. .i ' .. -.11 ■ni(^-9ti.WBG (13 9*1 






33 


49 




URBAN MYSTIC 

, ii3 9B> 


Ghetto Revelations: II m 


■ 




37 


39 




THE BLACK EYED PEAS 

I.J - MlRSCOPt (I39i8 99l 


Monkey Business B 


□ 




35 


32 




JUVENILE 

Mi: ;:i790-.AG 118 981 


Reality Check ^ 




42 


i: 


41 




EMINEM 

i . iWAIH OGSBBIMKTEHSCOPE (13 M'B 9«| 


Curtain Call: The Hits B 


i 


43 


38 


37 




YOUNG JEEZY 

. ^PDRATt TH1>G£'DEF JAM 0044;iMDJItlG (DM] 


Let's Gel It: Thug Motivation 101 1|| 


■ 


44 


40 


44 




MARY MARY 

TiLOCK.'COlirtlHtA 7j:jJ.S0Ny MUSIC (18 98) 


Mary Mary 


Bh 


43 


4e 




RAHEEM DEVAUGHN 


The Love Expenence 


P 




50 


35 




UNCLE LUKE 

■1 ' .1 >TiAN PLi* DlflCl ill BB.i 


My Lit© & Freaky Times 






42 


38 




PAUL WALL 

AtiANIK B3S0auyuW (IS »•) 


The Peoples Champ ^ 


■ 




32 


34 




JAHEIM 

•:. >.!:D?'AARNERBROS |1BU1 


Ghetto Classics # 


f 




39 


42 




SOUNDTRACK 

■..1 ■■ M.-_"ft'tJo:ie?iz'uiini«([39e» 


Tyler Psrrys Madea s Family Reunion ''V 


■ 


ae 


36 


45 




JOHN LEGEND 

H . ■ SOf(> MUSIC (ISSBI t* 


Gel Lifted ■ 


1 


ii 


45 


51 




BONE THUGS-N-HAHMONY 

■\: .- i:J MM 


Greatest Hits 






44 


43 




^ ^ . ^^49K0CH|t7 96i "^^'^ Of Tha Streetz, Vol. 2 (1 Am Whal 1 Am) 


■ 




4G 


47 




T-PAIN 

' 'ivici vj:iKjii.t rjjuoJOMs* ita S3i 


Rappa Ternt Sanga ^ 


i 




47 


49 




CHARLIE WILSON 

. 1^ ft**?8.:0MflA HBSfll 


Charlie. Last Name Wilson 






1 


1 


i 


THREE 6 MAFIA 

HYPttOTI^E Umi]<;.'CCKUMeiA»4724,'SDIifV UUSIC |1B.»ai « 


Most Known Unknown ^ 


■ 
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■1 

■■113* 






AHTIST 

iMPHiHT A NUMBER 1 D*STRI8UTIH6 LABEL (PRICE 1 


TlUa 1 


1 


S3 


48 




SOUNDTRACK 


Get Rich Or Die Tryin'|||| 


■ 




61 




SOUNDS OF BLACKNESS 


Unity m 


1 




63 




TONY TERRY 

■ ii'.. rs. JEG S912.KDCH |17 »8| 


Changed! H 




|B£49 


50 




KEM 

MnTnwM}0«;-3;,iUMHGll39B'. 6 


Album II H 


8 




6« 




REMY MA 

, .11-' -. Vl'TOAS OfiSlJJ' UMflG (13491 


Ttwe's Something About Remy: Based On A True Story 




54 


55 




THE NOTORIOUS B.I.G. 


Duets: The Final Chapter Sj| 


I 




60 




LYFE JENNINGS 

y-i * p 


Lyte 26B-192B[ 


■ 



SQUIRREL CLICK MOVERS 



Da Strategy (EP) 





57 




DESTINY'S CHILD 

-n -Jij D 




(KVS 




69 




JUELZ SANTANA 

;jMG in96S9 




What The Game's Been MissingI 








LUDACRIS AND DTP 

£'IP Dff JAM ':>a57ifiMO.MG riSt\ * 


Ludacris Presents. ..Disturbing Tha Peace 






□ 


VAN HUNT 

CiPIIOL ?.iaM n69BJ 




On The Jungle Floor 


mm 


■ 


ta 


YOLANDA ADAMS 

ELE-.TRA.ATLAIUIC B37B9 »G llB SBl 




Day By Day 


[Hl'ii; 




Q 


BUN-B 

f.A" A-L:M 4 J'E 68i3fl.'*S»lUM |18 SBl 




Trill 


■i 


i 


D 


PASTOR TROY 




Slay Tru 


im 52 


56 




SCARFACE 

■ ■ - (■..'.p-A.t.oT 4 LtfE<uea) 




My Homies Part 2 


m- 


50 




AMEL LARRIEUX 




Morning 








DJ DRAMA & YOUNG JEEZY 




Cam Ban The Snowman 




ERIC BENET 

fKlDiiy P.[ra ;t JT^-Q WABNte BROS I1S9SI 




Hurricane 


HH k 




□ 


DAMIAN 'JR. GONG* MARLEY 


iC OOSfiS- yMSG ii3 9Bi 


Welcome To Jamrock 



«♦ FOn A COMPLETE LISTING OF THE HOT HiB HIP-HOP ILBUMS. CHECK OUT WWW.BILLBOARD COM 



■ 


ii 


ARTIST 

umiT & H\imtM 1 nsnwuTNQ iMa 


Title 1 


1 ' "(7 


HI SEAN PAUL 

BWfl I.UANTIC A)78J'.*G 


The Trinity B 


;■ 't ■ 


2 


15 


MATISYAHU 


Youth 1 




3 


40 


DAMIAN -JR. GONG' MARLEY 

■ ■ ^ .,--fl jaSj UhlvERiAL HEfueuC 005116- UMRG 


Welcome To Jamrock 




4 


60 


MATISYAHU 

. . '(-V.i SOflY MUS'<: 


Uve At Stubb'S m 


D 


5 


74 


BOB MARLEY AND THE WAILERS 


Gotd 




6 


31 


BOB MARLEY AND THE WAILERS 


Africa Unite: The Singles Cotlectlon 


O 




3 


VARIOUS ARTISTS 


Irie Reggae Hits: Best ot DarKWhall 




B 




THE AGGROLITES 


The Aggrolites 


■i 


m 


m 


BOB MARLEY 

•.'.■.I'.-.' (■: -.1 ■ . iDuCTS SOMI'MAIMICV 


20 Best Ot Bob Marley 


' 10 


8 


to 


VARIOUS ARTISTS 


Dancehall Nice Again 2006 


ii 


11 


3 


JEHRO 


Jehro 


12 


9 


15 


BOB MARLEY 

■■ ■ ■ OUCTS 5tB50.'MADACy 


Golden Legends: Bob Marley 


m 


mm, 


WILLIE NELSON 

- , ; ., ■ i.iMOTJ 


Countryman 


m 


B 


1 


VARIOUS ARTISTS 


Island Love Shack 4 


D 




PAPA SAN 

'JOSPO CENIRIC 71780 JDMB* 


Real & Personal ^ 





BETWEEN THE BULLETS rgcorgeobii: 

YUNG JOCS FIRST SET LEADS LIST 



Carried by the snap aiithem "It's Coin" Down." 
Yung Joe takes over the driver's seal on Top 
R&B/Hip-Hop Albums and Top Rap Albums 
with "New Joe City." 

With 14«.000 copies sold, it's 
No. 3 on The Billboard 200. as 
Bad Boy chief Sean "Diddy" 
Combs earns the best sales de- 
but for his Southern imprint, 
held previously by 8BalI & 
M)G"s "Living Legends." 
which rang 120.000 in 2004. 




At raiJio. Yung Iocs "It's Coin' Dov^ii" spends 
a fourth week atop Hoi R&B/Hip-Hop Sotigs. 
while follow-up "1 Know You See It" debuts at 
No. 71. On The Billboard Hot 
^ '^"^ 100. 24.000 digital downloads 

earn "Down" sales honors at 
No. 3. Yung loc made release- 
week stops at radio and retail 
in New York and hometown 
Atlanta and was a "Who's 
Next" artist on Yahoo Music. 

— Raphael George 
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-1 serial 



1 


HOT 

R&B/HIP-HOP AIRPLAY™ 




1 




TITLE 

MTItT (MuKiRiNT ' PROMOTION LAHL) 




PS 


i 


TITLE 

ARTIST {lUPRINT ,' PROMOTION LADElI 




e 




19 


PQjlT-S COIN' DOWN 






23 


7 


FEELS SO GOOD 

HEMT MA FLAT NE'TO 'HL /il i E ti, LliJ T U'i\'Nf 




2 


3 


15 


TORN 




M 


20 


9 


1 LOVE MY B'-" 

HUSIA HHTMtS F£M KlUt 6 WILL.I.AM >>(lERMAIHi'IKIERSCOCEl 






2 


13 


ENOUGH CRYIN 

Uinvj BLFGE FEAT BRO0C^,TK t UATFItARCK GEFFEHi'^MTER&CO^Ej 






25 


21 


JUST CAME HERE TO CHILL 

IKt ISiiT BHOiMtftS AS3lCS.'DtF JAMdOiWSi 


□ 


4 


4 


24 


SNAP VO FINQERS 






28 


15 


HUSTLER MUSIK 

LIL WAfNE i" .'■ '( ■,' '.: '! 1 '.'.'[ ^bAl MO'OlWM* 




5 


• 


12 


SO WHAT 


i 


Q|34 


5 


MIGHTY 0 ' 

OL'TlAS^ ' - - i.';*j 


•lir 




s 


13 


DJ PLAY A LOVE SONG 

JAMIE FQXX f EAT TWISf A i J. f^MG' 




■ 


27 


8 


GHETTO STORY 

CHAM ■ I.UD"L'. iE •'TlANTICi 




7 


r 


17 


RIDIN' 

CKAMILLIONAIRE ' iTJI'ilRS^^L MOTOA'hl 


■ 




* 




OOH WEE 




8 


10 


15 


WHEN YOU'RE MAD 






32 


29 


LEAN WIT IT, ROCK WIT IT 

DEM FRANCHISE ftOYf i ^0 SO DEE VlflGlN^ 




9 


)1 


12 


WHY YOU WANNA 


n 




2> 


33 


IN MY MIND 

HEATIiEfl HEAOlEY ■-..'i flVGi 






6 


to 


GIMME THAT 


i 




21 


19 


BACK LIKE THAT 

GHOSTFACE HILiAH FEAT NE-YO'DEFJALI DJMGl 


i 


1 1 


n 


18 


HUSTLIN' 


■ 


m 




38 


UNPREDICTABLE 


n 


ii 


16 


It 


DO IT TO IT 




m 


38 


S 


GIVE IT UP TO ME 

SEAN PAUL 1 *'r IT ^ J.'iTiC 1 




"is 


15 


39 


LOOKING FOR YOU 

*isiK *'!^ii<i h 1 SOUL.'GO^O C£tlTRIC'70MBA| 


1 


m 


1^ 




PULLIN' ME BACK 

CHJWOY FEAT TTRESE '':'LOT-A-LC" CAPIT-jLi 


1!7 




14 


33 


BE WITHOUT YOU 


it 


m 


46 


3 


SEXY LOVE 


itr 




( 


19 


WHAT YOU KNOW 

T 1 " '. "Jfl !:iTL £ AT ^ AST Z\ 


UK 


40 


41 


12 


1 REFUSE 

U^BAM ItTBTIC ^SOBE lA'ARI'ER BROv ■ 




m 


19 


11 


SHOULDER LEAN 

'OUHG DftO ftlTUftlWJ TJ- iGRAWO HU SILL' ATLANTIC^ 


1 




37 


19 


1 LOVE YOU 

CHEfll DENMIS |8AD BOYi'ATL AUTIC^ 


t!r 




18 


33 


CAN T LET GO 

ANTMG^' liAMILTQN [^0 SO 01F.7QUBA^ 






35 


9 


HMM HMM 

BEEhll MAN 1 iHOClING VISESi'VIRGINj 




IB 22 


7 


BOSSY 

KELIS feat tod IWRT U'VlZOMftAi 


i 




44 


11 


1 M GONNA BE 

DONELiJOt.ES ..■.■".■.i:c:oiiBAi 


ik 


! 


12 


29 


GETTIN' SOME 

SHAWNKA J;) .AM.IDJMGt 




44 




> 


U AND DAT 

Ha FEAT rPAIN & UMDI SflL 'HCH AID' ir''BH£'WARKER 6ftCS 1 


□ 




17 


20 


4 MINUTES 

AVANT '.UliU: .irmNSOS^GEFFEMITfRSCOPE) 


1 




43 


9 


RIDIN' RIMS 

DEM FRANCHISE BOTZ 'SO SO DEFV1RGINI 






20 


a 


GOOD LUCK CHARM 

jAGBED EDGI '-'iilA SUP^i 




46 


62 


2 


S.E.X. 

LYF{ JlHNIHGt iCOLUMBIA SUU| 






24 


16 


FLY LIKE A BIRO 

MAHIArt CAFIEY i :,Li^lD .DjUSl 




Bi 


62 


2 


SHINE 

LUTHER VANDHOSS 






6 


ME & U 

CASS.E '.in SfLECtiari bad hot aiianI'Ji 






'$> 


92 


SO SICK 

ME TO ::■ i.i.i,i& 




Bl 33 


17 


HOLLA AT ME 

DJ"HA1[[1 ■ . - - ■■ 






12 


PRETTY 8A8Y 

ERIC BENET IFRIDAY RtPRISE.'WARNtR BROS i 




□ 


W 


20 


FIND MYSELF IN YOU 

BRIAN MCKNIGHT . '. . " -1 V ::<L^',. 


1 


^42 


26 


LOVE 

RETSmACatf lA&W INTEN5CQPEI 


it 
















hotR&b/hip hop 
singles sales 




i 


RHYTHMIC AIRPLAY. 




mmm 








e 




§§ 


11 


TITLE 

ARTIST itMPRtNT / ^ROUOTION LASElj 




M . is Is 


TITLE 

ARTIST 'IMf>R<NT PROMOTION lASCLI 


si 




9 




Rl SWEAT 

Wt^et ifi , h>TiAL AflTS PlttLtSHIMfi) 




H 


2 


14 


IfMsNAP YO FINGERS 






2 


2 


BACK AND FORTH 

UWIfKDIRIM . MU.'IK.IAM 1 




D 


4 


10 


IT S COIN' DOWN 

YUMfi JOC iHLiXf il4[' SOV v:iUM ilLANIlL 




3 


S 


8 


PICK IT UP 
K'rnis 




D 




13 


ME & U 

CASSIE .'.EKT S*LECTI0M.8*D BOY'ATLANIi:! 




91 


4 


S 


WHAT THE UCK HEAD? 

TWLtJ (■ 








14 


SO WHAT 

FIELBMMFEAT CIARA lOf lECEli.lNIERSCOPEl 






11 


9 


REMEMBER 

RiVA scurr - • t j > 






i. 


21 


RIDIN' 

CHAMIUIONAME FEAT KRATDE BONE {UHIVERbAL VCTOANi 




Ii 


17 


S 


DO IT WITH NO HANDS 




6 




0 


GIMME THAT 

CHRIS BROWM FUT Ul WATHi iJIVE ZOMBAi 


# 




35 


2 


1 LOVE MY B""/NEW YORK S"* 

BUSTA ^MYMtS :■• ' ! RMAIH.'INtEnSCO'>£ 1 




7 






DO IT TO IT 

CHERISH FEAT SEAN PAUL OF THE YOUHCHOOOI |SHO Wt^ CAi'llOL < 


i 


o 


?2 


3 


REGRETS 

HUVtNOAiriE '! '::hiio DAviSi 






• 


13 


HIPS DONT LIE 

SHAKiHA FEAT WYCUF JEA.H ■■ IM, 






1 


13 


SISTER 

scQurfUtFi ^auAa rat. imi-l mmvisibu) 




9 


h 


18 


DOING TOO MUCH 

PAULA U'AHOA FEAT BABY SASH iA.RISTA.HMGl 






32 


14 


1 TRADE IT ALL 

C1LA.M0D BROWN ■ ONE [ IJTEaTAtNMEhT; 




10 


14 


5 


PROMISCUOUS 

UELLV FUR'ADO FEAT TIMULANO MOSLfY.'GEFFEhlNTERSCOPfl 






8 


27 


1 AM NOT MY HAIR 




n 


13 


11 


U AND DAT 

E (D F[AT T PAIH ft UNDI Ufll liiCK W\D IT BME WARNER BF10S - 




n 


18 


9 


SNAP YO FINGERS 

UL JON ■ ■ 






8 


15 


WHAT YOU KNOW 


■ 




IS 


IB 


BOOM DRAH 

TGCl ■-■ ." ■:l-'-<^... 








26 


TEMPERATURE 

SEAN F'AUL .V lITHHIiC.' 


: 




13 


12 


1 REMEMBER... 

MEU-SA HORBAN L'j AMN'ORCHEUSI 




D 




5 


UNFAITHFUL 

RIHANNA ..rr -.i.l .iV .^jMCii 


B 






2 


MAN LIKE ME 

DL DATITRK 








'20 


LEAN WIT IT. ROCK WIT IT 

DEM FRANCHIIE Kit HM UL PfAHUT A CHARUV iSO SO OEF'VlRGlNi 


_ 




12 


11 


THE NEXT ONE (GITITZGETHA) 
iOStPHINE SIMCUE 




18 




9 


BOSSY 

■ EkS (EAT TOO IHOflT IJIML ZOMSAl 


1 




3 


12 


WELCOME TO MY PARTY 

AHMIH ■>-'.■ 




17 




• 


WHY YOU WANNA 








4 


DA JERK 

rUNG TONE .'.■■■r.t ■VN. 




Q 




9 


GETTIN SOME 

SHAWXNA .: ' ;'!' -V. iV iUij. 


L 




23 


3 


SHOULDER LEAN 

rOli«(G OnO FEAT Tl i jftiND WJSTIL ATLANnCi 




Q 


26 


MS. NEW BOOTY 

HJBBA vmxt FtAI TNG DMG TUMfS 1 MR COUnUK lH<N SaTHKAPlE RHIBCN'imani 


1 


SSi 


19 


15 


1 REFUSE 

UHetN MYSliC ,l" AARNCft BROS 1 






22 


7 


HEAT IT UP 

suBBA sfAflm ii-EA ^■:iJ'»■p■^^?^L ribbon 'jfRGini 




□ 


40 


8 


GIMME THAT 

CHRIS IWW1I FEATURING UL' WATM < iiVE 'IDMBA < 






28 


17 


GIRL 

F'AUL WALL i 5WI5^aHauSE' ASVLUM.ATLANTIC> 




m 


33 


8 


HUSTLIN' 

RKX ROSS :SLIP'N-SLIOE'D£F JAH'IOJMGi 




B 
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BETWEEN THE BULLETS rgeorge a blllboard.com 

RICHIE ENDS 10-YEAR CHART GAP 



One week after Luther Vandross bowed, veteran 
crooner Lionel Richie returns to Hot R&B/Hip- 
Hop Songs after 10 years with "I Call It Love" at 
No. 66. The former Commodore last reached this 
chart with "Ordinary Girl," 
which peaked at No. 76 in 19%. 
The new single, from "Coming 
Home" {due Sept. 12), is 




buoyed by 4.4 tniilion in audience and is already 
top 10 at adult R&B outlets WMM] Washington, 
D.C.and WSRB Chicago. 

Richie's history on this chart started in 1974. 
when the Commodores began collecting six No. 
Is. He scored five chart-toppers as a solo artist, the 
longest run being five weeks for "All Night Long" 
in 1983. — Raphael George 
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TakInQ Ttw LonQ Wsy 
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RASCAL FIJVTTS 


Me And My Gang B 






3 


3 


CARRIE UNDERWOOD 

• . LLC ig: fll,(G riB ail 


Some Hearts B 
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, VARIOUS ARTISTS 
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BIm Collar Cofn«<ty Tour: Ofw For Th9 Road 
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TIM MCGRAW 


GreaiesI Hits Vol 2: Reflected B 
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lI'l.'i'JHI ''■-'^'< JACKSON 

^LILH ' L ARISTA NASHVILLE 8028t.'5BN (IS.9B] 


Prsclous Mwnofiss 9 
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TOBY KEITH 


While Trash With Money B 
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THE WRECKERS 


Stand Still, Look Pretty 
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JOHNNY CASH 

■ -L';^ :f* l^AND0O528au«E(i3 9B 


The Legend Of Johnny Cash H 
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KENNY CHESNEY 


The Road And The Radio B 
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RASCAL FLATTS 

^.H0LL¥WO!)Di15 9SI 


Feels Like Today fl 
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KEITH URBAN 


Be Here B 
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15 
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DIERKS BENTLEY 


Modern Day Drifter B 


1 
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13 




LITTLE BIG TOWN 


Ttie Road To Here 9 


11 
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14 
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BRAD PAISLEY 

'.. - 1 i^il &B% I'i 3fl 


Time Wall Wasted B 


1. 
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PHIL VASSAH 

'.. '.- ■. 7.:?9SBH I189S 


Greatesl Hits Volume 1 |^^||||| 




16 
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BROOKS S DUNN 


Hillbilly Deluxe U 
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JOSH TURNER 


Your Man fl 






19 


18 




TRACE ADKINS 


Songs About Me tit ^ 
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11 


16 




SUGARLAND 

'.'t-LL-- 3Dii"J. Uli'lift (U 9ai 


Twice The Speed Of Life B 
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SOUNDTRACK 

■ ■ '. -IC? WIND-UP (18 981 


Walk The Line B 
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JASON ALDEAN 

V ^. ,-. ■•■ 98) 


Jeson Aldean 9 
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DANIELLE PECK 

i _ -r-.- ■,: : . I.J.; tl 981 


Danielle Peck 
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TOBY KEITH 

L-i-V.L.^M . Lj;3tmGN(13 9e) 


Greatest Hits 2 B 
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GARY ALLAN 


Tough All Over B 
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FAITH HILL 


Fireflies B 
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DIAMOND RIO 

-:tJ -.i;,". ,..f SJSBVSBS (HS8I 


Greatest Hits II H 
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KENNY ROGERS 

Li- li... 4L;fc- *; 9ii 


21 Number OnesH 
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MIRANDA LAMBERT 

LL . 'LLl:-: iE'i t; 9JI B 


Kerosene 
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SHANIA TWAIN 


Greatesl Hils^ 
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POVERTYNECK HILLBILLIES 


Povertyneclt Hillbillies ^ 
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GEORGE STRAIT 


Somewhere Down In Texas 
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31 




BILLY CURRINQTON 

l,':'..L'L' ■ .,ViSil3 9*! 


Doin Somethin' Right 
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31 


32 




KENNY ROGERS 

L-'.' . . ■ -L j6; 


Water & Bridges :.|| 


I 




32 


33 




JOE NICHOLS 

-■...EF-i. LL.-f C3479fi 113 SBl 
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BIG S RICH 

,..;n.,;7. L ijJL.IWRrj |1B9B) 


ComIn' To Your City B 
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GEORGE STRAIT 

-:,rjj9 jMCN I2B9B) 


&0 Number Ones B 










ROY D. MERCER 

- _ ■ .,4_ . • L.3, 


Black & Blue 
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SARA EVANS 


Real Fine Place H 
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MARTINA MCBRIDE 


Timeless B 
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JOHNNY CASH 

- ■ : ■Lr .'. ML... i4:'6;SDt.<UUSlCi25 98 


^ Personal Pile 
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LARRY THE CABLE GUY 


The Rtght To Sara Arms # 
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KEITH ANDERSON 

■r- :-- L^L-, „.L ^53^4 35N |169B) 


ThrM Chord Countrv And American Rock & Roll |||| 


■ 




40 


46 




SHOOTER JENNINGS 

.LFL;. c:--h L333SS* .13 981 


Electric Rodeo 
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RON WHITE 


You Can1 Fix Stupid H 
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LEANN RIMES 


This Woman 
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MONTGOMERY GENTRY Something To Be Proud 01: THo Best 01 19M-2005 H 
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VAN MORRISON 

■ ■ ..'-.\*v 005968- UMSK |1398| 


Pay The Devil H 
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TIM MCGRAW 


Uve Uke You Were Dying B 
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GRETCHEN WILSON 

lL .La D 


All Jacked Up B 
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THE LITTLE WILLIES 


The Utile Willies 
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ECQB SOUNDTRACK 
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A Prairie Home Companion 
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VAN ZANT 

. L'.. LL', q>i D 


Get Right With The Man 
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CRAIG MORGAN 


My Kind Of Uvin' 
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JERRY CLOWER 

■ MLlESOOSOIUMS.UHl 


Classic Clower Power 
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HANK WILLIAMS III 


Qtm^nht Tr\ Mall 

oirsigni lu rieii 
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RHONDA VINCENT 


All American Bluegrass Girl 
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SHEDAISY 


Fortuneteller's Melody 
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CHRIS CAGLE 


Anywhere But Here 
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JEFF BATES 


Leave The Light On 
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BLAKE SHELTON 


Blake Shellon's Barn & Grill B 




1^ 


66 


66 




JOHN DENVER 

■ .-IRAIEdLC UABMIIKG GROUP 118 98 


Deflnillve All-Time Greatest Hits .-^^ 
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Blue Collar Comedy Tour Rides Again 
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ARTISTS Strummln' With The Devil: The Southern Side 01 Van Helen 1'^; 
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DWIGHT YOAKAM 


The Very Best Of Dwighl Yoakam 
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JOHNNY CASH & JUNE CARTER CASH 


16 Biggest Hits 
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KENNY CHESNEY 


Be As You Are: Songs From An Old Blue Chair B 
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WAYLON JENNINGS 

. .'.','1 i:l ■ -ll- LD'C BWG 5IH((TEGIC W«flK£TtS3 


GROUP ■'^ Biggest Hits 
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TOBY KEITH 


Honkytonk University B 
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ALISON KRAUSS + UNION STATION 


Lonely Runs Both Ways ^ 
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BROOKS i DUNN 

L--:; -L LL sgrr ne 9B 


The Greatest Hits Collection li B 
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ALABAMA t- 

Liijv BWG siHATEGic MARKEiiNG GROUP (31 9S' Essential Alabama 
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ROY ORBiSON 
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A Pralria Hotna Companion 
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RHONDA VINCENT ... ,_„,,.„ m, -1,1 
ROUNMR S1C5I0 *" Blu.graM Girl 
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,^3"*"^^ * """"^ i-o™'^ Bom W.,. 
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^IS^m^l'i ni^^'^ Should The FIra Dl»7 
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0" ^o'luMK™ L MuSiC * ■"•»"' ^0 Sonja 01 The Carte. Family 
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YONDER MOUNTAIN STRING BAND v3,„h., M„„n..in <:i,i„„ !<.„,< 
FROG PAD ;MCI/vueiMD "d""'"'" string Band 
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CHERRYHOLMES f-fc.™K„im.. 

LKACLLLHV, .LL ::lFET9(i!01.KKi™001) ChWTyhOlmeS 
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U**!'?!^^ ARTISTS Green Day Blue GtasB: PIcNin' On Green Day A Bluegrasa Tribute 
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yE*"-';?"?!*!"^'^^^ Bluegrass Top 20 Gospel Songs 01 The Century 
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^*''!°"?.f'' Gloiyiard; 30 Bluegrass Qospal Classics 
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RHONDA VINCENT AND THE RAGE _ . . 

ROUNDER fi'35S) nagin unv 




Bl 
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KELLER WILLIAMS & THE KEELS - 

HW ENTERPRISES 1037 Utwea 
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MOUNTAIN HEART ^i^. „^ 

SKAGGS FAMIL' L*R(C STREET 903O16.'HOLLrrtOOO upafl 













LAUGHING THE WAY TO THE BANK 



Comedy is the flavor of the week on Top Coun- 
try Albums with 25% of the chart's bullets go- 
ing to humor collections this issue. 

Comedy Central's world premiere of "Blue 
Collar Comedy: One for the Road" brings 
35.000 units and Hot Shot De- 
but honors to working-class 
comedy patriarch feff Foxwur- 
thy and friends with that title at 
No. 4 (and No. 1 on Top Comedy 
Albums). Five other comedy 
sets also gain notice. 

"Blue Collar" members Larry 




the Cable Guy (No. 42, up 56%) and Ron 
White (No. 45. up 29%) grow in that spotlight 
as does "Blue Collar Comedy Tour Rides 
Again" (No. 65. up 33%). In the same week. 
Roy D. Mercer's "Black & Blue" opens with 
5.000 copies at No. 38. while a 
56% gain lifts the late Jerry 
dower's 'Classic Clower Power" 
to No. 56. 

Foxworthy's troupe returns 
to prime time this fall for a 
third season of "Blue Collar 
TV" on CW. —Wade Jesxn 
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Kl SUMMERTIME 

UJJ^ a ctNNON * CHESNEY IS MCEWAN.C WISEUAN1 


Kenny Chesney 
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LAST DAY OF MY LIFE 


Phil Vassar 

0 AFI15TA f.*SHV.LLE 
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THE WORLD 


Brad Paisley 

© itllJTA l.il'JHVILLE 
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WHEN THE STARS GO BLUE 


Tim McGraw 
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SOMETHING S GOTTA GIVE 


LeAnn Rimes 

© ASVluM-CUHB 
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DON T FORGET TO REMEMBER ME 


Carrie Underwood 

© ARISTA' ARISTA NASHVILLE 
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SETTLE FOR A SLOWDOWN 


DIerks Benltey 

a> CAPITOL 
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q |T]^Vi1| A LITTLE TOO LATE 


Toby KaHh 

a» SHOW OOG NASHVILLE 
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EVERY TIME 1 HEAR YOUR NAME 

. -".Tc^.E I- f.Df-buN Thi».*B^.::;t j stee.e. 


Keith Anderson 

© a:i,SU NASHVILLE 
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SIZE MATTERS (SOMEDAY) 


Joe Nichols 

©O UNI'.fPEAL SOUTH 
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WHY 

V ■:•. :< J RICH.VMCGEHE ^ 


Jason Aldean 

© BRUKEh EOfI 
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IF YOU'RE GOING THflOUQK HELL (BEFORE THE DEVIL EVEN KNOWS) Rodney Atkins 

-HE'.vr- ,S TATE (, T*T[ D BEB3I Q CuB.fl 
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ME AND MY GANG 

: 1-i.t- ~i,r:Zi-: fiA;"; ,. rEELE IUl>l.LINS JSTONEl 


Rascal Flatts 

© ifH.Z smcET 
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15 
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LIFE AINT ALWAYS BEAUTIFUL 

■■ > ' . T.'flTLJAMESj 


Gary Allan 

© MCA rUSMVILLt 
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1 GOT VOU 

1 . '.VFGAH PO'WHHELL.IOWENS) 


Craig Morgan 

© GiROKEh eOA 
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BRING IT ON HOME 

/. M^--;'-! ■ . IiJAH(WmHKP*IRICK.G8l(CK.IMBIECK| 


Little Big Town 
O EQUITY 
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1 CAN T UNLOVE YOU 


Kenny Rogers 

® CAPIIQL 
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HOW BOUT YOU 


Eric Church 

© CAOjlCL 
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DOWN IN MISSISSIPPI (UP TO NO GOOD) 

' /r - i- ■ "I- ■ '.-JKlSi 


Sugarland 

® ME^C-JRV 
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LEAVE THE PIECES 


The Wrecicers 

0 UAVERICK^'WARNEH BWH :WnH 
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WHY WHY WHY 

■ :-..;.r.<^rF,i 'i . i. i , ^ r '■ T M*nr(H M NESLf «( 


Billy Currlngton 
• wcncuKv 
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YEE HAW 


Jake Owen 

© RC: 
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Em 
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THE SEASHORES OF OLD MEXICO 


George Strait 

© MCiriA^HVIlIF 
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BRAND NEW GIRLFRIEND 


Steve Holy 
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WOULD YOU GO WITH ME 


Josh Turner 

© MC* NASHVILLE 
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FAVORITE STATE OF MIND 


Josh Oracin 

LVBIC STREET 
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FEELS JUST LIKE IT SHOULD 

r OtHMi'; ;^3!l!EH3J*MESJPOLLARD> 


F>al Green 

SNA 
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BUILDING BRIDGES Brooks & Dunn With Sheryl Crow & VInce GUI 

■it^-:/.u ^ i^^u f E"::-; im devito L.wiLLDbCHBrt O afust* nashville 
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THE LUCKY ONE 

= OILl VD«£ '» .Hi WAniEN.B WAHRtX J JOTCEl 


Faith Hill 

4> WARNER BROS WRN 
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ON AGAIN TONIGHT 

^"•[JjERS [MCHEENJNftlTOfl.PeMHIIEl 


Trent Wlllmon 

9 COlUMBia 
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track by a new 
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Btje County's 
■GoodUtDe 
Girts" in 
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million 
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most new 
stations (28) 
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FINDIN' A GOOD MAN 

J STOvER iJ S'CVER.a 0 MAmER.C XDESEL) 


Danielle Peck 

© a-j uiCMifiE 
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32 




SWING 

f ROGERS ;C STAPLETON F HOGlflSl 


Trace Adkins 
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8TH OF NOVEMBER 


Big & Rich 

© ■A'AOSft IF,.-.- 
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NEW STRINGS 

' . ■ ■ ■■■ '.' ; JI.'PFF"! 


Miranda Lamben 

O r'',- ■■ii/- 




»\ 




34 


34 




THAT GIRL IS A COWBOY 

J ■■, ! 1. . '. fMifJ fl BROWKi 


Garth Biaoks 
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Sir 
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AIN T WHAT IT USED TO BE 


Megan Muliins 

B=i:>.ES Uit 
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1 DON'T KNOW WHAT SHE SAID 

r .^ToOf. q . F[[K ;C sATlEN.K SLAiYL TURNE«| 


Blaine Larsen 
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37 
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COALMINE 

[Vi'.i F.' Sn ^-T ,R 3EAN R HABBIN.H UCOCNALOj 


Sara Evans 
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GOD ONLY CRIES 

M : ci-L'TE : wz\2 RIO |-.:i'N50n. 


Diamond Rio 

© ARISTA ',S?H'. .LE 
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40 
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THAT'S HOW THEY DO IT IN DIXIE Hank WAams Jr. With Gretchen Wison, 8ig & Rich & Van Zan( 
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41 
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A GOOD MAN 

i i.lV'.\ • f:..E5l .¥■ fOLL£5E A fC.lESt .'^ S-AVl'l 


Emerson Drive 

0 vi:o.5 
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SUNSHINE AND SUMMERTIME 

>i GALLIVrSE fk;.. ,. RICH fl CLAWSON A SACHLEVl 


Faith Hill 

© AAP\EP iiFfir 
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CALIFORNIA GIRLS 

\;..si~iu 1 ^ :-i y 'apight .= ft..S0N,j fliCM M wrighTi 


Gretchen Wilson 

© r: . ■.■|: A 
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IN TERMS OF LOVE 


SheOaisy 

© 1*^ : S'fEEI 
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EVERYBODY KNOWS 

^ " ai'i ,[ H jii. .. M '/AGljiiHE ti MAINE S.G.LQURlSl 


Dixie Chicks 

© n-.,vMli.:i 






46 


42 


47 




KILL ME NOW 

■'- n .,^th;v ..ifllCH.A LSMITH.VWCSEHt) 


Rio Giand 

O A;;v.A:r.' ;H- 
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CALL ME CRAZY 


The Lost Trailers 
© 






Mir 
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UNBROKEN GROUND 

-.-i-'. •( ■■ ■■ -Oi,;; JPWMITE J LtSiASC K BE1SSNESG MCMCL 


Gary Nichols 

Si © ME^CUflv 
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52 




LOVE YOU 

J SIQVEft IJ ".NOW.ES TSUMMAfi: 


Jack Ingram 

0 E'li VAcmriE 
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NOTHIN- BUT A LOVE THANG 

'I'J'JiWS -Z S'AF.tlON.S LESLIE 0 WOHLEVl 


Darryl Worley 

e 9D3 MUS.C 
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GET OUTTA MY WAY 

: Black C jm;: . '.a Ra S t OfRALL C «fl«nT| 


Carolina Rain 

© Eoun> 




i 




44 


44 




THIS TIME AROUND 

V ■ i 1 iv ..Ki ■ liANADIAN HAGAttO (C CANADA H ROGERSi 


Cross Canadian Ragweed 
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DO WE STILL 

H . -(IM f . ■ l-l- ,VI . ,AW !ft .yfJNE fl CfOSS'tt flAMBfALJKI 


Rockie Lynne 
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TENNESSEE GIRL 


Sammy Kershaw 






© 


S6 


55 




LIVE TO LOVE ANOTHER DAY 

: MUfF', LBBAr* D BFIOA'N ^ UCaAN; 


Keilh Urban 
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BEFORE HE CHEATS 

W BBlGMI \Z TDMP^iriS . KEABi 


Carrie Underwood 

G AfllSTA AHlSTA NAS "VIL.E 
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, I'LL GIVE IT TO YOU 

U JDhfS B GALLIMQRE I jCNES tTMARTIN,M MESLER} 


Zona Jones 

0 ^'QUARTERBACK 
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ONE WING IN THE FIRE 

. R£>S:.I:S TIOV.iNSOrj rTQFrf. !,SQN 3 PINSHM 


Trent Tomlinson 

© ,'PIC i" = E£' 
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ONE SECOND CHANCE 

t. fiEARD S :MANCEy lA i.flariDN.C OUSOIS O TjAMBULL. 


Jeff Bates 

® r..CA 
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ANYWHERE BUT HERE 

R WHIGHT.C CAOLE (W MOBLEYO V AlLLlAUSi 


Chris Cagle 

O CAPITOL 
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ARTtST/Ti— ^UeatScOT) 



COUNTRY 




SDmRWr1lintM{SS.9} 
Last Day Ot My Uli Misn hasmvhu (M.4) 
Tin WorM uttmHUMViui(e7^t 
Wlten The Start Go Blue cun [7S.5) 

Don'i Forget To Rtmambtr Me mum wU(mu(B3.7) 
A Utds Too Ljit SHCW DOG (87.0} 
Slza Matters (Sometfay) imvimjii sotm (tZ.2) 



It Ytou're GeitiQ Tinngk Htl cun(7SJ)) 
Ule Ala't Mwiirt Seaultlul mca naskviui (R7.S] 
I Cial Untm Vw utttol (90.3) 
Leave The Piecet muam vka. (7B.1 ) 
WooM You Qo WMh Me MU lUMnuf (H.S) 
FhIs Jul Uka tt SkBBU MA (78.5) 

Biliaigafld|)ti«HSniuswiu£(l5.9) 
R HnrSMn9>enc{ll.1) 




I Don'l Know Wtiat She SaM iiu(75.1) 
C«alnlHK«(»4.l)) 
God Onty Crie« uttm wuimui (94.7) 
Callfonila QMs couiMiu 181.0) 

Ofli Wlnf tn Tha Fin mnc stuct |I9.4) 
Aaynrtiert Bvl Htra CAPmu (St-t) 



n 

41 
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Don't miss another important 

Visit www.BillboardRadioMonjtor.com to sign up to register for 
your free Country Radio Blast. 



BlllboardRadloMonitor.com 



HOT COUNTRY SONQS: 131 country stations are electronically monitored by 
Nielsen Broadcast Data Systems, 24 nours a day, 7 days a week. Airpower award- 
ed 10 songs appearing in tne top 20 on both the BDS Airplay and Audience charts 
tor ttie first time wiKh increases in both delections and aiidience C 2006 VNU 
Business Media, Inc. All rights reserved. 

HITPREDICTOR: * 2006. Promosquad and HitPredicior are trademarks o( Think 
Fast LLC. 

ALL CHARTS: See Chart Legend lor njles and explanations. 



JONES' 2-YEAR-OLD SET STILL FEEDS RADIO 



Country's independent label sector is in the 
spotlight tnorc frequently these days, and the 
Hot Shot Debut this issue marks a return lo 
the chart by H.W. "Pappy" Daily's legendary 
Houston-based D imprint. 

Arriving at No. 57 is Zona Jones' "Til Give 
It to You," which bows with 708.000 audience 
impressions. Jones charted two times before 
for D. with "House of Negotiable Affections" 
in 2004 and "Two Hearts" in 2005. 

Launched in 1958, the label was a one- 




Data for week of JUNE 24. 2006 I For chart reprints call 646.654.4633 



tmie home to such future major-label hit- 
makers as Willie Nelson, Claude Gray, 
George Strait and the Big Bopper. Daily's 
grandson, Wes Daily, reopened the storied 
company in 2003. 

With 50 detections during the tracking 
week, the airplay leader for Jones' new 
song is Clear Channel KNIX Phoenix. 
The new single and Jones' other two 
charting tracks are from his debut set. 
"Harleys & Horses." — Wade Jessen 
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KDHSTAHTINOS KHPlSTOFOROU MlNir- 


4 


7 


NISAKI STON OKEANO 

TRUOCY ■! 1 " 


f 


S 


PION MAGEVIS ME FILIA 

OUNNIS TASSIOS '.' 




1 


RED HOT CHILI PEPPERS 

STADIUM ARCAOIUM WLRHEH Ht'^'j 


a 


5 


ARCHIVE 

LIGHTS wa^YFH 


a 


4 


HANS ZIMMER 

DA UIKCI CODE . : . 


4 


6 


GNARLS BARKLEY 

ST ELSEWHERE Liij.MJluiSS AIlAHTiC 


a 


IS 


JUANES 

HI SANGAE SURCO 



76 I Go to www.blllboard.biz for coinplete chart data 



Data for week of JUNE 24, 2O06 I CHARTS LEGEND on Page 78 



EUROCHARTS 



SINGLE SALES 



If 

p 


-a 

1 


EUROCHARTS ARE COMPILED BY >rUBOAnD FROM THE MATIOHAl SIHfilES AND AtSUM 
ikllt CHARTS OF 20 [unOPEAN COUMIRrlS JUKE U IMI 

HIPS DONT LIE 

SHAKIRA n tmiEF JUN EPIC 


2 




CRAZY 

liHAFlLS BARKLH : Z WItC'AH ATLAhtli: 


{' 


e 


MAN EATER 

Nau FUflTADC lifOSirr GEFf EH 


i" 


73 


WE ARE THE CHAMPIONS (DING A DANG DONG) 

CRA2V FMN UACHI RECORDS 


|. 


3 


LIVING ON VIDEO 
PMOTD PAMIC/ULM 


\ 6 


4 


1 WISH 1 WAS A PUNK ROCKER 

lANCH THOM RCA 


k 


13 


Lonn RCA 


[• 


9 


NO NO NEVER 
TEXU HQHTniMC ' ' mM' 


h 


5 


SOS (RESCUE ME) 

RIUNHA SRP.'DEF JAM 


1 io 




WORLD AT YOUR FEET 
EMBDACE INOEPENOIEHTE 


l,1 


10 


ONE 

MARY J. iUSE FT. Iff MATRIACK'OEffEH 






WHO KNEW 

PMK ■. - ,-i 


1" 


78 


MONSTER 

AUIOMAIir (. UWlljl.iL.!''JL-'DOR 




NEW 


LE RAGGA DES PINQOUINS 
PWioo m INI .'i,zi>^p\o uusrc 




14 


WORLD HOLD ON 

BOB uHcun n snvE eowaros yellow production 




ik 1 n Ilka ^ 


ALBUMS 


WEIK 1 


39 


JUNE (A. noi 


i ' 


1 


RED HOT CHIU PEPPERS 

STADIUM AKADIUM WARNER BROS 


I 2 


3 


SHAKIRA 

OUL EIXAnOMVOLKPIC 




WW 


RONAN KEATING 

MIHB YOU HOME POIVDOR 


; 4 


2 


GNARLS BARKLEY 

IT ELSEWHERE " /JNT' . A'hJ ftlLiMlC 




NEW 


SANDI THOM 

SHILE IT CONFUSSES PCOPLI RCA 


i • 


8 


MARK KNOPFLER/EMMYLOU HARRIS 

UI THi ROAOnMIIIIG MERCURY 




4 


BRUCE SPRINGSTEEN 

WE SHAU OVERCOBK - THi SEECER imHMS COLUMBIA 


a 


NEW 


NIGHTWISH 

END OF AN EHA HIKLIAH BLitSI.'SPIftEFARM 


h 


WW 


THE FEELING 

TWELVE STOPS An HOME l^.ltD 


ho 


68 


PAUL SIMON 

SURPRISE WARNER ?R0^ . WAAREH MUSIC 




22 


SPORTFREUNDE STILLER 

YOU HAVr IP win ™EI"«M»*F 'iIRTtGO 


r« 


5 


KATIE MELUA 

HEH BY PIECE DKAM*iii,u 




6 


PINK 

m HOT OEM LIFACL'ZOMeA 


14 


15 


LORDI 

THE AROCXAITPSt ftCd 




9 


MIKE LEON GROSCH 
ABSaiUTE.' tASlC t^ANSA 




RADIO AIRPLAY 


P 


§1 


RADIO AIRPLAY INFOMUTIOH FROM IT EUKDPCAH COUNTRIES U MOHrTOMBJtM 
TABUUTED BY NIELSEN MUSIC CONTROL 

JOHI 14. »H 


[• 


1 


HIPS DON'T LIE 

SMAKIHA FT WYCIEF JEAH iW BUG 




2 


SOS 

RIHANMA SRP.'TieF JAM 


h 


5 


CRAZY 

GMARLS BARKIIY fii"ii\', Ti.'rt JIl t.'tr. - 


4 


A 


DANI CALIFORNIA 

RED WT CHau PEPPERS . BRCiS 


h 


3 


BECAUSE OF YOU 
■air cuuwoH flCA 


\ e 


7 


A DIGS LE PIDO 

JUINES [;i.)orn 


t> 


6 


SIN SIN SIN 

ROtBK WUIAHS CHRYSAUS 


1 • 


8 


UPSIDE DOWN 

JACK JOHMSOM JACK .'OMKSON.'BRUSHFIRLIMrvERSAL 


f. 


9 


IS IT ANY WONDER? 

KEANE ISLAND 


1 10 


11 


MY HUMPS 

THE HACK ETEO PEAS A&M/INTERSCOPE 


t„ 


10 


ONE 

HARr I BlNf MAIRIARCH'GEFFEN 


1 12 


14 


MAN EATER 

HlUT FWnWO DREAMWORKS 


I" 


12 


SO SICK 

HE.TO m JAM 


' 14 


13 


WHO KNEW 

PINK LATACt^OUBA 


{« 


12 


STUPID GIRLS 

PIMlAfAi:f.'?0U8A 





1 


ro 


P 
























IP 


LAST 
WEEK 


P 


ARTIST 

TITLE IMPRih'T I NUMBER NSTmBUTlW LABEL 




1 1 ro 


MICHAEL BUBLE 
Pj^irtilME U3HEPftlS£ mttlAAfiNER BROS. * 


■ 


e 


B 


a 


ELVIS COSTELLO & ALLEN TOUSSAINT 

THE RHIER IN HEWIHSE vi-Vi- '■bl HOe^fii; Vj * 




i> 


E 


a 


KATIE MELUA 

PIECE 6t PIECE I!HAMAI»CO,'UNIVERSAL MOTOWN 00686 B IWRC 




o 


3 


34 


CHRIS BOTTI 

TO LOVE KGAitt THE Dum coLuwuu r7sas.'S0irr music « 


m 




2 


t 


NAT KING COLE 

THE nnt BEST OF N«T NIM COU CAPITOL tmA 




m 


7 


tt 


CHRIS BOTTI 

WIUH 1 FALL IN LOVE ..HI LiMBIA 9;erZ'$0NY MUStC 0> 






4 


3> 


MICHAEL BUBLE 

CAUGHT IH THE ACT ' ■ ! KfSl.ir,'. 49444''/^AnS!R gROS 




m 




DIANE SCHUUR 

LIVL IN LCiQON ! i ' 




P 


E 


10 


CASSANDRA WILSON 

THUKvlffiHISL " . ! • ■ 




: 10 


8 


91 


MADELEINE PEYROUX 

CAREifssiouE " ". ■,";;-> i ■ 






S 


3 


DR. JOHN 

MERCfRhABV "-.1 i. F f iiiil 






9 


37 


THELONIOUS MONK QUARTET WITH JOHN COLTRANE 

AT CAflhtGIE MALL ME . u'ltnil?, iSCi* Sl UE NilTF 


p 




11 


35 


DIANNE REEVES 

G0D3 NIGHT AMO GOQO LUCK lEOlWOTfUCKI CDhT.C^n itU ; JD^'CONCORD 


r 




10 


7 


VARIOUS ARTISTS 

LEGENDS OF JAZ2 WiIiinAWSEr LEWIS SHOWCASE " '.' : i- 'JtiA7aO -t 




m 




DEJOHNETTE GOLDINGS SCOFIELD 

TRIO BEYOND SAUDABtS - ■.' i ■ ,i ■ i •,; ,■ .• .ii , i,kiX(P 


i 


m 


E 


a 


VARIOUS ARTISTS 

THE ItOUSE TItAT IRAhlt BUILT THE BEST OF IMPULSE RECDIIOS IVfaSV CLtd-l^VU 




m 


17 


20 


LOUIS ARMSTRONG 

THE DEFINITIVE COLLECTION Hir 0. vEnvE< CHRi>NiC;.£S 0C4B9^ UME 






ie 


C 


FRANK CATALANO 

MIOWTY BURNER E" ..MI :[|- 






19 


3 


MILES DAVIS 

THE LEGEHDAHY PRESTIGE QUINTET SESSIDRI FAKTASY 444^,'CONCDRD 


ii 


aa 


14 


3 


YELLOWJACKETS 

IWtNtT FI«( -r ■ t ■!;■'» 


p 




15 


27 


VARIOUS ARTISTS 

OURMMUV'.'.thS ?<iii-] A BENEFn ALMH NONESUCH rHSA.'WAANER BROS. 


f 




23 


4 


VARIOUS ARTISTS 

VINT);;- .'I i-.i - ■ <■ VO 






12 


e 


ROY HARGROVE 








NOT!-;'... 1^ ■ 1 ■.;'n,.vG 






21 


g 


ROBIN MCKELLE 

IHTROUUCIHG ROBIN AlCKELLE CHEAP lUUABY 10 






13 


7 


VARIOUS ARTISTS 

JA;z VOCALISTS HEAD t NOW CONCORD JAZZ SODOI CONCORD 


1 





mm 




Si 


TIUE IWRIfll & NJUBEI (US IRIKi. LABEL 


E5 
w 




I 


10 


KItHE 5 BROWNS 1 

BfiflNOeOUHOAHIES ~. ■■< f-:.i tJNYBMQ MASTERWORKS ■» 1 


W 


BE-emrr 


LONDON PKILHARUONIC.ANNE-SOPHIE MUTTER 

MOZAAT VnUN COHCEilTOI t-S DG COSOre LN-VERSAL CLASSICS SROUP 






4 


13 


LANQ LANQ 

MtllOHT K 0OS8?7 UNIVERSAL CLASSICS GROUP 


1 


'^4 


2 


5 


DAWN UPSHAW'ATLANTA SYMPHONY ORCHESTRA (SPAHO) 

GOIIJOV UHAOAMAH FOUHTAIN DF TlAflS OG DO&JT^'JM'itR^Ai. CnASSlCS GHaLF< 




P. 


3 


37 


ANDRE RIEU 

THE llTING OJICltMAN [liflGH 1"S7C 






7 


t1 


THE 5 BROWNS 

THE i- BRCWNS - : : .' . -:.I]C07' SONY BUG WASTEflWORKS B 






6 


90 


ANDRE RIEU 

TUSCANY ['L-,:'-! : ' 




m 


16 


e 


MAURIZIO POLLINI 

CHDPIH. HDCTURNES Mb Y^ibOi UPJIVEF.SAl CLASSICS GROUP 


p 




S 


99 


YO-YQ MA WITH ROMA SINFONIETTA ORCHESTRA (MORRICONE) 

TQ-YD fU PLATS ENWO MORfllCOHE f.y--f..'^ ^:-tf.-.f.T,> it'.lj Vl'."TP'.\n^^.l- 0 






10 


13 


JUAN DIEGO FLOREZ 

SEMTIMIEMTO LAIIMO "! r:f. 3D6?9S UNHiERSil CLASSICS GROltP 




i» 


9 


IS 


SOUNDTRACK 
MATCH POINT ■■■ i.Mi: 




12 


13 


33 


ANDRE RIEU 

SEW YEARS IN KIENN* I'i'lON 1*3"? 






11 


62 


YO-YO MATHE SILK ROAD ENSEMBLE 

SIJ JOJRKYl KTOK) THI »aiin SO^ CUI^SIJ^ 938E2Sah Ef K 


1 


14 


21 


10 


POLYPHONY (LAYTON) 

WHtTACRE CLOUWnniMOTinCHOfWl WORKS HYT%R0Ne;^1HARMCNWMum 




i* 


8 


10 


PLACIDO DOMINGO 

IIAIIA Ti AMa .1 rs JNIVERSAL ClASStCS 6«0UP 




p.. 


25 


12 


SOUNDTRACK 

CASA.NOWA Ii' ■ ■ 1 ■' 7."' 




ID 


E 


a 


DANIEL BARENBOIM 

tii£R TMrti^-TimniiaAflRHKKi ii.i^jtMmittnasWwWPlPWilEMWWTri, 




^« 


14 


37 


RENEE FLEMING 

SACRED SOHGS PF: 1 -■■ l \ K-^W 




m 




LANG LANG & MARIINSKY THEATER ORCHESTRA (GERGIEV) 

RACHMAKIIOW HAKO CONCfdTO NO 2 M',," ■. , ." ."!:;; i.riil'l 




ao 


20 


33 


THE SIXTEEN (CHRISTOPHERS) 

RENAISSANCE WUSIC FOR IMKtfl PEACE ; J ■ 1- ' ' i', .i i., CLASSICSGflOUP 




[.« 


22 


37 


JOSHUA BELLBERLIN PHILHARMONIC (THOMAS) 

T€HAiKOVS»T tflOLIH CONCERTO ':l,i.l,' SUf.> BtKMASTERWORKS 


F 


22 


15 


6 


CHRISTOPHER PARKENING 

GEWIhl GHACE LIKE A RIVER ■ ! lb ASOEL 








EVGENY KISSIN JAMES LEVINE 

SCHUBERT PUhG MUSIC FOR FOUR HANDS . -| < BMG MASTEnWORKS 






12 


5 


XRYSTIAN ZIMERMAN BERLIN PHILHAKMONIC (RATTLE) 

BRAMMS PlAND CONCEHIO HO IJ^.l;... ... ".^jiCS GROUP 






24 


26 


JOSHUA BELL 

THE ESSENTIAL JOSHUA BELL ^'CCA 005185 UtJIVtRSAL CLASSICS GROUP 









Bill 1'] Kw^H ^'^ 




kTOP 

^CONTEMPORARY JAZZ 


■ 

EE 
A 


as »g 
Eil 


ARTIST H 

TITLE iVPHirU n, NUMBER . DISTRIflUTlNG LABEL 
KlwiLL DOWNiNQ 

■Qa THE BEST OF WILL DOWMM: TW MUBMHIM COLLOTIIH HP-O OOABEaUM 


A 


5 3 


MARION MEADOWS 1 

OHESSED TO CHILL -- ' ■' .-.li:':i ,1 


m 


1 41 


HERBIE HANCOCK 

POSSifliimEs Hv, ::k rociivECTafl 


K 

w 


4 B 


MINDI ABAIR 

LIFE IISS DROIHARY i.M ? VU 


m 


3 3 


EVERETTE HARP 3 

INIHf MOMEMT ■■ ■ '.tJ" % 


w 
6 


? tl 


GERALD ALBRIGHT 

Hiw lEGiNHiNGS nt*. ss^a'CONCORD ;d 




6 35 


JAMIE CULLUM ■ 
CAiCHiNG TALES uFHVE F(K4{CAST<'UNniERSAi. OaS478.'V&'UMRG 4< ^1 


t\ 

W 


T5 20 


KENNY G ^ 

THE ESSENTIAl KENNY G lEGACV'ARISTA TMB'.'RMG 


% 


6 14 


ERIC DARIUS ■ 

JUST liETTmC SIAftTED Mi-rlH -.i',-'. ■(CHI!.* ^| 




10 14 


HERB ALPERT S TIJUANA BRASS PS 

WHIPPfD CREAM 4 (nniHU(L)GHIS RE WHIPPED m l' FACI0RV97WT S0>fY MISC 'i^ 




11 15 


SPYRO GYRA Wk 

WRAPPED IN A DOEAM '1 '.."-i[P:)in7 


R 


9 46 


BRIAN CULBERTSON J| 

II S DH tOMIClH! ' Ifl 




14 31 


RAMSEY LEWIS 






PIECES OF A DREAM 






EUGE GROOVE 

j,is! (iliS Hiuh' ■ ia;.' 8049ftNARAOA 


10 


I? 24 


ACOUSTIC ALCHEMY 

AMiHicAN tNiiLiiH >::tave 79755 






NORMAN BROWN 

IHt VEftY etSI OF NDflMAN BROWN Gfl? 00563Q vG 


18 


13 36 


KIRK WHALUM 

KiilK WHALUM PEIIFORHS THE BABYTUE SONGBOOK RENDEZVOUS Sllf 


lb 


17 10 


VARIOUS ARTISTS 

SWEET h SEXY THE BEST Of HEW URtUI JU2 NAMDA JAZZ »37ZiNARA[U 


is 


Q 


CHRIS STANDRING 

SOUl KPBtSS < ■ ''..■.,'1, 


9 




VERNON NEILLY 

G ffRt 11 -.1" Jn.i ' ™^ 






ROB WHITE ^ 

LET IT RlOE 'il'iM OHPHfJa ™ 


23 


20 62 


KENNY G ^ 

AT LAST THE OUETS ALBUM «RIST* fi:4T0 «MG " 


Ik- 


IS 6 


THE RH FACTOR 

DISTRACTIONS '.i .- '■' .' 




24 24 


VARIOUS ARTISTS .5 




CLASSICAL CROSSOVER 



:> is 



1 


2 


21 




3 


ao 


0 


5 


16 




6 


S3 




4 


5 


f 


7 


13 




e 


31 




0 


29 


10 


10 


5S 


11 


11 


34 




13 


39 




12 


33 




15 


22 




23 


17 


© 


22 


15 


0 


E 


a 


IS 


14 


7 


10 


16 


so 




17 


30 




20 


SO 


22 


18 


98 


n 


21 


25 


0 


B 




20 


19 


6 



ARTIST 

TITLE IM FHinl S. VMblB Dir-RIE^'ING LABEL 
Kl ANDREA BOCELLI 

EBSamobe " UMWSSAl CLASSICS SflOQP 

IL DIVO 

ANGORA ■: '"rn '.1- .-. • I! ; '.'nr,:: 

IL DIVO 

II oivo *i III I i.t- i.'. j. ;,ijNi MUb-: u 



Jl 



ANDREA BOCELLI 



■;ifil*<,'UNrvEHSAL LATINO 



ANDREA BOCELLI 

ANDREA -Hr ■■■ I vi^lj ■.%.VtHSAL CLASSCS GROUP 



SOUNDTRACK 

THE OA VINCI CODE OECCA C064 f fl UHlVEfiSAL CLASSICS GROUP 



MORMON TABERNACLE CHOIR 

THEN SiHOS MY SOUt W 'F.MQN TAgERNACU CMQIH 70036 



iObePQ.'UIWVEHSAL CLASSICS GROUP 



SOUNDTRACK 

PHIOE t FftEJUOICE i"-' I 

JOHN WILLIAMS YO-YO MA/ITZHAK PERLMAN 

MEMOIRS OT Atif^SIA 1 ^tlUNDTR AOtl SfTtv CLA'^aCA;. MrOft'SCHY EWb "A»STtRVIg|lS 
SOUNDTRACK 

STWWARSEnSOoeii "Ei^HWDFIWSrm . f^ classical WZM»ftBliCMlCTBWCRe(^ 
HAYLEY WESTENRA 

ODYSSEY ■ .V ' L Ali SIC5 GROUP 



MORMON TABERNACLE CHOIR 

tPVt IS SI'OAEN HfHE '.Mfj TABEHIMC'.i CHOIR 001 ! 



SARAH BRIGHTMAN 



CHLOE 

walkis:; iu t 



l> iKr.'y.M<l«»LCLB8[S aw 



mTO PARADIS E :i^:CA OQ6I40.'UNIVERSAL CLASSICS GROUP 

TIM JAN IS 

CCASTAL AMERI CA TiM lAfllS ENSEMBlE 1116 

THE TEN TENORS 

rENOLOGY 

EDGAR MEYER 

lOGAR MEYER SONY CLAli SrCAL 96MSSOHY BMG MASTERWORAS 

BOND 

U PLOSIVE TW 6Er OF WWO MBO DECCA C04746UM-^RSAL CLASSICS GROUP 1> 

THE EAST VILLAGE OPERA COMPANY 

THE EAS T VIUAGT OPERA r OMPBNY Pd.Cf- HCSIHI UNIVERSAI. CLASSICS GWDUP 

AMICI FOREVER 

S A R A h"b rTg H t M AN 

THi:W lAM VECAj MUDIOSHQl ANOei 

VARIOUS ARTISTS 

STHIMG OUARTET THiBUTE TO FALL Wt BOY VITAMIN WBS 

THE IRISH TENORS 

SACRED A SPIRITUAL JOURNEY ^AZOR i. TIE mn 



Data for we«k of JUNE 24, 2006 I For chart reprints call 646.654.4633 
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SALES DAT* COHniED BY 



Nielsen 

SoundScan 



CHARTS 




SEE BELOW FOR COMPLETE LEGEND INFORMATION. 



Sales data compiled fmm a comprehesive pool at U S- music merchanis by Ntetsen 
SoundScan. Sates data lor R&B/hip-hop retail ctiarts rs compiled by Nielsen 
SoiMKlScan trom a national subset ol core stores thai speciaize in those genres. 

9 Albums with the greatest sates gains thts week 



I Where irwiuded. thts award tndlcales th« (Ma 
' with the chart's largest unit increase- 



OP CATALOd 



TOP 

DIGITAL 



I Where included, this award irMficates the title with 
I Hie chart's biggest percentage growth 



Indicates atwrn enlered lop 100 ot The Biflboard 200 
and has been Femoved from HeatsaeKers chart 



PniCINQ/CONFIGURATION 

CO/CaaaaUm priosa am auggee tod list or equivalenl pnces, which are projected 
from wtwlesale prices. ® after prico rncfecatos album only availabte on DuaiOiBc. 
CD/DVD after price irtdicales CO/DVD combo only avaitable. P DualDisc avail- 
able. CD/DVD combo availatile * indicates vinyl LP is available. Pndng and 
vinyl LP availability are not included on aH charts. 



Compiled from a natkxui sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are rarfced by mimber ol gross audter>ce impressions, comput- 
ed by GRMfrnfarencing exact times Of airplay with Arbltron listener data The 
excep M on s are the Rhythmic Top 40. Adult Top 40. AduH Contemporary, Modem 
Rocli and Adult RAB charts, which are ranked by total detectKXis 

# Songs showing an increase in audlertce (or detediorts) 
om ttte prewkius week, regardless ol chart movement. 

RECURRENT RULES 

Songs are ramoved from tie Hal 100 and Hot 100 Airplay charts simuHaneousty 
II tiay hM* been on Itie Hoi 100 lor more than 20 weeks arvJ rank below SO. Songs 
ar* wnowed torn the Hoi RftaHI(>>1op Songs and Hoi RftBHip^iop Ajrplay diarts 
MmiAraoinly tf Ihey hawe been on the Hoi RWIIpHop Singlea & Tracks for more 
than 20 wvaks and rank below 50. Songs ar* ramoved from ffie Pop 100 and Pop 
100 Airplay charts aimutarieousty i> they hme been on tie PoplOO for more than 30 
weeks and rank below 30. Titles are removed from Hot Country Songs I they have 
been on the chart lor more Itian 20 weeks and rank betow ISIndelectonsor audi- 
efice, provided Dial Itiey are not stil gaining enough audnnoe points lo biM. Songs 
are removed from the Adult Top 40, Adul Cantemporaiy. AduM R&B. and Hot Dance 
Airplay charts if they have tioon on frie dust lor more tien 20 weeks and rank tiekiw 
I s (20 for Modem Rock and LaOn) or i they have been on tw chart lor more ttwi 52 
males and bakw 10. 

SINGLES SALES CHARTS 

Ttie top saling sfrigles complied from a na Bo na t sampta of retail store, mass 
merchant, and internet sales reports cotected. compiled, and provided by 
Nletoen SoundScan For R&BHip-hiop Singles Sales, sales data is compiled 
from a national subset panel of core HSB'^llp-Hop stores by Nielsen SoundScan. 

# Singles with the greeAest sales garns 



O CO single avaitablo ® Digital Download available. O DVD single available. 
O Vinyl Maxi-Single available. O Vinyl Single av^lable. O CD Maxi-Skigle 
available. Conftguratlons are not included on an singles ctiaitt. 

MITPnEDiCTOR 

fridk'.atas tMa eamad HSnodictar slalus in that pertcular tormal based on 
reaMTCh data provided by Profiwaquad. Sorigs are iBStBd orAne by Prornosquad 
uakig muMiple lalena and a na itonwMe sample of carefuDy profited musk; corv 
Burners. Songs are rated on a 1-5 scale: final results are based on weighted pos*- 
ttves. Songs with a acore of 65 or more (75 or more for country) are judged to 
have HR Potential: allhough thai ben ch m a rk number can fluctuate per fomiat 
based on the tfr en tfh of avaitable music For a compleie and update list ol cur- 
rani songs with HR Potential, commentary, polls and more, please visit www hitpre- 
diclor.oom. 

DANCE CLUa PLAY 

Compiled from a natkinai sample of reports from club DJs. 

9 TMes wHh the greatest dub play tficreaso over the previous week. 



I ALBUM CHARTS 

• O aeowinB frKlustry Assn. Of America (RIAA) certification lor net shipment ol 
500.000 albums (Gokl). ■ RIAA certification lor not shipment 

for 1 million units (Platinum). ^ RIAA certlflcsllon tor not stUpmeni of 10 million 
units (Diamond) Numeral wtINn Platinum or Diamond symbol indicates allxjm's 
multi-platinum level. For boxed sets, and double albums wflh a running time at 
100 minutes or more, the RIAA multiplies shipments by the numt>er of discs and/ 
or tapes. Certiticabon lor net shipments of tOO.000 units (Oro). CertiAcation 
of 200.000 units (Plollno) ^ Certificatkxi of 400.000 units (MiM-Pltfino). 

SINGl.L . .. - 

• RWi^iakJiiOiifcirlOQJOOpaiddownloada(GoM)-BRIAAuiittkj|^ 
200SIOO paid dowmlo a d s (Plaknm). Numaral wtMn ptafewn symbol incScatss song's 
muHpMnum l««L O fliAA o««llca«on tar net sNpmart of SOOAM 

MUSIC VIDEO SALES CHARTS 

• RMAgoM oedificalion for net shipment of 2S.000 units frir video singles. 
O RIAA gold certifrcalion lor net shipmem of 50.000 units for shorthxm or 
tangform vWeoa. ■ RIAA pUitinum corlitlcatlon (or net shipmont of 50,000 units 
tor vMeo singles. < RIAA platinum cenifrcatlon for safes of 100.000 units for 
shorttorm or longform videos. 

DVD SALES VHS SALES VIDEO RENTALS 

• RIAA goMoarMcaflon lor net sNpmeni of 50.000 unRs or SI milKon In sales at 
f ugp sa led ratal prica^ ■ RIAA plaonixn certification k)r sales of 100,000 units or S2 
m Mon In sales at suggested retail price IRMA gold certification for a minimum 
sala of 125,000 i^its or a dollar volume of $9 million at retail for theolricairy released 
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drical titles. IRUA platvium certrficaUon lor a irarwnum sale of 250,000 umts or a 
dolar vok«Tie of $18 miKon al retail for ttieefrical^ releaeed programs, and of at 
least. 50.000 units and S2 miiion al suggested retail tor norvlhealrlcal Utles. 
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BISHOP G.E. PATTERSON S CONGREGATION 


Singing The Old Time Way Volume 2 H 
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End Of Silence ^fl 
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Ghetto Revetalkins: II 
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REVEREND ROBERT LOWE AND GENERATIONS 


Together Again 
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LA OREJA DE VAN GOGH Gu^ 
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DAMONE 


Out Here Alt Night 
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ALICIA VILLARREAL 


Orgullo De Mujar 
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ANA GABRIEL 
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HislOTla Oe Una RaliM 
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HOLLY BROOK 


Like Blood Like Honay 
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RHONDA VINCENT 


All American Bluegrass Qlrl 
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RAMON AYALA Y SUS BRAVOS DEL NORTE 


Antologia De Un Rey Vol. 2 | 
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God's Project B| 
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MC MAGIC 
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Magic City 
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LOS TUCANES DE TIJUANA 


En Vivo - Slempre Contigo 
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MARION MEADOWS 


Dressed To Chill |U 
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GIRL AUTHORITY 

■. Ill I5B8I 


Girl Authority ||||| 
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HILLSONG 

niL.iONti iNIftjBllT aOiJl.SGNT MUSIC i1»95CDtlvn * 


United We Stand 













Signed to Decaydance Records, the label launched by Fall Out Boy s Pete Wentz. 
Chicago-based band the Hush Sound makes its chart debut with "Like Vines, " entering 
Top Heatseekers at No- 17. Discover developing artists making their inaugural Billboard 
chart runs each week in Breaking ft Entering on billboard.com. 



Data for week of JUNE 24. 2006 For chart reprints call 646.654.4633 



I The besi'Seiling albiims t>y new arxJ developing acta, delmed as ihose who have neve' appea-ea in the top tOO 0* The Billboard 
200 H a Heatseekers title reaches thai level, it aoa tr>e act s &obsequenl albums aie immediately ir>eligible to appear on the 
Heatseekers chart. See Chart Legend for rules and explanations 2006, VNU Business Media, Inc and Nielsen SoundScan. Inc. 
I Alt rights reserved 

Go to www.biliboard.biz for complete chart data i 79 
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midemrf) 

A Reed MIDEM quality event ^L^J® 




Music now offers incredible opportunities. 

And if you have anything to do with the business 

of music, MIDEM is the source. 

Only the world's definitive music market brings 
together so many key international players under one 
roof - with 10,000 professionals from the recording, 
publishing, digital & mobile, audio/video and the 
live sectors, MIDEM is an invaluable source of new 
business for the year to come. 

• MIDEM is a registere<l trademaric of Re«d MIDEM 



Save Up Lu dO %* on the regular participation fee 
for MIDEM and the MidemNet Forum by registering 
now at: www.midem.com 

Alternatively, contact JP Bommel - Tel: +(1) 212 284 5130 
email: midemusa@reedmidem.com 

* Valid for all participants without a stand on registrations made before 31 October 2006. 

^ Reed MIDEM 

^^^^ A member of Reed Exhibitions 



MIDEM: 21 - 25 January 2007 . MidemNet Forum: 20 - 21 January 2007 
Palais des Festivals, Cannes, France . www.midem.com 
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For ad placement write to classifieds^a)billboard.com or call 800-223-7524 



HELP WANTED 



REAL ESTATE 



Billboard.com Editor 

VNU Business Media publishes ov-er 44 business publications, stages more than 44 
trade shows and conferences and operates approximately 200 business-to-biisiness 
electronic pnxiucts- We operate around the ^obe. covering some of the most powerful 
industries in the world including entertainment, retail, media, travel and design. 
Tlie Billbboard.com Editor holds a leadership position in creating and editing 
content for Btllboard.com and related properties. Working with a small team to 
deliver 24/7 updates to a lai^e consumer audience while interacting with other 
Billboard properties in the B2B space in terms of expertise and content 
cross-polhnation. Respransibilities include but are not limited to: 

• Edits content from staff and freelance writers 

• Coordiiiates programming of Billboard.com site 

• Maintains relationships with music industry leaders 

• Conducts interviews with artists, manager, producers and similar. 

• Some management duties and interaction with other depwrtments required. 

• Attends industry events, represent the brand and "bring home" the news and other 
relevant information-without supervisor guidance. 

• Coordinate with strategic online partners 

> Liaise with sales, marketing, drcubtion and tech teams 

Must have the ability to multitask and operate with minimal supervision, knowledge of 
hiog space, experience with deUveiing content to mobile applications, excellent comput- 
er skills and deep experience with online publishing. Mvist have strong attention to 
detail, professional demeanor and excellent organizations and communication skills. 



Please send a cover letter and your r6sumd to: hrigimubusinessmedia.com. PUase include 
Billboard.com editor in the header. Only candidates selected for interviews will be contact- 
ed. No phone caUi or agencies please. VNU Business 
Media qffen a competitive salary with excellent ht-nc- 
jits. VNU is an equal opportunity employer. 



Billboard 



Major music cotnpanv seeks senior attorney for Legal and Business Affairs 
Department to report to the Genera) Counsel. 

Requirements: 

-Must have al least 4 years experience; 

-Mu.si have music industry experience working for a major music company or 
organization: or 

-Must have worked for an intemet and/or online company with specialty in the 
use of intellectual property. 

-Experience with new media and technology agreements is essential, as are 
strong communication and negotiation skjlLi. 

Excellent benefits package offered. 

Please email resumes to: Music_Lw^'er@ yahoo, com; Attn: Human Resources 
We are an Equal Opportunity Employer 



General A.s<iignnient Correspondent - Los Angeles 
Bintxurd Information Croup 

VN U Business Media publishes over 40 business publications. 17 directories, stages 70 events 
and conferences and 59 Radc shows, and operates 174 electronic products. We operate around 
the globe, coverine some of the most powerful industries in the world includinn entertain- 
menl. media, marketing, retail, travel, professional performance, real estate and design. 

Billboard Magazine, a VNU publication. Lurrently has a career opportunity' for a full-time gen- 
eral assignment correspondent, with an emphasis on touring, to be based in die Los Angeles 
Bureau. 

Tliis position requires the correspondent to deliver astute reporting paired with timely per- 
spective, insight and analysis of the touring industry, as well as handle general reporting 
assignments in all fields covered by Billboard. Tlie role requires a writer who can deliver 
pieces for tlic weekly magazine of Billboard while offering robust coverage for the online prop- 
erties, as well as helpmg plan an annual tourmg conference. Additionally, tliis position will 
include fulfilling ihc West Coast editorial needs of posttnustories for BtUboard.biz ■ the 24/7 
online face of Billboard's coverage of the mu.sic inaustr>-. The job requires extensive writing, 
reporting and project management skills. Experience in Web publishing is essential. 

For consideration, please send your r^sum6 and cover letter including salary requirements to: 

VNU Business Media Human Resources - lA 
Email: vnuhrlaig'^'nubuspu bs.com 
Fax; 321.525.2211 

Visit our website at www.Ynubusinessmedia.co m or www.biUboard.com 

Only candidates vieiUd for inUrviewi wiU be contacted. No 
phone calls or agencies pUast. VNU Bminca Media offen 



competitive salary with excellent fcen*jits. VNU is an equal 
opportunity empwyer 



Billboard 



NT GOLD COAST 



REAL ESTATE 




I. N| Owist. 3 BR. J,5 Bath-Dupicx 22iU 
I liM V'ii-wTi: CurttDm AtMbo/Vxln) w/l Pia/a TV's IriJ 
ii.ii<.G>iii2 Pk. Spjin. Buy ilJ79.«)0uc bnl SS745 M/O 





Sv* link, N| lUii.-i I'U.i Maiui!0ii.4SlO(>Twittiotiic: 
-illuS.ilt 2CjiCjJij^- I'nvjti' tli-\jtor. lOfLCt'ilinRS.GouriJU-I 
Kilchcn. IcwiH ot tlw- Gold Coast OtTcnrifi Priu-: S2.275,0OO 
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www.NJGolclCoastOrit3S.coi 

1 Marine Plaza, North Bergen, NJ 

Toll Free 888-801-0005 



PASO ROBLES 

Two cstatc-sizc AG parcel!! 
(32 & 34 ac.) w/numerous homesites. 
Salinas River frontage, oaks, 
spectacular views, and lots of flat 
ground hidden behind natural hill 
only 6 minutes from downtown and 2 
mins. to the airport- $3.8M. Home & 
Ranch. Realtors. 
Gloria Whitaker. (805) S;a-520« 



Executive Office Suite 
Beveily Hills 2200 Sq. Ft 

5 private offices w/main reception. 
24 hr. security, on-site valet. 
Avail, now - call for details 
310-358-3000 



BILLBOARD CLASSIFIEDS 
MOVE LUXURY REAL ESTATE TO THE STARS 
REACH THE HIGH-POWERED WORLD OF 
MUSIC & ENTERTAINMENT 

Call Mark Wood - Real Estate Manager 
661-270-0798 - Fax: 323-525-2395 
Billboard (g)musician.org 
1-800-223-7524 

Reach all the movers S shakers every week through 
the pages of Billboard 
a force in the music/entertainment 
Industry for over 100 years 



HELP WANTED 



MUSIC 
MERCHANDISE 



MUSIC UCENSING 

MUST have synch licensing 
experience - if you love licensing, 
this is the job for you ■ varies work • 
small company ■ 
good salary & benefits. 
Fax resumes to: 212-949-6241 



BUY DIRECT AND 8AVEI 

WtiHe ottw people are raisina their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's ts low a* 50$. Your cIVMce from ttie 
most extensive iistinos available. 

For free caWoa call (609) 890-6000. 
Fax (609) «MM)247 or wrtia 

P.O.Box A Trenton, N J. 08601 -0020 



RECORDING 
STUDIOS 



RECORDING BUSINESS FOR 
SALE: Prime Manhattan location, 

fully equipped, unique 
construction, high-profile clients, 

views, light. Call 917-538-3444. 



JUNE 24, 2006 



Sotheby's 

INTERNATIONAL REALTY 




SELECTED 
>ROPERTIES 



Local Experts Worldwide 



>453 PACIFIC COAST HWY: Malibu. Ma|nificent 
;ean view estate site w/ approx 1 33 acres (5^ 
chtarc) of vacant land, zoning allows for 6 home 
es Call for details. $ 1 5,400.000 Susan Koslner 
0.260.8288 




TERRA: Rancf)o Mirage. With Sbd/8ba.8 very 
unique fpls,4 kit, 5 1 distinct & rare stain glass 
windows, you're in a home like no other www. 
desertcoveavenue.com. $ 1 2,000,000 Enzo Rkdordelli 
3I0.260.827S 



MALIBU ESTATE; Malibu. Contemporary Med w/ 
spectacular ocean & can/on views. 4bd-^mstr suite 
w/ his&her ba. Garden w/bbq area. Pool and spa. 
$6,295,000 MandittlKnapp 310.786.1803 



WWW.24ININETEENTH.COM: Santa Monica. 
Irreplaceable Irg 5bd/5.5ba of quality w/ volume 
& privacy. Gorgeous rich dark firs, showcase kit, 
luxurious mstr, media rm &pl. $4,500,000 jama 
Rapondek3IO.2SS.54ll 




DOBF. AND ACREAGE: Santa Ynez Valley. 60 year 
!d Santa Ynez Valley Adobe on 9 acres. Stunning 
;sign. pool, guest house, horse facilities & vineyard! 
ry fun property! $4,495,000 Ooire Honssen 
JS.6aO.0929 



10064 TOIUCA LAKE; Toluca Lake. Done, pvt. gated. 
5bd/4.5ba Lakefront estate w/ it's own dock. Sound 
studio, pl/spa, chefs kit. viking range. 3 fpl, 3 car grg. 
$3,895,000 Schmmmljamt 310.612.3041 



8514 HILLSIDE AVE: Sunset Strip. Hip & stylish 
renovated contemp w/jet-iiner vus. 4bd/4.5ba.App 
4300sqft. Exquisite spa-like mstr suite, grand LR. chefs 
kit $2,699,000 fifee//V1il/l(K 3/0205.0305 



JEWEL IN JONATA SPRINGS: Santa Ynez Valley. 
20 acres w/awesome views of Santa Ynez Valley. 
Contemporary bright home, pool, horse bam & miles 
of trails. A "Great Get-A-Way"! $ 1 .950,000 Ooire 
Honssen 80S.680.0929 




EAR ROUND COMFORT: Rancho Mirage. 
Dphisticated contemporary offering elegance and 
ylc. Huge courtyard w/ pool/spa, 3 car gar Best 
I all it's reduced $ 1 50.000. $ 1 .495.000 « Sita 
60 2S5 7530 



533 N EDINBURGH AVt: West Hwd. 3bd/2ba 1927 
Spnsh w/chami+char. LR w/fpL hwd firs. Grmt kit w/ 
Vkng appl. Mstr to yd w/blt-in firepic Photos@www. 
Jorylurton.com. $ 1 .449.000 Jory Burton 3 1 0.385. 7222 



2947 WOODWARD lA DR; Bel Air Wonderfully 
updated & remodeled. 3BD/2.5BA plus media room. 
Hdwd firs. Huge master suite. Gorgeous private patio. 
$1.425.000 Jim & Canl Sfiogren 3(048/. 4305 



734 NOWITA PI; Venice.2bd/2ba+ofc.Dsgnr Md- 
Cntry Mdrrt.Vltd ceils w/hrdwd flrs.Kit w/mrbl 
cntrs.2nd bd w/Frdrs 2 prvt Indscpd yrd. Photos@ 
JoryBurton.com $1,399,000 Jory Burton 3/0.385.7222 



OPEN 2-5 06/l8'06 




0343 OLETHA LN: Bel Air. Beverly Glen Gem. 
ight-brtght open floorplan.skylights, cathedral 
[filings, private setting. Rooftop area, balconys,and Zen 
u den. } 1.034.000 Justin Rubin 310.481.4339 



OPEN 2-5 06,' 1 8/06 




8401 RIDPATH: Hollywood Hills. Cottage oasis 
w^/canyon vus. 2bd/2ba. den, Irg patio, side yrd w/koi 
pond, hi-ceiling loft-like Itv area up, lush landscaping. 
$875,000 Hobgood/Gk J / 0. 786. 1 84 1 



OPEN 2-5 06/l8'06 



1916 LUCILE AVE; Silver Uke. Moreno Highlands 
Spanish sits high up off the street wl 1 80° vus. 3bd/2ba. 
Formal din/liv w/frpl. Hdwd firs. Great outdr patios. 
$859,000 Karen Lower 323.804.8043 



2613 ADELBERT AVE: Silver Uke. Secluded 1923 
craftsman. 2bd/ 1 ba. office, copper countertops. hd%vd 
firs. Lrg yd & sep artist studio on adjoining tot also 
incld. $749,000 Tim Hanky 3 10. 770.5 1 68 



1 




239 BRUNSWICK AVE: Los Feliz. Stunning restored 
1 93 1 char Spanish. LR w/FP. FDR. hrdwd firs. 2bd/ 1 ba. 
g. rooms, huge pvt. pari<-like lot.vww.4239brunswick. 
om $695,000 (UckYohon 323.67/.23S6 



1045 N KINGS RD #204; West Hwd. Beautifully 
remodeled 2bd/ 1 ba in prime loc. High-end finishes 
include ss appis & grnt kit. custom bath & tile, walk i 
cist. pool. $499,000 Kevin & Jo /(eyser 323.854.038 / 



665 ENCHANTED WAY: Pacific Palisades. Ocean 
views. Redone 4bd/3ba,4th bd as office/studio. 
Gourmet kitchen. Cheerful indoor/outdoor living. Cul- 
de-sac. Lease. $ 1 0,000/mo Josie Tonf 3 /O 779.8776 



6205 FRONDOSA; Malibu: Remodeled 4 bd. 2.5ba 
ranch. Beach club.gmL kicromantix mstr.. formal dining 
area. ige. landscaped yard, quiet culdesac. $5,500/mo 
GroceeAndur 310.317.2800 



HOLLYViraOD BEACH 



LOS ALAMOS 



OCALSIR.COM 

EVERLY HILLS I BRENTWOOD I CAMARILLO 

ACIFIC PALISADES I PALM DESERT I PALM SPRINGS I PASADENA I SANTA BARBARA I SANTA MONICA 

•-hf 5 InMrmdonrt Knllr.lnc. > Oi n i li wd Opiruid b, P*T Incorporitvd Immn^nil R«llr4e ii t r.i<tm.j n*™rt SotKttyt l-rt.in.t«i«J RnMy ruirvil*. Ih. tccuntT ol .quir. fciM.,.. taf i.i. c «r... 

.rr lourr.. inrl ill. tajW > » <ll>lj W tlMh,WM>»Wi, wll)' itti KKncy □( tta> <nfo.in.lra.1 I>.«,1^ partem! in.pMlion wnl, (ppraprm. lii».Ud pr,:«.»onili firm nl fii d. B<hAi>i ui.d wnh parmllllon 



LOS FELIZ I LOS OLIVOS I MALIBU I MONTECITO 
I SANTA YNEZ I SUNSET STRIP I WESTLAKE VILLAGE 

-mai*,fi ctrnvrtiin^ ihr rciodtiioi or f#jlix^ erf tfrn prij^rrtj ptn-cted by tti* »#IW or obc]in«*J ffT>iTp p^Mn rwofdl or 



PROFESSIONAL SERVICES 


■IlilUIUMJ.M.ilJ.miJUWJ.m™ 




1,000 CDs 

in full-color jackets for just 

«990!.|ii 


^ 300 P^iiR.: $775.00 '■■B^.B'BB'-'' 
1 000 pSS.: $ 1 099.00 EHHSS 




D.J. VINYL RROMIO ^ rW\--Y 
500 12" viNrt 51,279.00 Bfo«>f«s7iooo U 7 ^':jrvYr/.<,<^j/«> ^ 

lOOO 12" WMTl SI. 889.00 WOKOW JIJ.ffOO W ^-^i^^^wvApi. 
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Call today for 

your free catalog! ^^'^^^ i 

1-800-468-9353 


~^y^^ RAINBO RICORDS M^v,,^.,.,.,v<.^..K^.>,.^,K>^ |^ ' 
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DISC MAKERS \ 
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DUPLICATION/REPLICATION 



OUR PRICES NUKE THE COMPETITION 



Odds On Blow-Out Discounts! 

Includtf on-dht printinq, rull-color primed 
booUft, bir<odc mi cello wrapping. 

no I ISO I Jo8~rioo« ""isob 

CDs (OS CDs CDs CDs 

^199 5499 5699 n,099 ^^,999 



Toil-Free 877-ODOS ON 1 




nanufacturlng 

M Sunset Way 
H«nd>Hon. NV mU 



NOTICES/ 
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CRYSTALCLEARLk 

use III IIM 

1000 CDi • (99911 
1000 PROMO CD P/tCK • $ 
1000 DVDi • SM99 

TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 
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VINYL PRESSING 



BUSINESS 
OPPORTUNITIES 



Voltinteers Needed 

If you will be in the Atlanta 
Georgia area September 6-8 
and would like to volunteer 
for the Billboard R&B Hip 
Hop Cotrference & Awards, 
please contact: 
Courtney Marks 
cmarks @ billboard.com 
646.654.4652 For more 
information visit: 
www.billboardevents.com 



ARTIST/LABELS HAVE YOUR MUSIC 
VIDEOS SEEN WORLD WIDE 
NEED VIDEOS? 
eib-webdevelopinent.coin 
NEWS VIDEOS MUSIC 
PRIZES & CASH J 
e-ndiobiz.coin 



12" Vinyl Pressings 
We buy a sell small S large 
quantities of 12" Vinyl. If 
you also buy or just sell, 
please contact us: 



o 



PURE VINYL, INC. 

purevinyl amyacc.net 
Tel: 954-757-8455 



CordonAtlantic 
Immediate Grammy-Award Winners 
Album Investment Opportunity-300K. 
Top Return. All Cash, Labels Fine, 
NDA. gordonatlantic.com. 
212-537-0188 



AUCTIONS 



Volunteers Needed 

If you will be in the Los 
Angeles, CA area September 
10-12 and would like to 
volunteer for Billboard 
MECCA @ CTIA 
Please contact; 
Courtney Marks 
cmarks@billboard.com 
646.654.4652 For more 
information visit: 
www.billboardevents.com 




Collectable Artwork By 

Lynyrd Skynyrd Drummer 
MICHAEL CARTELLONE 



WWWMICHAELCAHTELLONE.COM 



AUCTION OR 
BUY OUTRIGHTI 



HERITAGE 



Volunteers Needed 

If you will be in the Las 
Vegas Nevada area 
September 17-20 and would 
like to volunteer for the 
Billboard Dance Music 
Summit please contact: 

Courtney Marks 
cmarks @ billboard.com 
646.654.4652 For more 
information visit: 
www.billl>oardevents.com 



FOR SALE 



TheBillboardStore 

EDEXaZSBSai 



www.orderb 



YOUR ONE STOP STORE FOR... 

• Billboard Directories • Billboard Merchandise 
• Billboard Books • Magazine Subscriptions 
• Sale Items • And much more... 
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Composer Gyorgy 
Ligeti Dies 

One of the 20th century's most compelling and original voices, composer Gy- 
orgy Ligeti died June 1 2 in Vienna at the age of 83. His passing came after a se- 
rious illness, but the exact cause was not disclosed. 

Ligeti became better-known in the wider pop culture when some of his work 
appeared in Stanley Kubrick's film "2001: A 
Space Odyssey," including excerpts from his 
"Requiem." "Lux Aeterna" for chorus and "At- 
mospheres" for orchestra. "Atmospheres" in 
particular was a defining piece for the com- 
poser, packed with thick textures in a style that 
he dubbed "micropolyphony." 

Ligeti's music was ever-resistant to easy clas- 
sification, and his compositional voice reflected 
the tiuTnoil of his own life and the wider back- 
drop of a chaotic Europe. Born in 1923 in Ro- 
mania to Hungarian -Jewish parents, he lost his 
father and brother to Holocaust death camps: 
he himself survived forced labor. After World War II. he entered the Budapest 
Academy to study music. When the Soviet Union crushed Hungary's revolu- 
tion of 1956. Ligeti fled and settled in Cologne, Germany. Three years later, he 
moved to Vienna and eventually became an Austrian citizen. 

Using a broad palette was a conscious choice. As he put it, "I am an enemy 
of ideologies in the arts. Totalitarian regimes do not like dissonances." Ligeti's 
eclectic output ranged over an extraordinary array of aesthetic territory, such as 
in his "Poeme Symphonique." a witty 1962 piece scored for 100 metronomes; 
the surreal opera "Le Grand Macabre," which debuted in Sweden in 1978: the 
Balkan- and Gypsy music-inspired "Horn Trio" from 1982, which was an hom- 
age to Brahms' piece for the same configuration of French horn, violin and piano; 
and his "Etudes for Piano," a series begun in the 1980s that often evokes the 
polyrhythms of Central African drumming. 

Ligeti's discography includes releases on Sony Classical. Teldec. Deutsche 
Grammophon. Wergoand BIS. among many other labels. He is survived by his 
wife. Vera, a psychologist; and son Lukas. a rising New York-based composer. 

— Anastasia Tsioulcas 




kUAiilLIGlRL: Rainey, to Kori 
and Pat Green, June 12 in Fort 
Worth, Texas. Father is an artist for 
BNA Records. 

GIRL Isabella May Cantrell Tepper, 
to Laura Cantrell and Jeremy Tepper. 

May 27 in New York. Mother is an 
artist for Matador Records and radio 
host for noncommerical WFMU New 
York. Father is format programming 
manager at Sinus Satellite Radio. 



MARRIAGES 



I Maria Lois Ho to 
Erik Christopher Surge, May 6 in 

San Juan, Puerto Rico. Bride is VP of 
corporate communications at 
Universal Music Group. Groom is a 
freelance assistant director for TV 
and film. 



ISlaiUABlTeo Leyasmeyer. 59. May 

16 at St. Elizabeth's Hospital in 
Boston, of liver and kidney failure. 
Leyasmeyer was a fixture of Boston's 
blues scene as a promoter and 
pianist. 

Born in Germany, Leyasmeyer 
began his career as a pianist with 
bluesmen Buddy Guy and Freddie 
King. He later worked as music 
coordinator at the House of Blues in 
Cambridge. Mass.. bringing in such 
acts as Otis Rush. Ike Turner, 
Solomon Burke and the Blind Boys 
of Alabama. 

The Blues Foundation honored 
Leyasmeyer with the Keeping the 
Blues Alive Award in 1997. 

He is survived by his wife. Hege; 
and daughters Nena and Lily. 



FOR THE RECORD 

In the June 3 issue, a Backbeat 
page photo of KT Tunstall re- 
ceiving her first RIAA-certlfied 
gold plaque should have identi- 
fied Rick Krim and Jen Stilson 
as VHl executives. 

In the Billboard Stars report on 
Alternative Distribution Alliance 
in the June 17 issue, a photo- 



graph of Michael Basstn, ADA 
head of national sales, was 
misidentified. Also, in the cap- 
tion for a photo of ADA execu- 
tives, the identifications of 
Bassin and executive VP Mitchell 
Wolk were transposed. In the 
story "Great Music People," the 
name of former ADA executive 
Adam Somers was misspelled. 
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During the | 
2006 Women in 
Film gala, artist 
J«finlf*r Lop«z. 
producer Lauren Shuler I 
Donnef and songwriter 
Diane Warrtn were honored 
Aiilh the Crystal Award June 6 
ai the Century Pia^a in Loa 
Angeles Celebrating tt>e event s 
' ttwme. Film Brings Us the World, 
are. from left, Lopez. Warron and 
(irtist Marc Anthony. PWTo LESTER 

COHEMAMWewAGE COM 




Former 
Toad the 
Wat Sprocket 

front man Glen 
PhJUIps pertornwd 
a fow tunos from his 
new solo album, "Mr 
Lemons." May 12 at 
M Rilibotird Offices in 
New Yoffa. 



Dunng the 
May 20 premiere 
■ itw 'La Traviala" 
L>VD. Universal Music 
Gennany pre*ident/'CEO 
Rank Brtognunn. right, 
presented opera stars Anns 
Netrebko left, and Rolando 
VHIazdn with platinum and 
ao*d awards for their 2005 
Deutsche Grammophon 
recordlr>g of Verdi's "La Travtata," 
at the Pinakothek tier Moderne 
museum in Munich. Germany, 






Rock in Rio Lislwa 2006 ' ' 
recently !.howcased acts including 
Shakira, the Darkness. Carlos Santana 
and Red Hot Chill Peppers at the City of Rocl- 
in Bela Vista Park, Lisbon Pictured backstage. In ^ ; 

left, are Rock in Rio talent coordinator and 
Lvenpro/Water Brother intcfnaiioi'wl president Phil 
Rodriguez, Rock in Rio fourKler/credtor Roberto Medina anci 
Iron Maiden co-mar\ager/Sanctuary Records co-tounder Rod 
Smallwood. cmoio ao^noa itno 





tin 



Universal 
Music Latin 
America/lbenan 
Peninsula chairm^n/CEO 
^ Jesus Lopez, left, presented 
r singer Andrea Bocelll with .i 
plaque for sales of more th.n^ 
500,000 copies of his albu- 
"Amor" in Latin America, Spj.r 
and Portugal. In Latin America 
'Amor" topped Mexico's sales chart 
for three consecutive weeks and has 
garrwred gold albums in Argentina. 
Central Arrwrica. Chile. Spain and the 
U.S. Latin market. Bocelli kicked off his 
U.S. tour June 9, 





Bef'.t-i;' 

invited music 'ntlu'jtry i;jucsi-j to 
a Kelts listening party For her 
upcoming album. "Kolis Was Here," May 30 
at 32 Degrees Luxe Lounge in Philadelphia 
Enjoying the night's festivities are. from left. Jivo 
Records' Craig Davis and Use Cambridge, Kelis and 

Cwrorstona Pnvnotions' Chris Atlas. 
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LISTENING EN ESPAROL 

Track has learned that iTunes is preparing to launch iTuncs 
Espatlol. Sources at several key labels say the digital retailer 
has been making the rounds to discuss the all-Spanish sec- 
tion \sithin the larger iTunes store. The iTunes Espaftol area 
would better-organize Latin music and arrange it by genre, 
which has the potential to make for a more effective shopping 
experience for Latin music fans. A launch could come as early 
as September. Latin music accounts for roughly 7% of all album 
sales and 1% of all digital sales. 



Dave Stewart and Kara DioGuardi held court June 12 at 
the Tribeca Grand Hotel in New York to reveal details 
about their new rock group Platinum Weird. Or did they? 
The two hosted a screening of "Platinum Weird," a doc- 
umentary film (sort of) about a band by that name, which 
Stewart formed (supposedly) in 1974 with Erin Grace, a fic- 
tional (we think) singer who disappeared before achiev- 
ing stardom. The 40-minute piece Includes deadpan in- 
terviews with the real (we're certain) Mick Jagger, Elton 
John, Stevie Nicks, Rlngo Starr, Bob Geldof. Christina 
Aguilera, Jimmy lovine and others. It sets up the launch 
of the actual (we hope) "Platinum Weird" album, which Is 
due Aug. 22 on Interscope. The film debuts July 5 on VH1 
(or so we are told). One thing we know for sure: The duo 
made its live debut June 8 performing two songs at the 
Recording Academy's Los Angeles Honors. Another thing 
we know— before she was a hit songwriter, DioGuardi 
worked for Billboard in the New York office. 

TURKISH DELIGHT 

We can think of no better recipient: The Ministry of Cul- 
ture and Tourism of the Republic of Turkey presented its 
2006 Outstanding Achievement Award in Arts & Culture 
to producer Arif Mardin. Mardin's son. )oe. accepted the 
award on his father's behalf June Mat the American Turk- 
ish Society's annual meeting in New York. Atlantic Records 
founder Ahmet Frtegim, who is also Turkish, was very much 
present at this special occasion. 

Mardin. who was born in Istanbul, began his music career 
at Atlantic Records in 1963. Tlie legendary producer 
and 12-tinic Grammy Award winner lias worked 
with numerous superstars, including Aretl 
Franklin and Barbra Streisand. In 2001. 
Mardin retired from Atlantic and subse- 
quently reactivated the Manhattan/EMI 
Records lahol. where he worked with, 
among others, Norah |ones. Mardin ^ t 
is a longtime American Turkish So- ' 
ciety vice chairman. 



FRIARS HONORING 
BILLBOARD'S 
MITCHELL 
Billboard's own senior R&B 
correspondent Gail Mitchell 
will be honored June 23 by 
the Friars of Beverly Hills. 
Malcolm Jamal Warner and 
industry veteran Bruce 
Walker will host the evening. 
A number of special musi- 
cal guests, Including Eric 
Benet and Desiree Cole- 
man Jackson, are 
pected to perform. B&B E 
tertainment, BMI and \ 
Beach Recordings are sfxinsor- 
ing the event. Where's Milton 
Berle when you need him? 
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UNPLUGGED SOUL 

Collective Soul is busy putting the finishing touches on its 
new album, but that did not prevent bandmates Ed Roland 
and Joel Kosche from stopping by Billboard's New York of- 
fice June 1 3 for an intimate performance at the Billboard 
Cafe. With guitars in hand, the pair delivered such chart- 
toppers as "The World I Know." "Shine" and "December." 
At one point, a Billboard staffer requested "Gel." But Roland 
had bad news: "We've never done that song acoustically be- 
fore." Sorry. Instead of "Gel," Roland and Kosche delivered 
a funked-xip version of "Better Now" and the sparkling new 
"Hollywood," which will be the first single from the band's 
new album, due in December. 

HE'S OUR MAN 

Leonard Cohen's massive influence on the rock world is 
apparent in the new documentary "Leonard Cohen: I'm 
Your Man," which opens nationally July 14. A number of 
top acts can be found on the accompanying soundtrack, 
which arrives July 25 via Verve Forecast. U2 joins Cohen 
for "Tower of Song," while Rufus Wainwright belts 
out "Chelsea Hotel No. 2" and "Everybody 
Knows." Nick Cave tackles the classic 
"Suzanne," while Beth Orton covers "Sisters 
of Mercy." Several performances were cap- 
tured at 2005 tribute concerts for Cohen in 
Sydney, which were staged by industry vet 

Hoi Winner. 



'PRAY' FOR A CURE 

Track hears that U N AI DS has 
tapped newcomer Tinatin to 
help raise awareness and 
funds for its joint United Na- 
tions program on H I V/AI DS. 
I According to Mary Clemente. 
CEO of M3 — the Image 
Group, who helped orches- 
I tralc the deal, Tinalin's orig- 
inal song "1 Pray" will be at 
the center of a U NAI DS fund- 
raising effort. Tinatin. who 
hails from Georgia, Russia, and 
resides in New York, will per- 
form the song at UNAIDS 
events worldwide. Though the 
photogenic 21 -year-old singer/ 
songwriter is unsigned, after 
hearing "I Pray" and a couple of 
other songs. Track is confident that 
will soon change. 
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Executive 
TURNTARLE 

EDITED BY SARAH HAN 

RECORD COMPANIES: Sony BMG Music Entertain- 
ment promotes Kelvin Wadsworth to executive VP/ 
COO of the Asia region. He is based in Hong Kong. 
Wadsworth was senior VP/CFO. 

Concord Music Group in Los Angeles taps Grammy 
Award-winning composer/arranger/producer Jorge 
Calandrelli as executive musical director. 

Universal Music Mexico in Mexico City names Robert 
Lear senior VP of A&R and marketing. He was VP of 
Latin artist marl<eting at Llniversal Music Latin America. 

Roadrunner Records in New York names Madelyn 
Scarpulla senior VP of marketing. She held the same 
position at Sanctuary Records. 

RCA Nashville promotes Keith Gale to VP of national 
promotion. He was senior director 

Universal Motown Records Group in New York names 
Gina Harrell senior VP of video production. She was VP 
of video production at Elektra Entertainment Group. 

Rust Records in Cleveland names Tony Michaels dir- 
ector of Midwest promotion. He is based in Nashville. 
Michaels was regional director of promotions at Capitol 
Records Nashville. 

Zomba Gospel in New York names Kymberlee Nors- 
worthy director of publicity. She was a publicist at Sanc- 
tuary Urban Records. 

TOURING: Live Nation in Los Angeles names Bruce 
Moran president He was CEO at OCESA Presents/CIE 
USA Entertainment Live Nation also taps Phil Ernst as 
senior VP. He was president at OCESA Presents. Both 
are based in New York. 

House of Blues Entertainment in Hollywood ups 
David Swift to VP of business development for HOB 
Concerts. He was VP of HOB Concerts. San Diego, and 
GM of Coors Amphitheater. 




WADSWORTH I LEAR 



PUBLISHING: BMI in New York ups Eleanor Grier to 

executive director of writer administration and research. 

She was senior director. 

MEDIA: CMT in Nashville promotes Lewis Bogach to 
VP of program development and production. He was 
senior director. 

Send submissions to shan^o) bill board.com. 



I GOOD WORKS 

LOVE AND UNDERSTANDING 

Cher has teamed with Operation Helmet to help upgrade 
existing helmets used by U.S. troops in Iraq and 
Afghanistan. Many of the helmets were designed to prima- 
rily protect against bullets and explosive fragments, not 
bomb blasts and motor vehicle accidents. For more info, 
visit operation-helniet.org. 

CIRCLE THE DATE 

The G&.P Foundation for Cancer Research will hold a Disco 
& Diamonds fund-raiser Oct. 4 at Capitale in New York. 
For more info on the '70s disco-themed event, go to 
gpfoundation.com. 
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TO EVERY SPIN AWARD WINNER 

ONGRATULATONS 



800,000 SPINS 1 



Truly Madly Di^Pply-' 



• rd«n /COLUMBIA 



700,000 SPINS I 

Complicated/ Avril Lavigne /ARISTA/RMG 
Here Without You/ 3 Doors Down /UNIVERSAL 

H You Could Only See/ Tonic /POLYDOR 

600,000 SPINS 



In Do Club, 
Superman 



/INTERSCOPE 
M - /AWARE/COLUMBIA 



400,000 SPINS I 



Live Like You Were Dying, 
Photogroph/ ri it i-. r i 



Tim McGrow /CURB 
/COLUMBIA 



300,000 SPINS I 



Cold/ Ciosifadc /COLUMBIA 

My Front Porch Looking In/ Lonestor /BNA 

I Wanno Tolk About Me/ Toljv Keith /DREAMWORKS 



200,000 SPINS 



Temperature/ Sean PduI /VP/ATLANTIC 
Unwritten/ Natasha Bediiigfiold /EPIC 

Bod Day/ Daniel Powler /WARNER BROS. 

Breathe (2am)/ Anno NalUk /COLUMBIA 

Mr, Mom/ Lonestar /BNA 

I'm Sprung/ T-Pain /JIVE/ZOMBA 

Americon Soldier/ Toby Keith /DREAMWORKS 

Bother/ Stone Sour /ROADRUNNER/IDJMG 

Making Memories 0( Us/ Kcitli Urbon /CAPITOL NASHVILLE 



100,000 SPINS 



Hips Don't Lie/ Shokirn Foot. Wyclrif Joan /EPIC 
Savin' Me/ Nickelback /ROADRUNNER 

Ridin'/ Chamillionoire Feot. Kroyzie Bone /UNIVERSAL 
Ever The Same/ Rob Thomas /MEIISMA/ ATLANTIC 
What Hurts The Most/ Roscol Flatts /LYRIC STREET 
Over My Head (Coble Car)/ The Froy /EPIC 
What You Know/ T.I. /GRAND HUSTLE/ATLANTIC 
love/ Keyshio Cole /A&M 

Nobody But Me/ Bloke Shelton /WARNER BROS. 
Everylime We Touch/ Cascada /ROBBINS 

Shoke Thot/ Eminem Feat. Nate Dogg /AFTERMATH/SHADY/INTERSCOPE 
Tolk/ Coldplay /CAPITOL 

Shake/ Ying Yang Twins Feot. Pitbull /TVT 

Believe/ Rascal Flatts /LYRIC STREET 

Skin (Sorobeth)/ Rascal Flatts /LYRIC STREET 

Stay With Me (Bross Bed)/ Josh Grocin /LYRIC STREET 

Billy's Got His Beer Goggles/ Neal McCoy /903 MUSIC 

Rompe/ Daddy Yankee /INTERSCOPE/EL CARTEL 

Homewrecker/ Gretchen Wilson /EPIC 

Good Ride Cowboy/ Garth Brooks /PEARL/LYRIC STREET 



50,000 SPINS i 



When You're Mod/ Nii-Vo /IDJMG 

Snop Yo Fingers/ Lil Jon Feat. E 40 & Sean Paul /BME/TVT 

Settfe For A Slowdown / Dierks Benllev /CAPITOL NASHVILLE 

So What/ Field Mob Feat. Ciaro /GEFFEN/DISTURBING THA PEACE 

It's Goin' Down/ Yung Jo< /BAD BOY SOUTH/ATLANTIC 

Girl/ Paul Wall /ATLANTIC 

Doni Colifornio/ Red Hot Chili Peppers /WARNER BROS. 
For You I Will (Confidence)/ Teddy Geiger /COLUMBIA 
Size Motters (Somedoy)/ Joe Nichols /UNIVERSAL SOUTH 
The Lucky One/ Faith Hill /WARNER BROS. 

Where'd You Go/ Fort Minor /MACHINE SHOP/WARNER BROS. 

Whofs Left 0( Me/ Nick Lachey /JIVE 

Block Horse & The Cherry Tree/ KT Tunsloll /VIRGIN 

When The Slors Go Blue/ Tim McGrow /CURB 

Move Along/ All-American Rejects /INTERSCOPE 

The Real Thing/ Bo Bice /RCA 

Upside Down/^Jack Johnson /BRU5HFIRE/UNIVERSAL 

I Got You/ Craig Morgan /BROKEN BOW 

Tell Me When To Go/ £-40 /WARNER BROS. 

Best Friend/ 50 Cent & Olivia /INTERSCOPE 

Don't Ask Me How I Know/ Bobby Pinson /RCA 

Every Time I Heor Your Nome/ Keith Anderson /ARISTA 

The Seashores Of Old Mexico/ George Strait /MCA 

Geltin' Some/ Shawnna /DTP/IDJMG 

Last Day Of My Life/ Phil Vassar /ARISTA 

Say 1/ Christina Millon Feat. Young Jeezy /ISLAND/IDJMG 
World Wide Suicide/ Pearl Jam /J 

Every Doy Is E«octly The Some/ Nine Inch Nall> /INTERSCOPE 

Jesus Con Work It Out/ Dr. Charles G. Hayes & The Warriors Feat. Dianne Wllllann /ICEE 
King Without A Crown/ Matlsyahu /OR/EPIC 
Speok/ Godsmack /REPUBLIC/UNIVERSAL 
Just Feel Belter/ Santana Feat. Steven Tyler /ARISTA 
Me & U/ Cassie /NEXTSELECTION/BAD BOY/ATLANTIC 
Ello Y Yo/ Aventura Feat. Don Omar /PREMIUM LATIN 
Ojola Que Te Mueres/ Pesodo /WARNER MUSIC LATINA 
In The Blink Of An Eye/ Mercy Me /INO/CURB 
Con'l Let Go/ Anthony Hamilton /SO SO DEF 
No Woy Bock/ Foo Fighters /RCA/BMG 
Rokolo/ Wisin & Yondel /MAS FLOW/MACHETE 
To Ever Live Without Me/ Jody McBrover /SPARROW 
Hide/ Joy Williams /REUNION/^LG 
All I Need/ Bethany Dillon /EMI 
This Mon/ Jeremy Camp /BEC 
Held/ Notolie Grant /CURB 
Right Now/ Korn /EPIC 
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